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MOVADO 

THE ART OF DESIGN 


new movado master™ chronograph, fine swiss automatic movement, exhibition case-back, stainless steel, black 
sapphire bezel, rubber deployment strap, movado rockefeller center and select retailers nationwide, movado.com 
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THE NEW ENDURER CHRONOSPRINT WATCH 


MECHANICAL MOVEMENT WITH AUTOMATIC WINDING. DR 1306 CALIBER WITH PATENTED LARGE DATE DISPLAY AND CHRONOSPRINT FUNCTION. 
DEVELOPED AND CRAFTED BY THE BULGARI MANUFACTURE DE HAUTE HORLOGERIE IN LE SENTIER STAYBRITE* STAINLESS STEEL CASE. 
ANTI-REFLECTIVE SAPPHIRE CRYSTAL AND TRANSPARENT BACK CASE ALLIGATOR STRAP WITH ARDILLON BUCKLE, 


ATLANTA • BAL HARBOUR • BEVERLY HILLS • BOCA RATON • CHEVY CHASE 
CHICAGO • DALLAS • HONOLULU • HOUSTON • LAS VEGAS • NEW YORK 
SAN FRANCISCO • SCOTTSDALE • SHORT HILLS • SOUTH COAST PLAZA • BULGARI.COM 
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Van Cleef & Arpels 


The Poetry of Time 
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j • Lady Arpels Butterfly Timepiece: vi(hite gold set with diamonds 
4 xWbite mother-of-p6arl dial wfth a butyerfly m mother-oPpearl marquetry 
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Made by hand 

to toudh your heart 

Frederique Constant passionately supports dharity. 
We donate the co$t of a life-saving heart scan 
for eadh Frederique Constant Double Heart Beat 
watdh sold. Through donations to the International 
Children’s Heart Foundation and the American 
Heart Association, we promote our campaign to 
cure dhildren with heart malfundtions. 

Liveyourpassion 


Frederique Constant USA 

For information and to receive a catalogue, please contadi us 
i-877-61 - WATCH or info@usa.frederique-conStant.com 
www.frederique-conStant.com 
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FREDERIQUE CONSTANT 

GENEVE 


Scan barcode wfth your phone 

to enter the World of Frederique Constant! 


Chocolate 
Double 
Heart Beat 





Bell® Ross 

TIME INSTRUMENTS 



The Original collection: 

4 new models inspired by aeronautical instruments 
and professional users. 


VINTAGE ORIGINAL COLLECTION: BR 126 Automatic Chronograph ■ BR 123 Automatic 
Information: Bell & Ross Inc. +1.888.307.7887 ■ information@bellrossusa.com ■ e-Boutique: www.bellross.com 















EDITOR’S 

Letter 



Places to See 


Inside COSC 



The man from Mount Joy 



S IHH (French initials for the Interna¬ 
tional Salon of High Horology), the 
first big show of the watch year, af¬ 
fords a window into the haute de 
gamme segment of the watch market. 
The show is closed to the public. No matter. In 
this issue, we get you inside SIHH and show 
you what’s new and what’s going on at the top 
of the watch world. The Swiss watch industry 
is on an unusual roller-coaster ride 
these days and it is giving some ex¬ 
ecutives the bends. From their 
highest-ever peak in 2008, Swiss 
watch sales plummeted sharply in 
2009, then soared back up to their 
second-highest point in 2010. Our 
27-page report on SIHH and oth¬ 
er Geneva fairs starts on page 46. 

We take you into another 
“closed-to-the-public” Swiss 
watch spot in this issue. We hear all the time 
about COSC, the French initials for Switzer¬ 
land’s official chronometer testing bureau. If 
you had a buck for every time you saw a refer¬ 
ence to “COSC chronometer” and “COSC- 
certified” in WatchTime, you’d have enough 
pocket change to bag a couple of those SIHH 
watches. But though we hear about COSC 
constantly, we rarely see anything on precisely 
what COSC is and how it operates. Our story, 
“The Testing Ground,” starting on page 138, 
gives a rare look at Switzerland’s chronometer 
control freaks. 

Speaking of tests, we test new watches from 
a trio of power brands in this issue. Each watch 
— the Rolex Explorer, the TAG Heuer Carrera 
1887 Chronograph and the Omega Seamaster 
Aqua Terra — sports a new in-house caliber. 
Read “The Climber’s Timer” (page 104), 
“Speed Dreamin’” (page 124) and “Master 
Makeover” (page 132) to see how they per¬ 
form. 

Elsewhere in the issue we visit two lovely 
spots that are off the beaten track, watch-wise. 
One is Mount Joy in Pennsylvania’s scenic Lan¬ 
caster County. Mount Joy is the home of 


Roland Murphy, founder of the RGM watch 
brand, which gets its name from his initials (the 
j “G” is for George). Our story, “Roland Mur¬ 
phy’s American Way” (page 114), chronicles 
Murphy’s hurdle-ridden path to make his own 
watch movement in America. The region 
around Lancaster, PA, home for more than a 
| century to Hamilton Watch Co., has a strong 
watch heritage and still has watch connections. 
Not far from RGM, in Columbia, PA, is the Na¬ 
tional Association of Watch & Clock Collectors 
headquarters and museum. Nearby, too, is 
Lititz, PA, home of the Lititz Watch Technicum, 
the Rolex-sponsored watch-repair school, fea¬ 
tured in our October 2008 story on America’s 
watchmaker shortage, “Help Wanted.” 

The other spot is Nyon, Switzerland, a gor¬ 
geous little town on Lake Geneva, about 15 
miles north of Geneva. It has been the home of 
Hublot since Carlo Crocco founded the brand 
in 1980. Hublot has enjoyed a spectacular re¬ 
vival over the past six years under the direction 
of CEO Jean-Claude Biver. Five years ago, we 
reported on the new Biver/Big Bang Hublot in 
an article called “Why Hublot?” Since then, 
Hublot has gone through more spectacular 
I changes. Our article, “The New, New 
Hublot,” beginning on page 94, details the lat¬ 
est chapter in the Hublot saga. A final word 
about Nyon. In my long career covering the 
watch world, I have passed through Nyon by 
train going to and from Geneva and points 
north scores of times. From the train, Nyon ap¬ 
pears drab, nondescript. In fact, it is a gem, as 
I discovered when I stayed there in 2006 for the 
Hublot story. It was founded by the Romans 
around 50 BC and has Roman ruins in the 
town. And it has a watch connection besides 
Hublot! As I wandered its cobblestone streets, 
I happened upon a plaque identifying the 
house where Jean-Jacques Rousseau’s father, 
| Isaac, in his day a famous watchmaker, died. If 
you ever have the chance, see Nyon. 

Joe Thompson 
Editor-in-Chief 
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Dcpuis 1775 


Invention of the Breguet balance spring, 1795 


The balance spring gives time rhythm and sets its rate - the Key to a 
watch's precision With its many patented innovations, the Tradition 
7047PT with fusee tourbillon pushes the limits of precision time-keeping 
by combining the accuracy of the Breguet balance-spring's terminal 
curve, conceived in 1795, and the anti-magnetic properties of silicon. 
History is still being written... 

www breguet.com/inventions 


BREGUET BOUTIQUES - 7 7 9 MADISON AVENUE NEW YORK *1 212 288-4014 - 280 NORTH RODEO DRIVE BEVERLY HILLS *1 310 860-9911 

TOLL FREE 877-403-8163 - WWW BREGUET.COM 
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18K ROSE GOLD LARGE MODEL. MANUFACTURE MOVEMENT. SELF-WINDING CHRONOGRAPH. 


261 COMPONENTS, 41 JEWELS, 48-HOUR POWER RESERVE. SWISS MADE. 
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the PILOT’S WATCH 


No other watch is engineered quite like a Rolex. The GMT-Master, introduced in 
1955, was developed in collaboration with Pan Am to meet the needs of their 
international pilots. The GMT-Master II has proved to be even more invaluable 
as it features a rotatable 24-hour graduated bezel that allows those who travel 
the world to read three different time zones. Two simultaneously. The 40 mm 
GMT-Master II is fitted with a virtually scratch-resistant black Cerachrom 
disc and is presented here in a signature Rolex combination of 904L steel 
and 18 kt yellow gold. 

THE GMT-M AST E R I I 



FOR AN OFFICIAL ROLEX JEWELER CALL 1-800-367-6539. 

ROLEX OYSTER PERPETUAL AND GMT-MASTER II ARE TRADEMARKS. 
NEW YORK 
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gold, limited to 10 pieces. CHANEL RMT-10 calibre with 
aud et Papi Manufacture (APRP SA). High-tech ceramic m 
Durbillon. 10-day power reserve. Retractable crown. 
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FOUNDED IN 1755, ON AN ISLAND 
IN LAKE GENEVA. AND STILL THERE. 



April 1819. Francois Constantin takes responsibility for the worldwide 
business expansion of Vacheron Constantin. During a business trip to Italy, 
this visionary man coined the phrase which would become the company 
motto in a letter addressed to the manufacture :«...do better if possible, and that 
is always possible ...». 

True to this motto and to the spirit that forged its history, 
Vacheron Constantin still remains committed to pushing 
the boundaries of watchmaking in order to provide its 
clients with the highest standards of technology, aesthetics 
and finish. 


Qiiai de Pile Day-Date and Power-reserve, Pink gold and titanium case, 
% Hallmark of Geneva, Self-winding mechanical movement 


VACHERON CONSTANTIN 

Atonufocture Horlogere, Geneve, depuls 1755. 


For information, contact our Concierge at (877) 862-7555 or visit www.vacheron-constantin.com 

OPENING SOON 
Vacheron Constantin Boutique 
729 Madison Avenue at 64th Street, New York City 




Thinking small: Ralph Lauren’s new 
Slim Classique Square watch 
has a diameter of 27.5 mm. 



Sergeants Aguilar and Torres 



‘THERE IS VIRTUALLY NOTHING ON THE MARKET 
FOR THOSE OF US WHO REFUSE TO WEAR POCKET- 
WATCH-SIZED MECHANICAL WRISTWATCHES.” 


“INDESCRIBABLE FRIVOLITIES” 

The current mechanical watch market offerings 
are replete with indescribable frivolities that 
have questionable, or no, benefit to good time¬ 
keeping. The vast majority of the mechanical 
timepieces available today have one thing in 
common: their enormous size. As a result, I have 
been unable to buy anything wearable for the 
past five or six years. I wonder when the watch 
industry will get around to producing thinner 
mechanical wristwatches, with cases around 30 
millimeters in diameter, as in the ’50s and ’60s. 
There is virtually nothing on the market today 
for those of us who refuse to wear pocketwatch¬ 
sized mechanical wristwatches. So when do you 
think the rest of us out there will be able to par¬ 
ticipate in the contemporary watch market? Am 
I the only one with this predicament? 

Henri Bonnet 
Via e-mail 

Things are looking up, Mr. Bonnet. As I report 
in the article beginning on page 46 of this issue, 
there was a definite swing to thinner mechani¬ 
cal watches at the SIHH exhibition in Geneva 
in January. However, though thinner, many 
cases remain large. Nevertheless, there is a 
slight trend toward smaller cases for men. That 
the pendulum would ever swing to a 30-mm 
size for men seems doubtful. That said, Ralph 
Lauren has just introduced a new Slim Clas¬ 
sique Square watch measuring 27.5 mm in di¬ 
ameter (see page 78). JT 

ROLEX REVIEW REVIEWED 

I read your “Opening Acts” article (October 
2010) with great interest. Thank you for pub¬ 
lishing articles on lower-cost watches. There 
are a lot of prospective subscribers who will 
never afford the $5,000-and-up watches you 
normally feature. Now onto some points re¬ 
garding the Rolex Oyster Perpetual Air-King 
tested in the article: 

• It was not really fair to mark this model 
down for legibility. You seem to have chosen the 
least legible model of the whole Air-King lineup. 
Check the Rolex Web site and you will see what 
I mean. You should have at least mentioned that 
legibility depends on specific model choice. 


• Regarding the comment about the large 
gaps in the bracelet, I think Rolex did this on 
purpose so that the bracelet would not catch 
and pull arm hair. The gaps are part of what 
makes it such a comfortable bracelet. 

• One downside of the watch that you did 
not highlight adequately is that the winding ro¬ 
tor doesn’t run on bearings. 

• Regarding the case size, there are still 
plenty of us out here with smaller wrists who 
prefer a moderately sized watch. 

It was a great article for we of the lighter 
wallet. 

Jeremy Zorns 
Via e-mail 

FINE CARS, NOT FINEST 

I read the Readers’ Forum letter and response 
“Watering Down WatchTime” (February 
2011) with great interest. I completely agree 
with your response to Mr. Teperman. Howev¬ 
er, I would like to see the same standard ap¬ 
plied to the Fine Cars articles written by Marty 
Bernstein. Looking back at past issues of 2010 
and a couple in 2009,1 did not see one car re¬ 
viewed that was sub-$50,000. As with the re¬ 
view of watches in varying price ranges, there 
should be a review of cars in varying price 
ranges, including the $25,000-to-$49,000 
range. The Fine Spirits and Fine Cigars articles 
often include a range of products and price 
ranges, giving those of us who are not finan¬ 
cially unlimited some good ideas for fine things 
that can fit our budget. I also think Jan DiVin- 
cenzo does a good job of reviewing pens in var¬ 
ious price ranges, one at a time. The same stan¬ 
dard should be held for the cars article. 

Eric Stein 
Virginia Beach, VA 

Point well taken. We passed your remarks 
along to Mr. Bernstein. As it happens, the vehi¬ 
cle he reviews on page 38 ranges in price from 
$28,190 to $37,190. JT 

SALUTING THE TROOPS 

Kudos for displaying in your Facetime section 
(December 2010) Army Sergeants Aguilar and 
Torres and their Casio Pathfinders. As a watch 
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Pictured sightly larger 
than actual size. 






Big Pilot’s Watch. Ref. 5004: Your wrist never felt this big before. The case of the top model in the IWC 
Pilot’s Watch range is a gigantic 46.2 mm in diameter. And the technology inside it is even more impressive: the 
largest IWC-manufactured automatic movement with its Pellaton winding system is protected against strong 
magnetic fields by a soft-iron inner case. And, needless to say, envious glances. Mechanical iwc-manufactured 
movement I Pellaton automatic winding system I 7-day power reserve with display I Date display I Soft-iron inner case for protection 
against magnetic fields I Antireflective sapphire glass I Water-resistant 6 bar I Stainless steel I IWC. Engineered for men. 


IWC 

SCHAFFHAUSEN 
SINCE 1868 




Mizner Park, Boca Raton, FL 

561.361.2311 

www.lesbijoux.com 












READERS’ 

Forum 



Renata mercury-free watch batteries 



WatchTime’s iPad app 


i-’-i 

. 

WatchTime welcomes 
correspondence from 
readers. Send comments 

: 

to editor-in-chief Joe 
Thompson at 274 Madison 
Avenue, Suite 705, New 
York, NY 10016 or via e-mail 
to jthompson@watchtime. 
com. Please include your 
full name, city and state, 
j and country (if outside the 
United States). Letters may 
be edited for length or 
clarity. Due to the volume 
of correspondence, 

WatchTime cannot acknow- 

i 

ledge all the letters it 
receives. However, each one 

: 

is read in full. 


"WHILE STATES LEGISLATE AGAINST WATCH 
BATTERIES CONTAINING MERCURY, OUR FEDERAL 
GOVERNMENT PRESSES US INTO USING MERCURY¬ 
LADEN FLUORESCENT B ULBS. ” 


enthusiast, I lust over too many fine watches 
that I will never be able to afford, but, never¬ 
theless, appreciate seeing and reading about. 
It’s nice that the average person can send in 
their photo of the watch they enjoy with pride, j 
especially from troops serving during this diffi¬ 
cult time. 

Christian Hernandez 
Milwaukee, WI 

: 

CATCH 22 

Re: your article, “Countdown to a Battery 
Ban” (WatchTalk, December 2010): Just so I 
understand. While states legislate against 
watch batteries containing mercury, a noted re¬ 
tail giant refuses to carry them and manufac¬ 
turers loudly announce ceasing their produc¬ 
tion, our federal government continues to press 
us all into using the mercury-laden compact 
fluorescent bulbs, their makers turn them out 
by the hundreds of thousands and the same re¬ 
tail giant stocks them without a word. Some¬ 
where Joseph Heller is surely smiling. 

Robert Wright 
Shreveport, LA \ 
\ 

THE A.P. SIX 

Question #14 in the Sports Stuff quiz (Decem¬ 
ber 2010) is in my opinion open for further in¬ 
terpretation. In addition to having four ambas¬ 
sadors on the European Ryder Cup team, Au- 
demars Piguet had five, if you include Darren 
Clarke, who was one of the assistant captains. 
And if you add Ian Poulter, who is their newest 
ambassador, you have six! 

Marty Hackel I 
Wilton, CT j 

We defer to Mr. Hackel’s expertise on all golf- j 
related matters: he is the fashion director at j 
Golf Digest. JT 

SOONER THE BETTER 

I want to first say that the turnaround in 
WatchTime’s digital footprint has been re¬ 
markable. Well done on upgrading your Web 
site and the release of your iPad edition. Both 


are beautiful implementations, very profes¬ 
sional, and useful and useable products. Thank 
you! I am a longtime subscriber. I switched to 
the digital iPad edition in mid-2010. However, 
I am somewhat dissatisfied with the lag in the 
release of the digital editions. Why can’t we 
have the iPad edition at the same time as the 
print version or soon afterwards? I realize this 
is a new, emerging channel for you. But I be¬ 
lieve that in the next few years you will see the 
digital channels bloom and become your pri¬ 
mary means of distribution. Please, pick up the 
digital release pace and make these volumes 
available sooner in the publication cycle. 

Jody Little 
San Antonio, TX 

Online editor Mike Disher replies: 

We very much appreciate your kind words and 
your well-taken criticism. We are taking steps 
to speed up delivery of the app. As you know, 
our app is not a simple digital replica. We begin 
with the print magazine, which must be com¬ 
pletely reformatted, and in some instances re¬ 
created, for the iPad. Then we enhance the con¬ 
tent with image galleries, audio, video, links to 
archive content, Web links, and more. This 
takes time. Simply locating and obtaining 
“bonus content” can take up to two weeks. Un¬ 
fortunately we are not able to control how 
quickly third parties provide needed content. 
Once received, these materials must often be 
edited. At the end of the process, Apple ulti¬ 
mately controls when the app appears in 
iTunes. We sometimes see a delay of one week 
from the date the app is sent to Apple to the 
date when it becomes available for purchase. In 
the past, work on the iPad app began when the 
print edition was at the printer. Beginning last 
month, we implemented some new procedures 
that allow us to begin work on the app earlier 
in the production cycle. We hope that by the 
time we reach the May/June issue, the app will 
be available for purchase at about the same 
time that the print edition is delivered to sub¬ 
scribers, and before the print edition hits the 
newsstand. 
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THE SIMPLICITY OF INNOVATION 


LUMINOR 1950 8 DAYS GMT 
Hand-wound mechanical movement 
P.2002 calibre, three spring barrels, 
second time zone with 12/24 h 
indicator, 8-day power reserve with 
linear indicator, seconds reset. 

Steel case 44 mm 0. Steel buckle. 



PANERAI 


Laboratorio di Idee. 


www.panerai.com 


Available exclusively at Panerai boutiques and select authorized watch specialists. 

NEWYORK BOUTIQUE • 545 Madison Avenue • 212-223-1562 
BEVERLY HILLS BOUTIQUE • 9490A Brighton Way • 310-228-1515 
BOCA RATON BOUTIQUE • 318 Plaza Real • 561-361-6526 



Return of the Mikrograph 

TAG Heuer introduces the first mechanical watch to use a center 
second hand to show 1/100-second indications. 



the watch is a dual-control system that us¬ 
es two balance wheels — one for the 
watch and one for the chronograph. This 
allows the user to operate the chrono¬ 
graph function without affecting the 
watch’s timekeeping functions, which 
causes less wear and tear on the move¬ 
ment. The watch’s balance oscillates at a 
traditional 28,800 vph, while the chrono¬ 
graph’s beats at a much speedier 360,000 
vph. The latter enables the central chrono¬ 
graph hand to move fluidly around the di¬ 
al at an astonishing rate, making one revo¬ 
lution per second — three times quicker 
than the original Mikrograph. 

When the chronograph is engaged, 
three counters spring into action: min¬ 
utes at 3 o’clock, chronograph sec¬ 
onds at 6 o’clock, and the central 
hand, which ticks off the 1/100- 
second increments on the dial’s 
outer track. Running seconds 
are on a subdial at 9 o’clock 
and a power-reserve indicator 
is located at 12 o’clock. The 
watch and chronograph, 
which has a column-wheel, 
have separate power reserves: 
90 minutes for the chronograph 
and 42 hours for the watch. The 
watch is COSC-certified. 

The watch has a brown and cream- 
colored dial, with a vintage Heuer logo 
replacing the modern TAG Heuer logo at 
12 o’clock. The hour, minute and running 
seconds hands are in rose gold and the 
central chrono hand is in blued steel. The 
43-mm-diameter case, including the 
crown and chronograph pushers, is in 
rose gold and comes on a brown alligator 
strap with a rose-gold pin buckle. The 
case’s sapphire exhibition caseback offers 
a view of the movement and its two bal¬ 
ance wheels. A limited edition of 150 
pieces, the watch retails for $35,000. 


n 1916, the Heuer Watch Company, 
predecessor to today’s TAG Heuer, 
patented the original, hand-held 
Mikrograph stopwatch, the first such 
timepiece that was capable of displaying 
1/50- and 1/100-second increments. Up 
until this invention, the most precise pos¬ 
sible chronograph measurement was 1/5- 
second. 

The movements dual-control system 
operates the chronograph and time¬ 
keeping functions separately. 


This year, during the Geneva watch 
fairs in January, TAG Heuer unveiled its 
new Carrera Mikrograph wristwatch, the 
first mechanical chronograph that uses a 
sweeping seconds hand to display 1/100- 
second measurements. (TAG Heuer’s Cal¬ 
ibre 360 chronograph also times to the 
1/100-second but displays the 1/100-sec- 
onds on a subdial.) The key innovation in 

The new Mikrograph 
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ROYAL OAK 


OPENWORKED SELFWINDING 
WATCH 


AUDEMARS PIGUET BOUTIQUES 

65 EAST 57TH STREET, NEW YORK, NY 888.214.6858 
BAL HARBOUR SHOPS, BAL HARBOUR, FL 866.595.9700 

www.audemarspiguet.com 







“Clear-cut Recovery” 

For Swiss Watch Exports 



Exports of Swiss watches rose sharply last year. 


Switzerland’s watch industry came storm¬ 
ing back in 2010 after a recession-ravaged 
performance in 2009. Exports rose 22.1 
percent to 16.2 billion Swiss francs ($16.8 
billion), according to data issued by the 
Federation of the Swiss Watch Industry 
(FH). “This growth clearly indicates a re¬ 
turn to a healthy and robust situation for 
Swiss watchmaking,” the FH said in a 
statement, “with a level slightly higher 
than the 2007 result, which was consid¬ 
ered at the time to be excellent.” The 
number of timepieces rose sharply (+20.4 
percent) to 26.1 million units, the highest 
output since 2002. 

The FH called the results “a very 
clear-cut recovery.” “The decline in 2009 
has not been fully erased,” the FH said, 
“since the sector has still to return to its 
level of 2008. The latest results indicate, 
however, that the recovery is based on 
firm foundations and is set to continue in 
2011, even though as yet not all players 
and regions are benefiting to the same ex¬ 
tent.” 

The recovery was led by Far Eastern 
markets, the FH said. “Asia absorbed 
more than half the total value of exports 
in 2010 and recorded growth well above 
that of other regions. With a rate of in¬ 
crease of 34.6 percent, it easily out¬ 


stripped America (+14.5 percent) and Eu¬ 
rope (+10.4 percent). The other main 
Asian markets all recorded growth above 
the world average.” 

Hong Kong bolstered its lead as j 
Switzerland’s top export market with a 
spectacular performance, up 46.9 percent 
to SF3.18 billion ($3.31 billion). The 
United States held on to the number two 
spot with a 13.8 percent jump over a 
calamitous 2009, when exports fell by 
I 37.9 percent. Exports to the U.S. totaled 
SF1.67 billion Swiss francs ($1.74 bil¬ 
lion). Gaining on the U.S. in third place is 
France (+20.5 percent to SF1.17 billion 
Swiss francs/$ 1.22 billion). The FH noted 
that watch purchases by tourists (mostly 
Chinese, sources say) buoyed France’s 
performance. Also gaining dramatically 
on the United States is China, now in 
fourth place in the export rankings. Chi¬ 
na was the fastest-growing watch market 
in the world last year; Swiss watch ex¬ 
ports there jumped 57 percent to SF1.10 
billion ($1.14 billion). “China proved 
particularly dynamic and moved up three 
places in the ranking compared to 2009,” 
the FH said. 

(For more analysis of Switzerland 
2010 export results, see “Rebound!” on 
page 46.) 


Switzerland’s Top 10 in 2010 

Swiss watch exports in value 

(million Swiss francs) 

COUNTRY 

VALUE 

% CHANGE 
FROM ’09 

1. Hong Kong 

3,185.5 

+46.9 

2. U.S.A. 

1,674.4 

+13.8 

3. France 

1,167.0 

+20.5 

4. China 

1,099.5 

+57.0 

5.Italy 

923.3 

+2.6 

6. Singapore 

899.3 

+33.4 

7. Japan 

806.3 

+4.9 

8. Germany 

768.4 

-3.2 

9. U.K. 

596.5 

+9.6 

10. U.A.E. 

578.5 

+31.9 

Source: Federation of the Swiss Watch Industry 


On Our 
Web Site 

Here’s a glimpse of some of the 
watch articles you’ll find on our 
Web site, www.watchtime.com: 




ifl 


• Birth of the 
50 Fathoms: 
Online editor 
Mike Disher 
tells how World 
War II hero 
Captain Robert 
Maloubier, who 
survived a long 
series of per¬ 
ilous missions 

on land and sea, helped devel¬ 
op Blancpain’s Fifty Fathoms 
dive watch. 

• The Year That Was: Remem¬ 
ber 2010? Really? See how 
much you recall about watch- 
related events of 2010 with this 
two-part quiz. 

• Fantastic finds: Glashtitte Orig¬ 
inal has restored 13 rare marine 
chronometers, discovered in 
Glashiitte by workers restoring a 
watch museum there, and is 
offering them for sale, paired 
with the company’s current- 

production 
wristwatches. 

• New watches 
from Basel: 
Baselworld 
takes place 
March 24-31. 
Get a glimpse 
of some of the 
new watches 
that will be un¬ 
veiled there, 
like Breitling’s 
Montbrillant 01 
Limited, 
Hublot’s FI 
King Power 
Tourbillon King 
Gold Ceramic, 
and Perrelet’s 
Big Central 
Moonphase. 
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ORTY IVE 

Piaget Manufacture movement 880P 
Mechanical self-winding chronograph 
Flyback, dual time 
100 meter water resistant 
Titanium, sapphire case-back 
Rubber strap 


www.piagetpolo.com 


1-877-8PIAGET - NEW YORK BAL HARBOUR LAS VEGAS SOUTH COAST PLAZA 










Luxury Groups Report Rising Watch Sales 

Watch sales staged a strong comeback in 2010, according to financial 
statements released by publicly traded watch and luxury goods companies. 
Here's a summary of results from some major watch players. 


SWATCH GROUP: +24.5% 

Gross sales at the Swatch Group rose to 
an all-time high last year, climbing to 6.44 
billion Swiss francs ($6.71 billion), the 
first time they have ever passed the SF6- 
billion mark. That figure was 18.8 per¬ 
cent above 2009 sales, and 8 percent 
above those in the previous record year of 
2008. The strengthening of the Swiss 
franc during the year, especially against 
the U.S. dollar and the euro, pushed sales 
figures down by about 3 percent; at con¬ 
stant exchange rates, 2010 gross sales 
would have grown 21.8 percent. 

THE SWATCH GROUP 
HAD ITS BEST YEAR EVER 
IN 2010, PASSING THE 
SF6 BILLION MARK FOR 
THE FIRST TIME. 

Gross sales of finished watches grew 
24.5 percent (28.1 percent at constant ex¬ 
change rates) to SF5.53 billion ($5.76 bil¬ 
lion). In a prepared statement, the Swatch 
Group said that all geographic regions 
contributed to the growth, but that sales 
in Asia were especially strong. Sales of 
high-end products did particularly well 
globally, although sales of less-expensive 
ones also grew. 

Movement and watch component sales 
grew 7.5 percent (7.8 percent at constant 
exchange rates) to SF1.54 billion ($1.60 
billion). The company said an unexpected 
surge in demand had led to bottlenecks in 
the production of some items. “Priority 
was given to customers who had placed 
their orders on time, based on their confi¬ 
dent outlook at the beginning of 2010,” 
the statement said. 


Sales in January, when the 2010 figures 
were released, showed double-digit 
growth in local currencies, and the out¬ 
look for the rest of the year is very bright, 
the company said. Profit margins will im¬ 
prove in 2011, but the extremely strong 
Swiss franc will continue to affect Swatch 
Group figures, the company said. 

LVMH: +29% 

Watch sales were also up last year at the 
world’s biggest luxury-goods company, 
LVMH. Watches and jewelry together 
(the company does not separate the two in 
its financial reports) grew 29 percent (21 
percent at constant exchange rates), to 
985 million euro ($1.31 billion). LVMH’s 
watch-only brands are TAG Heuer, 
Hublot and Zenith. The company also 
sells watches under the Dior, Fred, De- 
Beers and Louis Vuitton labels. 

Profit from the company’s recurring 
watch and jewelry operations doubled, to 
€128 million ($170 million). TAG Heuer’s 
successful launch of the Calibre 1887 
watch and the brand’s growth in Asia, 
continued strong sales of Hublot’s Big 
Bang, including the King Power collection, 
and new momentum behind Zenith’s El 
Primero collections all contributed to the 
watch sector’s strong performance, the 
company said in a statement. 

Watches and jewelry make up about 5 
percent of LVMH’s total revenue. Last 
year, LVMH revenue grew 19 percent (13 
percent at constant exchange rates), to 
€20.32 billion ($26.98 billion), while 
profit from the company’s recurring oper¬ 
ations was up 29 percent, to €4.32 billion 
($5.74 billion). 

RICHEMONT: +35% 

Watch sales at Richemont for the nine 
months ended Dec. 31 were also strong 
(Richemont’s fiscal year ends March 


31). The brands in the company’s group 
of “specialist watchmakers” (Jaeger- 
j LeCoultre, Piaget, IWC, Baume & 
Mercier, Vacheron Constantin, Officine 
j Panerai, A. Lange & Sohne, Roger 
Dubuis and Ralph Lauren) grew 35 per- 
j cent (25 percent at constant exchange 
rates) to €1.44 billion ($1.91 billion). 

| Richemont includes sales of Cartier 
watches in its jewelry sales, which grew 
j 31 percent (21 percent at constant ex- 
j change rates) to €2.71 billion ($3.59 
billion). 

BULGARI: +1.3% 

Bulgari’s 2010 watch sales, which make 
up one-fifth of the company’s revenue, 
I grew 1.3 percent, to €214.9 million 
j ($285.4 million). At constant exchange 
rates, they fell 5.7 percent. Although slug¬ 
gish through most of the year, they picked 
up during the fourth quarter, posting a 7 
percent increase (but a 2.2 percent de¬ 
crease at constant exchange rates). Ex¬ 
cluding the effect of destocking the obso¬ 
lete Daniel Roth and Gerald Genta 
brands, which have been folded into the 
Bulgari brand, watch sales increased 17 
percent. Total Bulgari sales, of which jew- 
| elry, the company’s largest category, 
makes up nearly half, rose 15.4 percent 
j (8.3 percent at constant exchange rates), 
to €1.07 billion ($1.42 billion). 

HERMES: +29.9% 

Watches also did well at Hermes last year, 
| where they showed a 29.9 percent in- 
j crease (22.9 percent at constant exchange 
rates), to €112.6 million ($149.5 million). 
They make up about 5 percent of the 
I company’s total sales, which last year 
j grew 25.4 percent (18.9 percent at con- 
j stant exchange rates) to €2.40 billion 
: ($3.19 billion). 
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This is all the energy needed to power the completely newly developed Manufacture movement, 
CFB AIOOI, from Carl F. Bucherer. It features the first reliably functioning peripherally positioned 
rotor and associates perfect aesthetics and progressive technology. It was designed on the basis 
of the holistic "Evolution Technology" Manufacture Concept, by which Carl F. Bucherer goes its 
own way with the development of movements and mechanisms, challenging the existing and 
striving for more intelligent solutions. A mechanical microcosm which is housed in a perfect 
environment, thanks to the unmistakably distinctive design of the Patravi EvoTec DayDate. 

www.carl-f-bucherer.com info@cfbnorthamerica.com 

To locate an authorized retailer nearest you, please call 800 395 4306 


( 



CarlF. Bucherer 

AHEAD OF THE TIMES. 






MORE BRANDS TO EXHIBIT AT 
“INSIDE BASEI7GENEVA” 2011 



The 2011 edition of the Inside 
Basel/Geneva events will have a signifi¬ 
cant increase in the number of brands ex¬ 
hibiting at the events, according to 
WatchTime publisher Wolfgang Blum. 
More than a dozen brands have signed up 
as “core sponsors” of the events, Blum 
said, the most ever. Core sponsors partic¬ 
ipate in all six IBG events. 

The list of core sponsors for the 2011 
series includes A. Lange & Sohne, Blanc- 
pain, Breguet, Bulgari, Carl F. Bucherer, 
Cartier, IWC Schaffhausen, Jaeger- 
LeCoultre, Montblanc, Officine Panerai, 
Piaget, Roger Dubuis, Vacheron Con¬ 
stantin, and Zenith. 

Additional brands will join the core 
sponsors at each event, Blum said. 


Now in their sixth year, the Inside 
Basel/Geneva events are a joint venture 
between WatchTime and noted watch 
collector Jeff Kingston. The events are 
held in six cities around the country. They 
consist of two parts. Part one is a cocktail 
reception where guests are able to spend 
time examining the watches of the watch- 
company exhibitors, talking to watch 
company executives and socializing with 
fellow watch collectors and aficionados. 

Part two is a sit-down dinner during 
which Kingston reviews the watch high¬ 
lights of this year’s Baselworld, SIHH, 
and other Swiss watch shows in a 90- 
minute multi-media presentation. 

Blum said that IBG will return to the 
same six cities as last year, but on differ¬ 
ent dates. 



i 

i 

I 


: 


The 2011 IBG tour is as follows: 

• Chicago, Wednesday, June 15 

• Miami, Tuesday, June 21 

• Philadelphia, Thursday, September 22 

• New York, Tuesday, September 27 

• San Francisco, Tuesday, October 4 

• Los Angeles, Thursday, October 6 


Information about the ticket prices, 
location and time of each will be posted 
on the WatchTime Web site, 
www.watchtime.com. Anyone wanting 
to purchase tickets can register online or 
by calling WatchTime events coordinator 
Amy Bernstein at 800-596-5898, during 
business hours East Coast time, or via e- 
mail at abernstein@watchtime.com. 
Tickets are sold on a first-come, first- 
served basis. Last year, all six events sold 
out. Blum anticipates that all events will 
sell out again this year, particularly in 
light of the additional watch brands ex¬ 
hibiting. Blum urged persons interested 
in attending to book tickets early to be 
sure of getting a ticket. 


Watch expert Jeff Kingston presents highlights 
from the Swiss watch fairs during dinner. 
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1860 


1916 


1969 


2011 



Grand Prix d'Horlogerie 
de Geneve 


SCAN. EXPLORE. 



150 YEARS ^ 


MASTERING SPEED FOR 150 YEARS 

1860 Edouard Heuer founded his workshop in the Swiss Jura. 
1916 First mechanical stopwatch accurate to 1/100th of a second. 
1969 First automatic chronograph. 

2011 Grand Carrera Calibre 36 RS Caliper Chronograph, 

the first automatic instrument mastering and displaying 
1/10th of a second. 



FIND YOUR TAG HEUER 


m tag Heuer 


tmm 


SWISS AVANT-GARDE SINCE I860 


3033 South Bristol St • Costa Mesa • CA 92626 • 714-432*8200 • www.watchconnection.com 







300,000 

Number of counterfeit Swiss 
watches removed from sale on 
Web auction sites in 2010 due 
to intervention by the Internet 
Unit of the Federation of the 
Swiss Watch Industry 




Number of parts in the case of 
the new Jaeger-LeCoultre Grand 
Reverso Ultra-Thin 


Number of parts in the chain in the 
fusee-and-chain mechanism in A. 
Lange & Sohne’s new Richard Lange 
Tourbillon “Pour le Merite” watch 


Lange’s fusee- 

and-chain 

mechanism 



35 

Diameter in millime¬ 
ters of the round, 
steel case of the 
Rolex Oyster Perpet¬ 
ual worn by Sir 
Edmund Hillary 
during his ascent of 
Mt. Everest in 1953 


1,915 

Total number of exhibitors at 
Baselworld (2010 figure) 



Number of Switzer¬ 
land’s top 30 mar¬ 
kets that reported 
declines in watch 
exports in 2010 
(Germany, Aus¬ 
tralia and Greece) 


100,000 


The milestone, in 
terms of units sold 
annually, that 
Frederique 
Constant reached 
for the first 
time in 2010 


Number of 2010 graduates of 
the two-year watchmaking 
program at Oklahoma State 
University’s Institute of Tech¬ 
nology in Okmulgee 
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Diameter in millimeters of a 1933 
square, steel-case version of the 
Rolex Oyster Perpetual, the 
world’s first water-resistant, self¬ 
winding watch 


Ranking of the Movado Group in the 
22nd annual InformationWeek list of 
America’s top 500 most innovative 
users of business technology 


Number of time zones 
indicated on Vacheron 
Constantin’s new Patri¬ 
mony Traditionnelle 
World Time watch 


164,000,000 

The negative impact in Swiss francs on 2010 
Swatch Group sales caused by the weakness of 
foreign currencies like the euro and U.S. dollar 
against the Swiss franc 
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A new pilots’ watch from 
Hamilton enables a pilot to 
calculate “top of descent.” 
What does that mean? 



Watches and flying go back to 
biplane days. How much do you know 
about their long history together ? 


1. Actor/pilot John Travolta appears in 
ads for which brand? 

A. IWC 

B. Breitling 

C. Rolex 

D. Hamilton 

2. Which pilot appeared in ads for 
Rolex? 

A. Chesley “Sully” Sullenberger 

B. Howard Hughes 

C. Chuck Yeager 

D. Admiral Richard Byrd 

3. Which two brands have marketed 
watches bearing the name of the Blue 
Angels, the U.S. Navy’s aerobatic team? 

A. Luminox and IWC 

B. Omega and Citizen 

C. Citizen and Breitling 

D. Bulova and Tissot 

4. What brand makes a watch sold only 
to pilots who have ejected from air¬ 
planes? 

A. Bremont 

B. Doxa 

C. Frederique Constant 

D. Tutima 

5. A new pilots’ watch from Hamilton 
enables a pilot to calculate “top of 
descent.” What does that mean? 

A. The distance from his destination that 
he must begin his descent 

B. The highest altitude from which he 
can begin his descent at a given 
distance 

C. The fastest ground speed he can be 
flying to make a safe descent 

D. None of the above 


6. The first recorded sale of which flight- 
related watch appeared in its company’s 
record books a century ago this year? 

A. Weems’s Second-Setting watch by 
Longines 

B. Universal Geneve’s Polerouter 

C. Benrus’s Sky Chief 

D. Cartier’s Santos-Dumont 

7. What pilots’ watch did Breguet make 
for the French Air Force and Navy in the 
1950s? 

A. Type XX 

B. Type XXI 

C. Chronofighter 

D. None of the above 

8. What company paid homage to the 
pilot/writer Antoine de Saint Exupery 
with a series of watches starting in 
2006? 

A. Mido 

B. Oris 

C. IWC 

D. Graham 

9. What development led to the intro¬ 
duction of the Rolex GMT Master? 

A. The emergence of commercial jet 
travel 

B. The breaking of the sound barrier 

C. A series of in-air near-collisions 

D. The FAA’s adoption of GMT time 

10. Which of the following brands is 
named after a Swiss pilot? 

A. Armin Strom 

B. Ernst Benz 

C. Martin Braun 

D. Pierre Kunz 


11. What watch brand has its name on a 
flight school in California? 

A. Hanhart 

B. Bell & Ross 
j C. Tutima 

D. Fortis 

12. When did IWC introduce its first 
pilots’ watch? 

| A. 1918 
j B. 1926 
j C. 1936 
D. 1942 

13. Which of the following is not made 
by the pilots’-watch specialist Breitling? 

A. Blackbird 

B. Airwolf Raven 

j C. Skyracer Raven 
D. None of the above. All are Breitling 
watches. 

14. What watch has a circular slide rule 
for calculating fuel consumption and 
other flight-related data? 

| A. IWC Big Pilot’s Watch 

B. Tutima Flieger Chronograph 

C. Breitling Navitimer 

D. Glycine Airman 

15. What was Charles Lindbergh’s 
connection to the Longines Hour Angle 
watch? 

A. He promoted it in radio commercials. 

B. He designed it. 

C. He wore it on his famous trans- 
Atlantic flight. 

D. He sued Longines over it, alleging the 
watch’s basic concept had been his. 

9ST -DPT ‘<J£l -DZl 'Dll *901 -V6 -D8 
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ZENITH 

SWISS WATCH MANUFACTURE 

SINCE 1865 


EL PRIMERO by Zenith, inventor of the 
high-frequency self-winding chronograph 




EL PRIMERO STRIKING 10 th 
LIMITED EDITION ROSE GOLD 


ZENITH, THE PIONEER SPIRIT SINCE 1865 

www.zenith-watches.com 
866 675 2079 
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If you thought you’d never drive a Ford SUV, the 
new Explorer might change your mind. 



F ord, the only American car compa¬ 
ny that did not avail itself of govern¬ 
ment largesse, has taken its gas-guz¬ 
zling sport utility vehicle of the last centu¬ 
ry, the class-leading Explorer, and dramat¬ 
ically revamped it to meet today’s needs 
and address environmental concerns. In 
the process, it has created a totally new ve¬ 
hicle in a new category: the SUV without 
SUV angst or ecological guilt. 

Part of the new Explorer’s appeal is 
the fact that it’s no longer built on a truck 
chassis, but on a passenger-car platform, 
which makes for better handling. It’s eas¬ 
ier to drive and is a more comfortable ve¬ 
hicle for most drivers on or off the road. 
Based on extensive customer research, 
Ford’s engineers and designers did a com¬ 
prehensive model makeover to match 
customers’ needs in an SUV. Use of new 
materials and improved engine efficiency 
reduced weight, which resulted in vastly 
improved fuel efficiency as well as com¬ 
fort and safety for driver and passenger. 

The 2011 Ford Explorer 


From the outside, the 2011 Explorer 
resembles the older model but with sleek¬ 
er, more contemporary, aerodynamic 
styling cues that give it a distinctive front, 
rear and lower profile. Its slightly larger 
size also adds to interior comfort. 

j 

The transformation of the new Ex¬ 
plorer required the use of new power- 
plants. The Explorer’s standard power- 
train combines front-wheel drive with a 
3.5-liter V6 engine, delivering 290 horse¬ 
power and 255 lb.-ft. of torque. Paired 
with a six-speed automatic transmission, 
the V6 is projected to deliver more than 
20 percent better fuel economy versus the 
previous Explorer V6 model, and an op¬ 
tional 4WD version can be specified. 

Also available is a 2.0-liter EcoBoost 
four-cylinder engine with turbo that deliv¬ 
ers the power of a V6 without compromis¬ 
ing four-cylinder fuel economy. Aimed at 
the SUV buyer for whom the latter is top 
priority, this engine delivers a projected 
j 237 horsepower and 250 lb.-ft. of torque. 
This engine, too, is matched to a six-speed 
automatic transmission. 

The test drive was in two parts: one, 
navigating real world traffic; and the oth¬ 
er, adventurous off-roading. The Explor¬ 
er was adept in both settings. Its handling 
was smooth, agile and refined during the 
city drive, and was equally good on 
highways and freeways, with smooth- 
as-silk acceleration and easy negotia¬ 
tion of the curves and twists with 
negligible traffic or road noise. 
Then came the off-road portion: hill 
climb and descent, through mud, 
sand and other difficult conditions, to 
demonstrate the versatility of the Explor¬ 


er’s terrific Terrain Management System, 
which puts the vehicle into the proper set¬ 
tings for various terrains with the turn of 
a dial. 

The Explorer’s interior — an area too 
often neglected by the designers of SUVs 
— is pure Architectural Digest lite, full of 
tactile delights using well coordinated 
materials, colors, ergonomic shapes and 
the quintessential merging of technology, 
“infotainment” and safety features in a 
vehicle that comfortably seats seven nor¬ 
mal-sized adults. 

A key feature of the Explorer, albeit 
an optional one, is the technologically 
marvelous My Ford Touch and Sync Sys¬ 
tem for information, entertainment and 
communication that follows verbal in¬ 
structions. Talk to the system and it not 
only understands you, but follows your 
instructions without argument, linking 
you to an array of features, all delivered 
from an awesome sound system and a big 
screen. 

In all candor, I’ve never been a fan of 
sport utility vehicles. I never tow any¬ 
thing, never go off-roading, never shop at 
Builder’s Square, never have more than 
four people in the vehicle, never take road 
trips — so I never thought I’d like to own 
an SUV. Until now. Because the new Ex¬ 
plorer is a remarkable, contemporary ve¬ 
hicle that goes anywhere, anytime and 
does everything well; furthermore, it is 
environmentally efficient and packed 
with incredible technology. 

Three different models are available: 
The base one starts at $28,190; one level 
up is the XLT, starting at $31,190, fol¬ 
lowed by the top-of-the-line Limited at 
$37,190. Each has a cornucopia of stan¬ 
dard features and attributes that are way 
too numerous to list here and several op¬ 
tions that, when selected, will add signifi¬ 
cantly to the final price. O 
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HUBLOT 


KING POWER 

The Newest Fusion between 
Rubber and 18K King Gold. 


HUBLOT 

BOUTIQUES 


BAL HARBOUR • BOCA RATON • NEW YORK 

Tel 1 800 536 0636 


Hublot TV on: www.hublot.com 
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The Car an d’Acbe Varius has always been balanced and finely crafted; 
now in ceramic, it’s even more so. 


R emember when the Rado Ceram- 
ica came out in 1989? It was a 
sleek fusion of industrial high- 
tech and luxury in a material that, last 
you heard, was the Space Shuttle’s ther¬ 
mal armor. It was also an engineering feat 
characteristically Swiss in the sense that 
this space-age material took the form of a 
watch. It should, then, come as no sur¬ 
prise that Geneva’s one and only maison 
de haute ecriture, Caran d’Ache, has just 
issued a ceramic version of its classic Var¬ 
ius fountain pen, which in itself is charac¬ 
teristically Swiss — that is, technically in¬ 
novative, finely engineered and elegantly 
styled. 

While this latest Varius is not the on¬ 
ly ceramic pen out there (Montblanc, 
Pelikan and Namiki offer ceramic mod¬ 
els), it exploits the properties of ceramic 
in an exceptional way. Its beveled, dia¬ 
mond-patterned facets capture alternat¬ 
ing shades of light and dark, and its tex¬ 
ture and extreme polish give it a sump¬ 
tuous feel. Like all the Varius models, 
this one perpetuates the hexagonal 
shape that is Caran d’Ache’s visual 
trademark and issues from the compa¬ 
ny’s famous pencils. Its cap and section 
are silver-plated and coated in rhodium, 
the hardest of the precious metals, and 
its body is zirconium dioxide, the hard¬ 
est of the ceramics. Despite this gem¬ 


like hardness and rock-solid construc¬ 
tion, the Varius is a comfortable writing 
instrument. This is partly due to its 
medium size (about five inches capped 
and uncapped, and a little under half an 
inch in width) and partly due to its 
weight distribution, which is toward the 
section, its point of support. When post¬ 
ed, the Varius extends to six and a half 
inches, which might appear awkward at 
first; yet, even at that length, its balance 
is almost dead center. 

When capping and uncapping this 
pen, some might get impatient at having 
to turn through nearly four 360-degree 
rotations; but this thorough threading is 
a measure of security. Furthermore, at its 
back is an eraser-sized post that snugly 
holds the cap, so the pen is engineered to 
post — an uncommon trait in European 
pens. The nib is 18k rhodium-coated 
gold and, though stiff enough to endure 
the pressure ballpoint users might apply, 
it has enough flex to allow you to double 
the line width at will. I tried the medium 
and was surprised at the feed’s flow and 
the nib’s responsiveness. The filler is a 
cartridge/converter and the rhodium- 
plated clip is a no-nonsense, doubled- 
over strip, similar to those of mechanical 
pencils, which is Caran d’Ache’s tradi¬ 
tional answer to maximum spring and 
durability. However, this clip, instead of 


being riveted to the cap, inserts into a 
small steel housing. This kind of thor¬ 
oughness of detail and fine engineering 
is everywhere in this pen. 

When I think of Italian pens, I think 
of color and form. With German pens, 
technology and functionality come to 
mind. Caran d’Ache pens exhibit a unity 
and balance of these traits, issuing as 
they do from the region between Italy 
and Germany. In ancient times, the pre¬ 
dominant Celtic tribe in this region, the 
Helvetians, was renowned for its crafts¬ 
manship, technological advancement 
and style, particularly in metalworking, 
at which it excelled over the Greeks and 
Romans. As in Swiss watches of the last 
two centuries, so do the productions of 
this company integrate innovation, inge¬ 
nuity, robustness and elegance in every 
detail of their construction. The Varius 
collection itself exemplifies a methodical 
approach to pencraft, being Caran 
d’Ache’s platform for piloting new mate¬ 
rials. Whether dressed in leather, lac¬ 
quer, carbon, metal, wood or ceramic, 
the pen’s fundamental format is stable, 
functional and balanced. Though you 
might find the Varius Ceramic’s price tag 
high (it costs around $1,000), rest as¬ 
sured that you would be able to pass this 
pen on to your progeny, as it will likely 
outlast you. O 


The Varius Ceramic by Caran d’Ache 
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Modern 



New botanical blends bring the classic spirit into the 



At the Lobby Bar of the St. Regis, Monarch Beach, general 
manager Johnny So displays the $700-a-bottle Nolefs Reserve. 
Alongside it is Nolefs Silver. The bar was the first to pour a 
Reserve Martini, priced at $125; Silver Martinis are $25. 


E ver since vodka kicked gin out of 
the martini glass during the Cold 
War and James Bond mania of the 
1960s, this Dutch-inspired, juniper-based 
spirit has been shoved to the back of the 
bar. But recently, gin has been making a 
comeback, thanks to retro-cocktails be¬ 
ing discovered by a new generation of 
mixologists. 

But it isn’t just pre-Prohibition cock¬ 
tails that have been resurrected. Gin itself 
is undergoing a metamorphosis. Indeed, 
when Berry Bros. & Rudd, London’s old¬ 
est wine-and-spirits merchant, assembles 
a group of gin specialists to come up with 
a new and improved gin to create the ul¬ 
timate martini, you’ve got to take notice. 

The result of this noble endeavor was 
London Dry Gin No. 3, named in honor of 
3 St. James’s Street, which has been Berry 
Bros. & Rudd’s address since 1698. The 
No. 3 name also reflects the three fruits in 
its recipe — Italian juniper, Spanish orange 


peel, and grapefruit peel. In addition, there 
are three spices in its double-distilled for¬ 
mula — earthy angelica root, peppery Mo¬ 
roccan coriander seed, and aromatic car¬ 
damom pods. This New Age gin is distilled 
in Schiedam, Holland by the De Kuyper 
family, famous for making genever — the 
juniper-flavored liquor from which gin 
evolved — since the 18th century. 

Lending even more credence and ca¬ 
chet to the re-emergence of gin are the 
10th and 11th generations of the Nolet 
family, also located in Schiedam, where 
they have been producing genever since 
1691, making them Holland’s oldest dis¬ 
tillers. Since 1990, the Nolets have been 
known for their Ketel One vodka, named 
after the distillery’s original copper pot 
still, Distilleerketel #1. But in 2010, Car- 
lolus H.J. Nolet and his sons Carl, Jr. and 
Bob returned to their roots and intro¬ 
duced the family’s first new dry gin in 
over 40 years. Nolet’s Silver is a slightly 
sweet and heavily floral 95.6-proof spirit 
that incorporates botanicals rarely, if 
ever, used in gin, including white peach, I 
Turkish rose, and raspberries. 

Oxley Classic English Dry Gin is 
equally interesting, consisting of pungent, 
herbal flavors that practically demand it 
be sipped straight. Botanicals include 
fresh (rather than dried) lemon, plus 
grapefruit and orange peels and English 
meadowseed, each one macerated in a ; 
neutral grain spirit for more than 15 j 
hours, then gently hand-spooned into the 
still. Adding to Oxley’s intense flavor is a ; 
proprietary four-to-five-hour cold distil¬ 
lation technique that freezes in each 
botanical’s crispness. This labor-intensive 
process only produces 240 individually 
numbered bottles a day, each embossed 
with the words, “Small Batch Gin.” 


n 

21st century. 

One of the newest gins is the light and 
elegant Fifty Pounds, another small-batch 
London Dry Gin produced in individual¬ 
ly numbered bottles. The name refers to 
an 18th-century British taxation law on 
spirits, rather than prices related to 
pounds sterling. Composed of nine tradi¬ 
tional botanicals (including a slightly 
minty savory and the distinctive taste of 
licorice) plus three “secret” ingredients, 
this is the perfect spirit for a gin and ton¬ 
ic or a very dry martini. 

But when it comes to secrets and ex¬ 
clusivity, the absolute leader has to be 
the 104.6-proof Nolet’s Reserve, the 
creation of Nolet family patriarch Car- 
lolus, Sr., who worked on this project 
over 40 years, the last 10 of which were 
devoted exclusively to it, and included 
three years searching the world for 
botanicals that were never before com¬ 
bined in a gin. The usual suspects are 
there, including juniper, orris root, and 
cassia, but with the exceptions of herba¬ 
ceous verbena and spicy saffron, Carlo- 
lus, Sr. refuses to divulge the list of in¬ 
gredients. 

Individually macerated or pot-dis¬ 
tilled, then soaked for 72 hours before 
distillation, the individual botanicals 
challenge detection. However, my tasting 
notes revealed roses, apples, and Chinese 
herbs, among other complexities. This is 
definitely a gin for sipping, not mixing. 
And at $700 a bottle, it is undoubtedly 
the most expensive gin in the world. Not 
only does the Reserve make other gins 
seem like a bargain, but, in those estab¬ 
lishments fortunate enough to have one 
of the 494 bottles from the premier distil¬ 
lation, it has spawned the $125 martini, 
yet another sign that we have entered a 
new age of gin. O 


42 WatchTime April 2011 















FUEL YOUR DESIRE FOR SPEED AND STYLE. EDIFICE 






i 

'5 ' t. a V A ^ tfl 

v * ■ 

joo * ^ s 


3D MULTI-LAYER \ [ ' "7^* J 

WATCH FACE , n * 

< r * 

rocinq 

Casio is a Team Partner of Red Bull Racing 

SOLAR POWERED 

A solar panel combined with a large-capacity 
rechargeable battery enables these impressive 
solar timepieces to run smoothly under 
any light with no battery replacement. 

ATOMIC TIMEKEEPING 

Multi-Band Technology receives time calibration 
signals automatically from several transmitters 
around the world. This technology adjusts 
for Leap Year and Daylight Saving Time. 

CASIO 

©2011 CASIO AMERICA, INC. 



TOURnenu 


Shop 800.348.3332 toofneao.com 












MARK BERNARDO 



M ost people don’t bat an eye 
when you refer to a watch as 
being two-tone: they realize 
that you’re describing a timepiece whose 
case is made of two different-colored ma¬ 
terials, often steel and gold. Refer to a 
two-tone cigar, however, and the same 
people may look at you quizzically, even 
though you’d be referring to essentially 
the same thing. 

Actually, the more common term is 
dos capas (Spanish for “two layers”), 
which describes a cigar whose “case,” or 
wrapper, is made up of two different-col¬ 
ored leaves rather than the typical single 
one. In most cases, the term refers to the 
type often called a “barber pole,” due to 
the spiraling “stripes” created by layering 
one wrapper leaf over another and care¬ 
fully wrapping them around the binder 
and filler. 

Many cigar aficionados, who regard 
these types of cigars as novelties, are wary 
of them, because while there are subtle, 
interesting flavor variations that can 
come from combining two wrappers of 
differing ages, thicknesses, and other dis¬ 
tinct properties, there are also construc¬ 
tion concerns. Different types of wrapper 
burn at different rates, so a barber pole 
cigar that is not expertly crafted might 


no 




Dos capas cigars, with two different-colored 
leaves rolled into one wrapper, are cool to look 
at, but how do they taste ? 


not smoke as smoothly as a similar cigar 
with a traditional single wrapper. 

Fortunately for those who are curious 
to try one, many of the dos capas cigars 
on the market today are made by top- 
quality brands: Camacho, with the covet¬ 
ed (and now sold out) 2007 version of its 
Liberty line, which uses maduro and 
corojo wrappers grown in Honduras; 
Ghurka, with its rare Grand Master Dos 
Capos and its combo of Brazilian maduro 
and Cameroon; and Arganese, whose 
Double Wrap cigar mixes Brazilian 
maduro with Connecticut Shade. Felipe 
Gregorio makes not only a Dos Capas 
(with Connecticut and Sumatra wrap¬ 
pers) but a Tres Capas (which adds a 
Nicaraguan candela to those two for 
three wrappers in one). 

One of the most interesting examples 
is CAO’s America, which derives its name 
from the two American-grown leaves in 
its dos capas wrapper, a dark Connecticut 
broadleaf maduro and a light Connecti¬ 
cut shade. There’s even some American- 
grown leaf in the bold, spicy filler blend, 
which also combines ligero leaf from 
Nicaragua, the Dominican Republic, and 
Italy. All the sizes have big ring gauges 
(the smallest is 50); I sampled the 5 x 56 
Potomac size. 

Like most CAOs I’ve tried, it is solid¬ 
ly constructed and full of flavor. The big 
ring gauge means big mouthfuls of 
creamy smoke. It’s rich and meaty, with 
notes of dark chocolate, pepper, and hot 
caramel and leaves behind an aroma like 
that of sizzling, grilled steak. And lo and 
behold, it burns straight and true, with a 


long, solid ash that tends to hang on until 
about halfway in — a nice plus, because if 
you look closely you can actually see sub¬ 
tle dark streaks in the ash that echo the 
wrapper’s stripes. 

The barber pole is the most common 
type of dos capas cigar, but it is not the on¬ 
ly one. Some cigars feature more of a half- 
and-half look: light wrapper at the foot 
and dark wrapper at the head, or vice ver¬ 
sa. A few examples include La Perla Ha- 
bana’s Black & Tan minis, Joya de 
Nicaragua’s Cabinetta, and La Gloria 
Cubana’s Artesanos de Tabaqueros. The 
last is a small-production line with Con¬ 
necticut shade covering the first third 
starting at the foot, and dark, Ecuadorian 
Sumatra covering the other two thirds, 
ending at the head. The band is at an atyp¬ 
ical spot on the cigar, closer to the foot 
where the two wrappers meet. The brand’s 
marketing uses gourmet terminology to 
describe the concept: the first third, topped 
off by the light, mild shade wrapper, is the 
“appetizer,” and the rest of the cigar, en¬ 
veloped by the spicier Sumatra, is the 
“main course.” After sampling the cigar in 
its 652 toro size, I would call the experi¬ 
ment a success: smooth, buttery flavors at 
the beginning, giving way to heartier notes 
of pepper, cocoa, roasted nuts and brown 
sugar as it burns through the darker wrap¬ 
per. Even better, no burn problems 
emerged from the transition of wrappers. 

So call these novelties if you will, but 
the next time you’re considering trying 
one, keep in mind that if you’re seeing 
two wrappers on one cigar, it’s more than 
likely that an expert rolled it. O 
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REBOUND! 

A luxury-watch boom in the Far East has 
Swiss watch companies scrambling to keep 
up with surging demand. 


BY JOE THOMPSON 



T 

he boom is back. Not in all markets or for 
all brands. But a sensational surge in 
Swiss watch sales in Asian markets in 
2010 has brought a sudden end to “the 
crisis,” Swiss watch shorthand for 2009’s 
severe slump marked by soaring unem¬ 
ployment and plummeting sales. The old 
crisis has given way to a new one: how to 
quickly rev up the industry’s production 
apparatus so that companies can fulfill 
order books fattened by the Asian boom. 

As many of Switzerland’s luxury 
watch brands gathered in Geneva in Jan¬ 
uary for the SIHH show (Salon Interna¬ 
tional de la Haute Horlogerie) and the 
smaller satellite shows that feed off of it, 
watch executives were dealing with a 
quickly changing landscape. To be sure, 
they were delighted with 2010’s reversal 
of fortune, with exports of Swiss wrist- 
watches up a hefty 22.7 percent in value 
for the year. 


But the unusual speed and intensity of 
the boom-bust-boom cycle of the past 
three years has created new problems. 
Firms that were dealing with an invento¬ 
ry glut in 2009 are now facing shortages. 
“We did not expect the rebound to be this 
big,” says Philippe Leopold-Metzger, 
CEO of Piaget. “There is a scarcity of 
goods at the moment. It’s a challenge to 
cope with the growing demand.” For ex¬ 
ample, Piaget’s star introduction at SIHH 
is the Emperador Coussin, the world’s 
thinnest automatic tourbillon watch, 
with a price tag of $190,000. Leopold- 
Metzger hopes to make 20 to 30 pieces in 
2011. “But I could sell 100 to 150,” he 
says. Other brands had similar stories: 
Vacheron Constantin had planned to 
produce 50 pieces of its new Quai de Pile 
Retrograde Annual Calendar. At the 
show, it booked orders for 300. 

THE ASIAN BOOM was the dominant 
story at SIHH, not least because it single- 
handedly ended the Swiss watch crisis. In 
the crisis year of 2009, Swiss watch ex- 
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THIN IS IN. A BEVY OF NEW WATCHES 
HAD TERMS LIKE “ULTRA-THIN” OR 
“EXTRA FLAT” IN THEIR NAMES. 


ports dropped 22.3 percent. In 2010, 
thanks to Asia, Switzerland recouped the 
previous year’s losses in one fell swoop. 
Last year turned out to be Switzerland’s 
second-best export year ever, an amazing 
recovery considering that exports had 
fallen to 2006 levels. By all accounts, the 
industry will set a new export record this 
year, surpassing 2008’s total of 17.0 bil¬ 
lion Swiss francs, the best so far. 

Switzerland has recovered because 
Asian markets, particularly newly devel¬ 
oping ones like China, Singapore and 
South Korea, are bingeing on luxury 
Swiss watches. The numbers are stagger¬ 
ing. In 2010, Swiss watch exports to Chi¬ 
na jumped 57 percent over 2009, accord- 
Audemars Piguefs Jules ing to the Federation of the Swiss Watch 
Audemars Extra Thin Industry (FH; see Swiss Watch Hot Spots 
table). China was Switzerland’s seventh 
largest market in 2009. Last year it sped 
past longtime watch powerhouses Italy, 
Germany and Japan into the fourth spot. 

Exports to Hong Kong, Switzerland’s 
top watch market, rose by 47 percent last 
year. As recently as 2007, the United 
States was ahead of Hong Kong. Now 
Hong Kong’s Swiss watch imports are 
nearly twice those of the United States. 
Together, Hong Kong and China account 
for more than a quarter of all Swiss watch 
exports. Add to that the growth of mar¬ 
kets around the region last year — South 
Korea (+36.8 percent), India (+35.3 per¬ 
cent), Singapore (+33.4 percent), Thai¬ 
land (+27.2 percent) and Taiwan (+26.4 
percent) — and you get a sense of the 
watch-buying juggernaut Asia has be¬ 
come. Of the 11,000 buyers at SIHH, a 
trade show closed to the public, one of 
every five came from Asia. (Most, 60 per- 

Piagefs Philippe Leopold-Metzger 

“There is a scarcity of goods.” 


cent, were from Europe. The rest were 
from the Americas, 12 percent, and the 
Middle East, 8 percent.) 

Despite the quick recovery and robust 
buying at the show, the mood at SIHH 
was not euphoric. And properly so. 
Jerome Lambert, CEO of Jaeger-LeCoul- 
tre, which will set a new sales record 
when it closes its books on March 31, 
noted that the industry overreacted to the 
downturn and would be wise not to get 
too ebullient about the sudden upturn. A 
number of factors kept executives from 
popping Champagne corks. For some, it 
was worry about China’s economy over¬ 
heating, fueling inflation and a real estate 
bubble. Others are concerned about the 
imbalance between Asia’s speedy growth 
and the tortoise-like recoveries in Europe 
and the United States. Asked if the crisis 
is over, Philippe Merk, CEO of Audemars 
Piguet, answered, “In Asia, yes. In Eu¬ 
rope and the USA, not yet. Asia is over¬ 
compensating for the other markets.” FH 
export data backs Merk. Exports to Eu¬ 
rope as a whole were up 10.7 percent in 
value versus Asia’s 34.3 percent growth. 
Europe is hurt by the weakness of its tra¬ 
ditional watch leaders, Italy (+2.6 per¬ 
cent) and Germany (-3.2 percent). 
France, buoyed by busloads of Chinese 
tourists clamoring for big-name brands, 
is now Europe’s top Swiss watch market. 
“As yet, not all players and regions are 
benefiting from the recovery to the same 
extent,” noted the FH in a statement on 
the year-end results. 
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That assessment applies to the United 
States, ground zero of the global financial 
crisis, which suffered a catastrophic 37.9 
percent fall in Swiss watch imports in 
2009, back to 1999 levels. The U.S.A. re¬ 
bounded last year; Swiss watch exports 
here rose 13.8 percent. That boosted 
America to 2003 export levels, still a far 
cry from the record performance of 2007. 
At SIHH, Frangois-Henry Bennahmias, 
CEO of Audemars Piguet North Ameri¬ 
ca, reported that APNA sales had jumped 
15 percent in 2010. However, he gamely 
acknowledged that it wasn’t enough to 
prevent Hong Kong from dethroning the 
U.S. as Audemars Piguet’s top market. He 
took some consolation in the fact that 
North America and Latin America com¬ 
bined are larger for AP than Hong Kong 
and China. For now, anyway. 

Another reason watch execs are not 
euphoric about the bullish Far East buy¬ 
ing is that they are struggling to meet the 
demand. “In 2008, we all readjusted our 
production levels,” says Leopold-Metz- 
ger. The watch industry went through a 
severe retrenchment. Component pro¬ 
ducers were walloped; many downsized 
and some shut their doors. As a result, 
current production capacity is low and 
brands are scrambling to get enough 
movement components, dials, hands, and 
other supplies. Says Merk, “Stock levels 
are low. We can’t produce enough ba¬ 
sics.” One of Audemars Piguet’s headlin¬ 
er introductions at SIHH was the Mil- 



TOP SWISS WATCH 
HOTSPOTS, 2010 

Percentage of growth in export value, 
2010 vs. 2009 


COUNTRY 

% GROWTH 

EXPORT 

RANK 

1. China 

+57.0 

4 

2. Hong Kong 

+46.9 

1 

3. Russia 

+44.5 

16 

4. Netherlands 

+37.7 

22 

5. South Korea 

+36.8 

13 

6. India 

+35.3 

23 

7. Saudi Arabia 

+34.2 

14 

8. Singapore 

+33.4 

6 

9. UAE 

+31.9 

10 

10. Portugal 

+27.8 

21 

11. Thailand 

+27.2 

15 

12. Taiwan 

+26.4 

12 


Source: Federation of the Swiss Watch Industry 


Jaeger-LeCoultre’s Jerome Lambert 

2010 “the best 
year ever for 
Jaeger-LeCoultre” 


lenary 4101. Orders were above expecta¬ 
tions. But, Merk says, “This movement 
has 12 bridges.” He needs more watch¬ 
makers to produce them. And forget 
about case polishers. Merk wants to hire 
additional skilled polishers for his Gene¬ 
va case factory. “We can’t find them,” he 
says. “How to manage growth: This is 
certainly a challenge.” 

The product shortages bring other 
headaches. Says Leopold-Metzger, “How 
do you capitalize on China and Asia 
without ignoring the other markets? 
That’s a challenge for all the brands.” 

PRODUCT-WISE, the return to classi¬ 
cism that gathered steam in 2010 has 
blossomed into a major trend this year. It 
was a dominant theme at SIHH, where 
the words “thin” or “flat” were suddenly 
favored in watch names. The parade in¬ 
cluded the A. Lange & Sohne Saxonia 
Thin, Cartier Extra-flat Ballon Bleu, Au¬ 
demars Piguet Jules Audemars Extra 
Thin, and Jaeger-LeCoultre Grande Re- 
verso Ultra Thin. Even the muscular 
Richard Mille hopped aboard the thin 
train. The Richard Mille Extra Flat Tour- 
billon is large (49.8 mm x 38.0 mm) but 
is only 8.7 mm thick. The RM 033 caliber 
in the new Richard Mille Extra Flat Au¬ 
tomatic is just 2.6 mm thick. It was em¬ 
blematic of a definite pendulum swing to¬ 
ward thinner watches. 

No one hit the thin theme harder than 
Piaget, whose motto is “Master of Ultra- 
Thin Movements.” Its new Emperador 
Coussin watch is the world’s thinnest au¬ 
tomatic tourbillon watch, with a case 
10.4 mm thick. “Ultra-thin is more than 
ever the brand’s philosophy,” explained a 
Piaget product manager at a Piaget press 
presentation. Piaget billed its new Dancer 



50 WatchTime April 2011 


















PARTNER OF 


HhK 


FONDATION 


Inventor of the Automatic Watch 



H5 GROUP CORP. 


2825 N. University Drive, S-110 
Coral Springs, FL. 33065 954-575-7980 
info@perreletusa.com 


www.perrelet.com 





THE GENEV A SHOWS . 

The Scene at SIHH 


Audemars Piguefs Philippe Merk 

“Asia is overcompensating for the 
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A. Lange & Sohne’s Saxonia Automatic 


ladies’ model as “the world’s thinnest 
high-jewelry watch.” 

Such talk echoed around the Palexpo 
hall that houses the SIHH exhibition. 
Vacheron Constantin boasted that its 
new Patrimony Contemporaine Perpetu¬ 
al Calendar, at 8.9 mm high, “is one of 
the slimmest on the market. ” A. Lange 6c 
Sohne noted that the new movement in 
its new Saxonia Automatic is “quite flat” 
at 3.77 mm high. Its Saxonia Thin watch, 
with a 5.9-mm case, “is the thinnest in 
the collection. ” So it went. 

Thin watches, whose movements usu¬ 
ally contain just enough parts to register 
hours and minutes and (sometimes) sec¬ 
onds, inevitably have clean, unadorned 
dials. They have spawned a return to 
sober, elegant, traditional styling associ¬ 
ated with men’s dress (as opposed to 
sport) watches. 

Related to the new classicism is a 
boom in watches with retro styling bor¬ 
rowed from decades past. Parmigiani des¬ 
cribed its Tonda 1950 as a “classic, sober, 
elegant timepiece.” Montblanc’s new 
Villeret Vintage Pulsographe is inspired 
by a watch from 1930. Baume 6c Merci- 
er’s new Capeland watch is based on a 
B&M piece from 1948. It’s worth noting 
that the case on the Montblanc Pulso¬ 
graphe measures 39.5 mm in diameter 
and is the first Villeret-collection watch 
below 40 mm in diameter. It’s a small de¬ 
tail, but significant. There was a notice¬ 
able shift to watches below 40 mm for 
men. Jaeger-LeCoultre’s new Master Ge¬ 
ographic watch, for example, has a 39- 
mm case; previously it was 40 mm. Most 


observers credit the Asian boom for the 
slightly smaller sizes, as firms design 
product for smaller wrists. 

One brand, however, struck a bold 
blow for a new watch minimalism. Ralph 
Lauren stunned the crowd with a new 
Slim Classique Square watch measuring 
just 27.5 mm on all sides. It’s a unisex 
piece powered by Piaget’s manual-wind 
430 caliber. Whether European and 
American men are ready to embrace ul¬ 
tra-smallness remains to be seen, but it’s a 
sign that smaller sizes are on the watch 
radar. 

High-mechanical marvels remain the 
stock-in-trade of SIHH and there were 
many on display. The show’s 19 ex¬ 
hibitors include 13 from the Richemont 
Group. Most exhibitors’ products com¬ 
pete at the higher reaches of the Swiss 
watch price pyramid. Abundant, as al¬ 
ways, were tour billon watches. The tour- 
billon has become a luxury-watch staple 
and CEOs report that demand is buoyant 
across all markets. “It’s the signature of a 
complication,” says Lambert. “We 
haven’t been able to meet demand since 
September.” 

Finally, Swiss watch prices are up. It’s 
inevitable, executives say, with the Swiss 
franc trading at record highs against the 
U.S. dollar and the price of gold and oth¬ 
er precious metals soaring. 

On the following pages is a sampling 
of new products from SIHH, the Geneva 
Time Exhibition (GTE) show and other 
firms exhibiting in hotels around Geneva 
in January. (To see more watches, go to 
www.watchtime.com.) O 


THE ASIAN BOOM WAS THE 
DOMINANT STORY AT SIHH BECAUSE 
IT SINGLE-HANDEDLY ENDED THE 
SWISS WATCH CRISIS. 

























Alpina 


ALPINA WATCH INTERNATIONNAL SA • www.alpina-watches.com 


Alpina 

"GENEVE 


COLLECTION 


Aurelien Ducroz is an Alpina Ambassador and 
proudly wears his Alpina Extreme Regulator 
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lAudemars Piguet 



The Millenary Hand- 
Wound Minute Repeater 


HOROLOGICAL Peeping Toms will i 
appreciate the Millenary 4101. Its 
movement, the new, in-house Caliber 
4101, was designed specifically to 
make its most interesting features — its j 
balance, escapement and 12 decorated 
bridges — visible from the front of the 
watch. Looking through the crystal, 
the wearer can admire a medley of dif¬ 
ferent metal finishes — Geneva stripes, 
perlage and snail patterns — at differ¬ 
ent levels within the movement. The 
watch has a transparent caseback (you j 
can see straight through the watch at a 
spot on the side of the balance) that 
shows the winding rotor, which is I 
made of 22k gold and mounted on ce¬ 
ramic ball bearings. The hours and 
minutes are shown on an asymmetric 
dial on the right of the watch face; the 
seconds are displayed in a subdial. Cal- i 
iber 4101 has a frequency of 28,800 
vph, a variable inertia balance with 
eight inertia blocks, and a 60-hour 
power reserve. Like all Millenary j 
watches, the 4101 has an oval case. It 
measures 47 mm by 42 mm and comes 
in steel or rose gold. In the steel version 


The Millenary 4101 


($20,600), the movement has been giv¬ 
en a dark gray galvanic treatment. In 
the gold one ($33,900), some move¬ 
ment components are plated with 
rhodium and others with gold. The 
watch comes with a brown or black 
crocodile strap. 

Audemars Piguet launched anoth¬ 
er new Millenary model, The Mil¬ 
lenary Hand-Wound Minute Repeater, 
which incorporates the Audemars 
Piguet escapement, which AP unveiled 
in 2006, in a new movement named 
Caliber 2910. This escapement has a 
double hairspring and a very large 
balance. It is based on an escapement 
designed by the famed French watch¬ 
maker Robert Robin in the late 18th 
century and, like it, works via direct 
impulse. The movement has a power 
reserve of seven days, thanks to two 
mainspring barrels. A third barrel 
powers the chiming mechanism. The 
gongs coil in an oval, following the 
perimeter of the case, which is made 
of titanium and, like the case of the 
4101, measures 47 mm by 42 mm. 
Price: $376,800. 
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VICTORINOX 

SWISS ARMY 




INFANTRY VINTAGE CHRONO MECHANICAL 

Military inspired, the Infantry Vintage Chrono has a precision Swiss-made mechanical 
self-winding chronograph movement. Combined with a stainless steel case 
and scratch-resistant sapphire crystal, it defines luxury. Victorinox Swiss Army. 

Your companion for life. 


SWISSARMY.COM I FACEBOOK.COM/VICTORINOXSWISSARMY I TWITTER.COM/SWISSARMY 


Inspired by the ingenuity of the Original 
Swiss Army Knife, your companion for life. 


SWISS ARMY KNIVES CUTLERY TIMEPIECES TRAVEL GEAR FASHION FRAGRANCES 
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The Rotonde 
de Cartier 
Astroregulateur 


I Cartier 

THE PARADE of new high-complication 
movements from Cartier continues with the 
launch of the Rotonde de Cartier Astroregula¬ 
teur (about $327,000). Like a tourbillon, the 
Astroregulateur, equipped with the in-house 
Caliber 9800 MC, is designed to combat the 
timing errors caused by the effects of gravity 
on a watch’s balance. But it uses a different 
tactic. Instead of keeping its balance in con¬ 
stant motion, as a tourbillon does, the As¬ 
troregulateur makes sure its balance is always 
in the same position, whether the watch is 
held crown up, down or sideways. The bal¬ 
ance is adjusted to that one position and, 
voila, the thinking goes, no gravity-caused er¬ 
rors. The ticket is the winding rotor (a micro¬ 
rotor visible through a hole in the watch dial), 
to which the balance and escapement have 
been affixed. Because it always comes to rest 
in the same position, so, too, does the balance. 
Instead of swinging freely at various forces 
and speeds, as in a standard self-winding 
watch, the rotor moves at a constant speed, 
thanks to a system incorporating two differ¬ 
entials. The seconds hand moves with the ro¬ 
tor, and because the latter keeps a steady pace, 
is able to advance at the correct speed relative 
to it. The watch’s case is a whopping 50 mm 
in diameter and made of a niobium-titanium 
alloy, which makes it lightweight despite its 
size. 

Cartier’s other high-horology introduc¬ 
tions include the Calibre de Cartier Multiple 
Time Zone. The watch, which contains the in- 
house Caliber 9909 MC, shows the time in a 
second time zone in the semicircular aperture 
in the upper half of the dial. The indicator’s 
hand has two ends bearing sun and moon 
symbols that show whether it is day or night 
at home. The names of 24 cities, representing 
24 time zones, are shown on the side of the 
case. By pressing a pivoting pusher, the wear 
chooses the appropriate city and can then 
read not only the time there but, on the lower 
part of the watch dial, the difference between 
that time and the time where he is now. The 
watch’s case is 45 mm in diameter and comes 
in either white gold (about $42,000) or rose 
gold (about $39,000). 
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The Calibre de 
Cartier Multiple 
Time Zone 














“Accuracy is everything when 
you're setting mankind's 
highest altitude record.” 

Brian Binnie 

- Spacecraft altitude record holder (367,442 ft in space) 



Brian Binnie rocketed the first private manned 
spacecraft to an altitude of 69.6 miles, winning the 
US$10 million Ansari-X Prize and opening a new era in 
space flight. When the rocket ignited, violent 
vibrations emerged and a giant powerful wave swept 
through the whole cabin. Each mission can be both 
dangerous and risky. Which is why a dependable 
anti-shock timepiece like Ball Watch is so important in 
an environment that features truly adverse conditions. 

The watch that once ran America's railroads now helps the world's space explorers 
keep time. There is no other timepiece that is as rugged and dependable. 

Announcing the worl&s most innovative patented anti-shock system - Amortiser 



Daniel and Co. Schiffman’s Brown and Co. 

Los Angeles, CA Greensboro & Winston-Salem, NC Roswell, GA 


BALL Watch USA www.ballwatch.com Tel:727-896-4278 

(see web site for complete list of Authorized BALL dealers) 


Movement rotor-lock 
with on/off switch - 
Amortiser® 

Movement can withstand 
5.2 meters free fall x 
without damage 

7,500Gs 

shock resistance x 

Patented crown 
protection system 
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Self-powered micro 
gas lights on hands 
and dial that glow 
for up to 25 years 

-40 degree Celsius 
^ temperature 
endurance 

4,800A/m 
^ Anti-magnetic 

100m 

water resistance 


Mechanical lock resists 1,400 
Newtons of force 


BALL 


Engineer Hydrocarbon Spacemaster Orbital 
Limited edition to 999 pieces 

Automatic - 45mm 


Official Standard 

Since 1891 

Since 1891, accuracy under adverse conditions 
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The New Watches 


I Baume & Mercier 



THE CAPELAND sports-watch collec¬ 
tion has been completely revamped. It no 
longer contains rugged sports chrono¬ 
graphs, but sporty-elegant ones more 
suitable for timing chess moves than pool 
laps. The watch shown here, Reference 
10006, which is closely modeled on a j 
Baume & Mercier watch from 1948, has 
a profusion of subdials and scales: a | 
telemeter; three concentric tachymeter 
scales for measuring speeds from 1,000 
km per hour to 20 kph; a 30-minute i 
counter at 3 o’clock and constant seconds 
at 9 o’clock. The movement is a La Joux- | 
Perret automatic flyback (8147-2) with a j 
frequency of 28,800 vph and a power re¬ 
serve of 48 hours. The case comes in 


satin-finished and polished steel ($7,000) 
or rose gold ($18,000) and is 44 mm in 
diameter and 16.5 mm thick. The case- 
back is made of transparent sapphire and 
shows off an open-worked rotor decorat¬ 
ed with Geneva stripes. The watch is wa¬ 
ter-resistant to 50 meters. Baume 
& Mercier has also launched 
updated Classima models, 
including this GMT (Ref¬ 
erence 10040), fitted 
with a Soprod 9035 
movement. The second 
time zone is shown in 
a subdial at 12 
o’clock. There is a 
power-reserve in¬ 


dicator at 6 o’clock. The center part of 
the dial is decorated with a striated pat¬ 
tern the company calls a “sundeck” pat¬ 
tern. The case is 39 mm in diameter, 9.5 
mm thick and made of rose gold. It has a 
sapphire caseback and is wa¬ 
ter-resistant to 30 meters. 
The price is $6,800. 


A Classima 
GMT watch 
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“Accuracy is everything 
when you set the 
Official Railroad Standard.” 


Webb C. Ball 

- Founder of Ball Watch Company 



Ball's system timed 125,000 miles 
of American railroads. Every section was 
intertwined in a sophisticated system 
requiring clockwork accuracy. Any minor 
fault could result in catastrophe. Which is 
why a dependable timepiece like Ball 
watch is so important in an environment 
that features truly adverse conditions. 


The watch that once ran America's railroads now 
helps the world's explorers keep time. There is no other 
timepiece that is as rugged and dependable. 


Anti-reflective 
sapphire crystal 


5,000Gs 

shock resistance 


100m 

water resistance 




Self-powered micro 
gas lights that glow 
100 times brighter 
than luminous paint 
for up to 25 years 


BALL 


Fireman Canadian CRTS 

Limited edition to 333 pieces 

Automatic - 43mm 


Official 


Standard 


Since 1891 


Since 1891 , accuracy under adverse conditions 

BALL Watch USA www.ballwatch.com Tel:727-896-4278 

(see web site for complete list of Authorized BALL dealers) 


E.D. Marshall Jewelers Scottsdale, AZ | Leslie Gold Jewelers Los Angeles, CA | Prime Time UTC San Diego, CA | Galleria Watch Collection Ft. Lauderdale, FL 
Rainbow Jewelry Downtown Miami, FL | Old Northeast Jewelers St. Petetrsburg & Tampa, FL | Worthmore Jewelers Atlanta, GA | New York Jewelers Chicago, IL 
Kirles Jewelers Indianapolis, IN | Little Treasury Jewelers Gambrills, MD | Lion’s Jewelers Charlotte, NC | Salkin’s Jewel Case Freehold, NJ | Kenjo New York, NY 
Mann Jewelers Cleveland, OH | Russell Korman Austin, TX | Ridglea Watch and Jewelry Fort Worth, TX | Schwarzschild Jewelers Richmond, VA 
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The Vintage 
1945 XXL 


I Girard-Perregaux 
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THE 1966 COLLECTION by Girard- 
Perregaux has been expanded with 
two new watches. One is the 1966 
Small Seconds, containing Girard-Per- 
regaux’s automatic Caliber 3300-50 
(HVi lignes, 28,800 vph, with a power 
reserve of 46 hours). The case is 40 
mm in diameter and made of rose gold 
($21,900) or white gold ($23,400). 
The crystal and caseback are sapphire; 
the crystal has been given a nonreflec- 
tive coating. The dial is enamel and the 
hands are made of blued steel. 

The other new model in the collec¬ 
tion is the 1966 with Gold 
Bridge, a limited edition (50 
pieces, $145,000 each) tour- 
billon with a bridge shaped 
like those in GP’s well- 
known Tourbillon with 
Three Gold Bridges watch¬ 


es. The bridge’s arms are bassine, 
meaning they have a semicircular 
shape. The watch contains the in- 
house Caliber 9610 (21,600 vph, with 
a power reserve of 48 hours), an auto¬ 
matic movement with a micro rotor 
made of platinum. The seconds hand is 
carried on the tourbillon. The dial is 
silvered; the crystal, made of sapphire 
with a nonreflective coating. 

GP has also launched a new small- 
seconds version of its Art Deco-in¬ 
spired, rectangular Vintage 1945 XXL. 
The XXL is already available in 
chronograph and calendar versions. 
The watch contains Caliber 3300, the 
same caliber from which the 1966 
Small Seconds movement was derived. 
Its case measures 35.25 x 36.20 mm 
and comes in rose gold ($23,100) or 
steel ($9,300). 


The 1966 with 
Gold Bridge 


The 1966 Small Seconds 





















BR.EMONT 

< > 

WATCH COMPANY 

TESTED BEYOND 

ENDURANCE 


Born in the air, defined in the cockpit, created in England, realised in Switzerland: 

Bremont mechanical chronometers are made by professionals to exacting standards.... for the rest of us. 


<SS> 

CDaOOaIoni 

JeweLeRS 


1870 East Jericho Turnpike Huntington New York 11743 
888.999.4038 


www.bremont.com 




THE GENEVA SHOWS 

The New Watches 




Caliber 1270P as 
seen from the front 


I Piaget 



WITH A DEFINITE trend toward thin cases emerging in 
the watch market, Piaget is touting its identity as a 
long-time champion of slim watch profiles. Its latest ul¬ 
tra-thin, the Emperador Coussin Tourbillon Automatic 
is, with a thickness of 10.4 mm, the world’s thinnest 
self-winding tourbillon watch, Piaget says. The move¬ 
ment, the 1270P, is just 5.5 mm thick. Its plates are 0.12 
mm thick and the clearance between the plates is 0.15 
mm. The tourbillon carriage is 2.8 mm thick. Caliber 
1270P has 269 parts. It is cushion-shaped to follow the 
contours of the watch case. The movement is designed 
so that components normally hidden or visible only 
from the back can be seen from the front. The micro¬ 
rotor, which is made of gold and has a sunburst guil- 
loche pattern and the Piaget coat of arms, sits at 9 
o’clock. The mainspring-barrel cover is visible through 
three cut-outs at 6 o’clock. The tourbillon sits at 2 
o’clock. An elaborate pointer on the upper side of the 
tourbillon serves as the watch’s seconds hand. Piaget 
points out that the rotor and tourbillon together form a 
figure 8. (In China, that all-important luxury-watch 
market, eight is considered a lucky number and is hence 
incorporated into many watch designs these days.) The 
hour and minutes display plays second fiddle at 4 
o’clock. The crystal, made of sapphire, has been laser- 
etched with a sunburst pattern emanating from the 
middle of the time display. There is a comma-shaped 
power-reserve display on the caseback (the power re¬ 
serve is about 40 hours), along with a round aperture 
showing the tourbillon from the other side. The case is 
46.5 mm across and comes in rose gold or white gold 
(both are priced at $190,000). 




The Emperador Coussin 
Tourbillon Automatic in 
white gold 


The back of the 
rose-gold version 
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GW3000BD-1A 

GW3000B-1A 


SELF-CHARGING 

SOLAR POWERED 

A solar panel combined with a large-capacity rechargeable battery 
enables these impressive solar timepieces to run smoothly under 
any light with no battery replacement. 


SELF-ADJUSTING 

ATOMIC TIMEKEEPING 

Multi-Band Technology receives time calibration signals automatically 
from several transmitters around the world. This technology adjusts 
for Leap Year and Daylight Saving Time. 


CASIO 


©2010 CASIO AMERICA, INC. 
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I Montblanc 

THE BRAND BEST known for its 
pens is seeking to become as well 
known for its chronographs. To 
that end, it has launched two new 
chronograph models with unusu¬ 
al features. One is the TimeWalk- 
er TwinFly Chronograph, which 
has center-mounted hands for 
both the seconds (the long hand) 
and the minutes (the short, all-red 
one). Pushing a button at 4 
o’clock activates the flyback func¬ 
tion alluded to in the watch’s 
name: both hands return to zero 
and instantly begin timing a sec¬ 
ond interval. The watch contains 
the in-house caliber MB LL100, 
an automatic whose two barrels 
give it a power reserve of 72 j 
hours. The chronograph is con¬ 
trolled by a column wheel and 
works via vertical coupling. The 
extra room on the dial not needed 
for the minutes counter is instead 
used for a second-time-zone dis¬ 
play, at 12 o’clock, with a j 
day/night indicator. The watch 
comes in the DLC-coated titani¬ 
um case shown here (a limited edi¬ 
tion of 300 pieces, $11,820) or in 
a steel version, available with a j 
leather strap or bracelet ($7,660 
and $7,920, respectively). The 
case is 43 mm in diameter and 
15.3 mm thick. The crystal is j 
made of sapphire with a nonre- 
flective coating on both sides. The 
caseback is transparent. 

Montblanc’s other new ] 
chronograph is a member of its 


Above, left: 

Collection Villeret 1858 
Vintage Pulsographe 
Left: 

TimeWalker TwinFly 
Chronograph 


high-end Villeret 1858 collection, 
containing movements made in 
the Minerva movement factory, 
in the town of Villeret. Mont¬ 
blanc’s parent company, 
Richemont, bought Minerva 
(which in its early decades was 
best known for chronographs) in 
2006 and assigned it to make 
movements for the Montblanc 
brand. The watch is the Vintage 
Pulsographe, a monopusher 
chronograph with a pulsimeter 
scale that can be used to measure 
heart rates. Doctors once used 
such watches to save time while 
doing their hospital rounds. To 
use the pulsimeter feature, you 
start the chronograph and start 
counting the patient’s pulse 
beats. At the 30th beat, you stop 
the chronograph and read the 
pulse rate per minute off the scale 
on the perimeter of the dial. The 
watch contains Caliber MB 
Ml3-21, which is hand-wound 
and has a column wheel, horizon¬ 
tal coupling, a power reserve of 
60 hours and a frequency of 
18,000 vph. The constant sec¬ 
onds subdial is at 9 o’clock and 
the 30-minute counter at 3 
o’clock. In keeping with its old- 
time flavor, the watch is a “mere” 
39.5 mm in diameter. It is being 
made in a limited edition of 58 
pieces in white gold, at $48,900, 
and 58 in rose gold, $46,200 (the 
“58” was derived from the year 
of Minerva’s founding, 1858). 
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BLACK OPS BEAUTY 



The Phantom Black Ops is assembled in 
Pittsburgh, Pennsylvania and features a 
DLC-coated stainless steel case "Made in 
U.S.A." We are proud of this fact, which 
is why we emblazoned the dial with the 
Phantom's city of origin. Designed with 
the help of U.S. Navy SEALs, created for 
the most punishing conditions on earth. 


KOBOLD 

Embrace Adventure 


for a free brochure, please phone 1-877-SOARWAY or visit www koboldwotch .com 
(c) 201 1 Kobold Watch Company, LIC Pittsburgh Pennsylvania 
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I Jaeger-LeCoultre 


The Reverso Repetition 
Minutes a Rideau 


The Grande Reverso 
Ultra Thin 



PULL THE CURTAIN back on the Reverso Repetition 
Minutes a Rideau and chimes sound out the hour, quarter 
hours and minutes. This minute repeater has an unusual 
triggering mechanism for the repeater function: a Vene- 
tian-blind-like covering, made up of 16 slats, each 2.34 
mm wide, which, when you push it aside with your finger, 
winds the spring for the chimes. Each of the slats has three 
teeth on its underside; the “curtain” interacts with a gear 
train that activates the winding. (The “ rideau " in the 
watch’s name is French for “curtain.”) When you remove 
your finger, the curtain closes again and the chiming oc¬ 
curs. Jaeger-LeCoultre designed an entirely new move¬ 
ment for the watch: Caliber 944, which contains 340 
parts. The gongs (two of them, for the two pitches of the 
repeater) have a square cross-section rather than, as in 
most repeaters, a round one. The flat shape provides a big¬ 
ger contact surface and hence better sound, the company 
says. The repeater hammers also have an unusual design 
intended to improve the sound. When the repeater is acti¬ 
vated, the hammers move until they touch a finger-piece. 
That contact releases a mobile arm that accelerates the 
hammers so they are moving very fast when they hit the 
gongs. This system means that 80 percent of the energy in 
the repeater spring is used to 
make sound, versus 10 to 30 
percent in a traditional repeater, 
the company says. Like all Re- 
versos, this one can be flipped 
over. Both sides have time dis¬ 
plays and cut-out dials for view¬ 
ing the elaborately decorated 
movement. The case, which to¬ 
gether with the curtain contains 
270 parts, is made of white gold 
and measures 55 mm by 35 mm 
by 12 mm. The watch is being 
made in a limited edition of 75 
pieces at $289,000 each. 

For those with simpler 
tastes, the company has 
launched a new hours-and- 
minutes-only Reverso, whose 
claim to fame is that, with a 
thickness of just 7.2 mm, it is the 
thinnest Reverso ever made. The 
watch is called the Grande Re¬ 
verso Ultra Thin, and it con¬ 
tains the 2.94-mm-thick, hand- 
wound Caliber 822. The case is 
46 mm long and 27.5 mm wide. 
The watch comes in rose gold 
($14,100) and steel ($6,750). 
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Tutim04 


GRAND CLASSIC 


lutWM/ 




Now at the top 
of everyone’s 
black list 


Make your own statement 
in a world of uniformity'. 

Introducing a unique edition of the Grand Classic 
Sports Watch and Chronograph in a tough and 
durable black finish, with dials inspired by v intage 
1930’s Tutima sports watches from Glashutte. 

A sophisticated high density hardening process for 
the stainless steel case renders the metal highly 
scratch resistant, resulting in a watch that will 
virtually last for eternity. Both case and stainless 
steel bracelet arc covered in a matte black PVD 
coating, creating an even more durable surface 
- a watch that you will be remembered for. 






\m ——-r 


ATIC 










wmv.tutima.com 


Tutima/ 

German Tradition Since 1927 


For more information please contact your local authorized Tutima dealer, or Tutima USA, Inc., T: 888-462-7888, info@tutima.com 
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I Parmigiani 

THE TON DA COLLECTION from 
Parmigiani Fleurier goes extra-flat 
with the Tonda 1950, just 7.8 mm 
thick. The watch contains the new, 
in-house, automatic Caliber PF 701, 
2.6 mm thick, and fitted with a 
space-saving micro-rotor, which is 
made of platinum. In unveiling the 
Tonda, the company said the watch 
is a response to a decrease in interest 
in the watch market in very compli¬ 
cated watches. The watch shows just 
the hours, minutes and, in a subdial 
at 6 o’clock, the seconds (a date func¬ 
tion will be added to a future model). 
The case is 39 mm wide and made of 
rose gold ($16,900) or white gold 
($18,900). The crystal is made of 
sapphire, treated with a nonreflective 
coating, and the caseback is transpar¬ 
ent. (The “1950” in the watch’s 
name is the year the brand’s name¬ 
sake, the watchmaker Michel Parmi¬ 
giani, was born.) 

On a very different note, Parmi¬ 
giani has also brought out a new 
Bugatti watch, a sequel to the Bugat- 
ti 370 introduced in 2004. That 
watch made waves with its unusual, 
vertical construction, meant to re¬ 
semble a car engine. This one, called 
the Bugatti Super Sport, fitted with 
Caliber 372, which has a 10-day 
power reserve, is equally avant- 
garde. (Parmigiani unveiled it to the 
press last year, but SIHH marked its 
official debut on the market.) Like 
the 370, it displays the time on a dial 
perpendicular to the wearer’s wrist. 
Another face, lying at a 30-degree 
angle to the wrist, bears a circular 
power-reserve display and provides a 
view of the movement, including its 
balance, which Parmigiani makes it¬ 
self, and a carbon-fiber hour wheel. 
The watch, made of white gold, and 
measuring 50.7 mm long, 36 mm 
wide and 22.7 mm thick, is being 
manufactured in a limited edition of 
30 pieces ($285,000). 


68 WatchTime April 2011 



















$ 



\ 




Features & Specifications 

• 12 hr. recording split chronograph 
•world time zone calculator 

• rotating cities dial for home time zone 

• Gallet manufactured MultiChron calibre 

• Silicium escape wheel 

• high frequency 28,800 vph balance 

• automatic self-winding system 
•twin “Duo-Force” mainspring barrels 

• 72 hour (3 day) power reserve 
•51 ruby friction protection 

• chronometer accuracy across all functions 
•guilloche dial with large date window 

• super luminous hands and numbers 

• dramatic 42mm diameter case 
•curved non-glare sapphire crystal 

• sapphire crystal exhibition back 

• screw locking crown and pushers 

• water resistant to 328 ft. 

• 10 year full-service warranty 

• prices start at $18,500 


qi wrp 1 

PIONEERS IN 
PROFESSIONAL 
TIMEKEEPING 

1466 . 


Museum Edition Flight Officer 


7...r 

GALLET 

GENEVE • 1466 

World’s 1st release of this groundbreaking version as a direct benefit for America’s National Watch and Clock Museum. Limited series of only 250 in stainless, 
250 in 18K yellow gold, 250 in 18K white gold, 250 in 18K red gold, 50 in solid platinum. Each individually signed and numbered. Available direct from Gallet. 

To request a brochure: www.GalletWatch.com info@galletwatch.com USA & Canada: 888-9-GALLET (425538) International: +813-712-49-66 
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The New Watches 


I Van Cleef & Arpels 


j Five Weeks in 
j a Balloon 
watch with 
retrograde 
hands 


JEAN-MARC Wiederrecht, the brains be¬ 
hind Van Cleef & Arpels’s collection of 
so-called “poetic” complications, i.e., i 
complications whose primary purpose is 
aesthetic, designed the movement for the 
company’s latest poetic watch, inspired 
by the Jules Verne novel Five Weeks in a 
Balloon. Wiederrecht, who specializes in 
retrograde hands, placed a retrograde 
minutes hand, taking the form of an an- j 
chor, on the right side of the dial, and a j 
retrograde hours hand (a flying bird) on 
the left. The dial is decorated with cham- 
pleve enamel (an outline is formed in met¬ 



al, and the sections are filled in with 
enamel, as in a coloring book) and moth¬ 
er-of-pearl; the case is white gold. Price: 
$116,000. 

Van Cleef took inspiration from 
Jules Verne for another of its introduc¬ 
tions: a set of four watches, all with 
paillone enamel (spangling underneath 
translucent enamel) illustrations of 
scenes from four of Verne’s works. The 
watches all have automatic movements. 
There will be 22 sets available 
($425,000 each), each housed in a spe¬ 
cial wooden cabinet. 


The four watches in the Jules Verne 
set: From the Earth to the Moon, 
Five Weeks in a Balloon, 20,000 
Leagues Under the Sea, Journey to 
the Center of the Earth 
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THE GENEVA SHOWS 

The New Watches 



Greubel 

Forsey 

IT’S AN INVENTION reinvention. 
The headline watch from Greubel 
Forsey, which specializes in extreme¬ 
ly expensive tourbillons, was a com¬ 
plete reworking of the company’s In¬ 
vention Piece 2, also known as the 
Quadruple Tourbillon, introduced in 

2008. In the new version, one pair of 
tourbillons has been shifted to the 
two o’clock position, and a window 
placed between them to reveal the 
spherical differential connecting 
them. The time display has also been 
changed. Hours and minutes are no 
longer indicated by center-mounted 
hands, but by a red triangle and a ro¬ 
tating disk, respectively, both in a 
subdial at 5 o’clock. This subdial 
conceals three barrels, which provide 
a power reserve of 56 hours. The 
power-reserve indicator is at 11 
o’clock and the seconds are shown 
on a dial at 10 o’clock. The company 
will make 11 pieces in platinum 
($810,000 each) and 11 in rose gold 
($780,000). 

The company also introduced a 
platinum version of the Double Tour¬ 
billon 30° Technique ($530,000), 
which came out in a gold version in 

2009. The watch is a variation on the 
Double Tourbillon 30°, the first of 
the brand’s watches, launched in 
2004. In addition to that watch’s 30- 
degree tourbillon, the watch has four, 
fast-rotating (one turn takes 3.2 
hours) co-axial barrels that are cou¬ 
pled to a differential that drives the 
power-reserve indicator (the watch 
has a power reserve of 120 hours). 
The hour and minutes hands rotate 
atop a transparent sapphire dial that 
shows off the watch’s movement. 














PROFESSIONAL SERIES 

PARADIVE 

REFINED - UTILITY 

Each Mk II Paradive is individually machined from a solid block 
of steel, achieving a level of precision and finish only equaled by 
the Swiss Made automatic movement suspended inside. 



For additional information, dealers or to order direct visit: www.mkiiwatches.com 



Custom fit Swiss Mode Watches 


THE GENEVA SHOWS 

The New Watches 


I Panerai 



Luminor Submersible 1950 3 Days Automatic Bronzo -47MM 


Luminor Composite 1950 3 Days - 47 AIM 


SINCE PANERAI opened its 
new factory in Neuchatel in 
2002, the company has 
launched a series of in-house 
movements. The newest, intro¬ 
duced at SIHH, is the P.3000, a 
large (16.5 lignes, or 37.2 mm), 
hand-wound, double-barrel 
movement with a three-day 
power reserve and a balance 
measuring 13.2 mm. Among 
the watches that will contain 
the P.3000 is the Luminor Com¬ 
posite 1950 3 Days - 47 MM 
($12,900), which is made of a 
lightweight composite material, 


introduced by Panerai last year, j 
consisting of aluminum that has 
been transformed by an electro¬ 
chemical process. The crystal 
and caseback are both made of 
sapphire; the crystal is 2 mm 
thick and has been given a non- 
reflective treatment. 

Panerai introduced another 
first at SIHH: its first bronze 
watch, the Luminor Submersible 
1950 3 Days Automatic Bronzo 
- 47 MM ($10,700). The bronze 
Panerai chose is an alloy of cop¬ 
per and pure tin (all bronze con¬ 
tains copper; the element or ele¬ 


ments with which it is alloyed 
varies), which not only resists 
corrosion but in time develops a 
patina that gives each watch its 
own distinctive look, Panerai 
says. The watch contains the in- 
house, double-barrel, automatic 
caliber P.9000, visible 
through the sap¬ 
phire case- 
back. 


The new P.3000 hand- 
wound movement 
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View New Anonimo Models at www.anonimousa.com or call 615 665 8330 






JHE GENEVA SHOWS 

The New Watches 



A. Lange 
and Sohne 

THE ZEITWERK grabbed headlines when it 
was launched two years ago, thanks to its un¬ 
usual digital hours and minutes displays. 
Now A. Lange and Sohne has launched a new 
version of the watch that strikes the hours 
and quarter hours en passant. It’s called the 
Lange Zeitwerk Striking Time, and it’s the 
company’s first striking watch. The hammers 
are visible on the watch face; the one on the 
left strikes the hours, the one on the right the 
quarter-hours. You can also see the gongs, in 
a recess between the dial and bezel. To turn 
the chiming mechanism on or off, you push a 
button at 4 o’clock. The hammers are pow¬ 
ered by the force left over from the switching 
of the hour and minute disks. Each time the 
disks advance, there is enough remaining en¬ 
ergy to tense the springs that activate the 
hammers. The watch comes in white gold 
($90,800) or platinum (limited edition of 
100, at $111,400). 

The company launched another highly 
complicated watch, the Richard Lange Tour- 
billon Pour le Merite. Like other Pour le 
Merite watches, this one contains a fusee- 
and-chain mechanism, a device designed to 
keep tension in the mainspring steady as the 
spring unwinds. The watch’s chief point of 
distinction is its time display. The tourbillon 
aperture cuts into the hour circle, which 
would be difficult to read between the hours 
of 8 o’clock and 10 o’clock if not for a special 
feature. At 6 o’clock, the company explains, 
“a dial segment with the Roman numerals 
‘VIII,’ TX’ and ‘X’ instantaneously pivots in¬ 
to the aperture to make the hour scale com¬ 
plete... At 12 o’clock, the hours dial segment 
vanishes as quickly as it appeared.” The 
watch comes in rose gold ($175,600) or plat¬ 
inum ($211,900, a limited edition of 100). 

In a simpler vein, the company introduced 
a new, hours-and-minutes only, hand-wound 
movement, the L093.1, which it placed in a 
new watch in the Saxonia collection called 
Saxonia Thin. Just 5.9 mm thick (the move¬ 
ment is a mere 2.9 mm), the watch is the 
thinnest the company has made in its 21-year 
history. The watch has a power reserve of 
three days. The case is 40 mm in diameter and 
made of rose gold ($19,700). 
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Fine watches stay wound, while their owners unwind. 


^ i Tiq* 

WATCHWINDERS 


View the TOURBILLON -THREE and all of our luxury watchwinders at orbita.com. 
















JHE GENEVA SHOWS 

The New Watches 


I Ralph Lauren 


THE WOODEN DASHBOARD and inte¬ 
rior of a vintage car, the 1938 Bugatti 
Type 57SC Atlantic Coupe, were the in¬ 
spiration for Ralph Lauren’s new Sport¬ 
ing Wood Dial watch. (Ralph Lauren 
himself owns one of these cars; hence 
the idea for the watch dial.) The wood is 
elm burlwood, known for its interesting 
patterns, and a favorite material for lux¬ 
ury-car consoles. The watch ($11,900) 
contains an IWC-made hand-wound 
movement (RL98295) with a frequency 
of 18,000 vph. The case is 44.8 mm 


wide, 11.2 mm thick and made of steel. 
The dial numerals and hands are lumi¬ 
nescent. 

Among the other new models in the 
brand’s Sporting collection was the 
Sporting Chronograph - Black Ceramic, 
with a matte-black ceramic case and 
bracelet. There are two case sizes, 39 
mm ($5,500) and 45 mm ($6,400). The 
crystal is made of sapphire and coated 
on both sides with colorless nonreflec- 
tive material. The caseback is also sap¬ 
phire, but tinted a smoky color. The 


hands and dials are luminescent. The 
movement (RL750), which is automatic, 
was made by Jaeger-LeCoultre. 

The brand also introduced the Slim 
Classique Square, the first square Ralph 
Lauren watch. The movement (RL430) 
was made by Piaget and is hand-wound. 
The case is 27.5 mm by 27.5 mm, with a 
thickness of 5.75 mm, and comes in rose 
gold ($12,600) or white gold ($13,800; 
$15,200 with guilloche). The crystal is 
made of sapphire and has a colorless 
nonreflective coating on both sides. 
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MUHLE *A 

GLASHUTTE/SA. 


Our watches are intended to measure 
and display time accurately. 

In this, we are very down-to-earth. 



Germanika V 


Down-to-earth and straightforward - that's how we are at Muhle-Glashutte. 
This is reflected in our watches, which focus completely on the basic task of a 


timepiece: such as for example the Germanika V. Our woodpecker neck regulation 


ensures precision - the clear lines of the face ensure easy readability. Thus 


♦ 


it embodies exactly what Muhle stands for: elementary time measurement. 


- For more information please contact: - 



OLD NORTHEAST 
JEWELERS 


INTERNATIONAL PLAZA - TAMPA, FL 813-875-3935 
4TH STREET NORTH - ST. PETE, FL 727-898-4377 




JHE GENEVA SHOWS 

The New Watches 


Historiques Aronde 1954 



IVacheron Constantin 


THE STAR INTRODUCTION at Vacheron 
Constantin was the Patrimony Traditionnelle 
World Time ($39,900), which boasts several 
unusual features. First, it tells the time in all 
37 of the world’s time zones, including those 
that differ from the standard 24 zones by a 
half-hour or quarter-hour. Second, it shows, 
via a rotating disk in the center of the dial, 
which parts of the globe are in daylight or 
darkness. Third, all the setting occurs 
through the crown, rather than through addi¬ 
tional pushers, as with many world-time 
watches. You pull the crown out to its first 
position and turn it until the reference city 
you want to use is near the small, black trian¬ 
gle at 6 o’clock. Then you pull the crown out 
to its second position and turn it until the cor¬ 
rect hour on the hour ring is also next to the 
black triangle (the center-mounted hands 
move along with the hour ring). You can now 
read the time in all 37 time zones. 

The watch contains the in-house, self¬ 
winding Caliber 2460 WT, which bears the 


Geneva Seal. The case is 42.5 mm in diame¬ 
ter and made of rose gold. 

Vacheron’s other new watches included 
the Quai de File Retrograde Annual Calen¬ 
dar, containing Caliber 2460 QRA. The 
watch shows the date by means of a retro¬ 
grade indicator at 3 o’clock (as an annual 
calendar, it needs to be adjusted just once a 
year, at the beginning of March). A high-pre¬ 
cision moon-phase indicator, needing adjust¬ 
ment just once every 122 years, sits at 9 
o’clock. The watch, 43 mm in diameter, 
comes in rose gold, white gold, or a mix of 
the two. All versions are $58,800. 

The company also added to its His¬ 
toriques collection with the Aronde 1954 
($26,200), a rectangular watch inspired by a 
Vacheron watch from 1954. The name 
“Aronde,” French for “swallow,” refers to 
the watch’s profile, which resembles a bird in 
flight. The watch contains the hand-wound 
Caliber 1400 AS. The case measures 31.2 
mm x 44.5 mm and is made of rose gold. 
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THE G EN EVA SHOWS. 

The New Watches 



I Richard Mille 


Automatic RM 030 with 
Declutchable Rotor 


Extra Flat 
Automatic RM 033 


GUESS WHO’S going thin. It’s that king of chunkiness, 
Richard Mille. The brand’s new watches include the Extra 
Flat Tourbillon RM 017, whose movement, manually 
wound, is just 4.65 mm thick. The company proudly pro¬ 
claims that it is one of the thinnest tourbillon movements 
ever made. Although slim, it’s sturdy, says Richard Mille, 
thanks to its baseplate, bridges and balance cock all being 
made of grade 5 titanium (with a PVD coating). The pow¬ 
er reserve is 70 hours. 

The case, the first rectangular case the company has 
ever used for a tourbillon, is a slender 8.7 mm thick. It 
measures 49.8 mm long and 38 mm wide and comes in a 
choice of titanium ($350,000), white gold ($380,000) or 
rose gold ($370,000). The watch is equipped with the 
brand’s unusual function indicator, at 4 o’clock, which 
shows whether the crown is in winding, setting, or neutral 
position. 

The brand launched another slim watch, the Extra 
Flat Automatic RM 033. This one is round (45.7 mm in 
diameter) and just 6.3 mm thick. It contains Caliber 
RMXP1, a skeletonized movement that has a bidirection¬ 
al micro-rotor made of platinum. The bottom plate, 
bridges and balance cock are made of titanium. The 
movement is a wafer-thin 2.6 mm. It has a power reserve 
of 42 hours. The watch comes in tita¬ 
nium ($60,000), white gold ($90,000) 
and rose gold ($85,000). 

Among Richard Mille’s other new 
watches was the Automatic RM 030 
with Declutchable Rotor. It contains 
Caliber RMAR1, which is fitted with 
a mechanism that prevents over-wind¬ 
ing by disconnecting the barrel from 
the winding mechanism when the 
mainspring has been fully wound. It’s 
better than the standard slipping¬ 
spring device used to prevent over¬ 
winding in other watches, the compa¬ 
ny says, because that system causes 
debris to build up in the barrel. In the 
RM 030, the declutchable rotor disen¬ 
gages when the power reserve reaches 
50 hours, and re-engages when it de¬ 
creases to 40 hours. A winding indica¬ 
tor at 12 o’clock shows whether the 
winding rotor is engaged or not. 
There is a power-reserve indicator at 9 
o’clock. The watch, which measures 
50 mm x 42.7 mm x 13.95 mm, 
comes in titanium ($75,000), white 
gold ($85,000) or rose gold 
($80,000). 
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Bw0479 Mediterraneo Yacht Timer 
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THE GENEVA SHOWS 

The New Watches 





IIWC 


Portofino 
Hand-Wound 
Eight Days 


Portofino 

Automatic 


THE PORTOFINO collection has been 
updated with new calibers and subtle 
styling changes. The flagship of the four- 
model collection is the Hand-Wound 
Eight Days, which contains a new, in- 
house, and very large (37.8 mm in diam¬ 
eter) movement, Caliber 59210. The 
movement has one very big barrel that 
provides power for nine days. A gear 
stops the movement after eight days, 
however, so the watch won’t suffer end- 
of-power-reserve imprecision. The case is 
45 mm and available in stainless steel 
($10,000) or rose gold ($18,700). 

The Portofino Automatic has been 
given a slightly larger case (40 mm versus 
39 mm). This model, at $4,200 for the 
steel version with a strap, is IWC’s least 
expensive watch. The steel version with a 
bracelet is $5,200. (All the Portofino steel 
bracelets are Milanese-style mesh.) The 
watch also comes in rose gold, with a 
strap, for $10,800. 

IWC has also made changes to the 
Portofino Chronograph, increasing the 
case size by 1 mm, to 42 mm, and giving 
the case more rounded contours. The 
watch contains the automatic Caliber 
79320, which has a 44-hour power re- 


j serve. The watch is stainless steel and 
available on a strap, ($5,500) or bracelet 
1 ($6,500). 

The fourth model in the Portofino 
collection is the Dual Time, which has a 
new movement, the two-barreled Caliber 
64710, with a power reserve of 72 hours. 
The watch has a 24-hour display in the 
top half of the dial for indicating the time 
at home. To set local time, shown on the 
center hands, you pull out the crown to 
the first position. Turning it moves the 
hour hand in one-hour increments and al¬ 
so changes the date, if appropriate, either 
forward or backward. Lighter and darker 
halves on the home-time subdial indicate 
day and night. The watch is 45 mm in di¬ 
ameter. The steel version is $8,700 and 
the rose-gold one $17,600. Both come on 
a strap only. 

The straps for the Dual Time and 
Hand-Wound Eight Days (but not for the 
Automatic or Chronograph) were made 
by the Italian luxury-shoe manufacturer 
Santoni, which, using a special treatment, 
gives its leather products a slight patina 
so they don’t look brand new. The straps 
also have the same orange lining used for 
Santoni shoes. 


Portofino 

Chronograph 
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• An easy-to-use, one-stop 
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• Over 1,000 watches! 
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•12 price categories: 
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Call now toll-free in the U.S. and Canada: 
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Or order online: 

www.watchtime.com 

International Orders: +1-973-627-5162 
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Roger 

Dubuis 

The biggest news at Roger Dubuis was a 
new collection called La Monegasque. 
The models include a column-wheel 
chronograph available in two versions: a 
limited-edition (128 pieces) version called 
the Chronograph La Monegasque Big 
Number, which has a dial meant to evoke 
a roulette wheel (the collection’s name is 
French for “someone or something from 
Monaco”), and a non-limited version. 
The Big Number ($38,900) has a rose- 
gold case and a PVD-coated titanium 
bezel. The unlimited model comes in steel 
($24,200) or rose gold ($36,800). Both 
contain the in-house Caliber RD680, an 
automatic with a micro-rotor. The move¬ 
ment carries the Geneva Seal. 

Roger Dubuis also introduced a new 
model in its Excalibur collection, the Ex- 
calibur Self-Winding with Micro-Rotor 
and Flying Tourbillon ($142,000). The 
watch, being offered in a limited edition 
of 8 8 pieces, has an octagonal movement, 
Caliber RD520, which has a 60-hour 
power reserve. The tourbillon aperture is 
at 7 o’clock; another window at 10 
o’clock shows the micro-rotor, which is 
made of white gold. The watch is 45 mm 
in diameter. 



| La Monegasque 
Chronograph 
Big Number 
















Omega 

A Journey Through Time 



At over 800 pages, with more than 6,600 illustrations, this is 
one of the most comprehensive works ever published about a 
watch brand. Devoted entirely to the evolution of Omega’s 
watches, from the late 19th century to the present day, its 
pages come to life with reproductions of numerous watch ad¬ 
vertisements that echo the color, feel and flavor of their time. 

The book is ideal for collectors, who will find info on all 
their favorite Omega models. Prefaced by Nicolas G. Hayek 
and written and designed by Marco Richon, curator of the 
Omega Museum, it is organized like a structured catalogue: 
divided into 12 chapters, preceded by a brief history of the 
company and followed by a complete list of calibers. 




TABLE OF CONTENTS 

Omega Saga in Summary 

1. Sister Brands 

2. Pocket Watches 

3. Wristwatches 

4. High Precision 

5. Official watches 

6. Automatic 

7. Seamaster and Divers’ 
watches 
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Omega - A Journey Through Time 

832 pages, 10” x 12”, 6,625 illustrations (70% in 
full color and most never before published), 
cloth binding with a laminated dust jacket. 
US $380 (incl. shipping + handling) 



All Orders: Toll-free in the U.S. and Canada: 

1 - 888 - 289-0038 


International Orders: +1-973-627-5162 

Fax: +1-973-627-5872 

email: custsvc watch@fulcoinc.com 
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The New Watches 



I Christophe Claret 


CLARET, the prolific maker of com¬ 
plicated movements for numerous lux¬ 
ury watch manufacturers, released the 
first watch to bear his own name, the 
limited-edition DualTow, in 2009, to 
commemorate his 20 years in the 
watch industry. This year, he takes the 
next step toward creating a full- 
fledged watch brand with the intro- j 
duction of a new model, the Adagio. 
Powered by another new movement 
developed in-house at Claret’s manu¬ 
facture in Le Locle, Caliber SLB88, the 
watch contains several notable fea¬ 
tures. It includes a minute repeater 
with cathedral gongs that strike the 
hour, quarter hour and minute on de¬ 
mand, and whose striking mechanism 
is equipped with a patented device j 
that prevents the vibrating gongs from 
knocking into each other after being 
struck by the hammer. The 455-part, 
34-mm-diameter movement also in¬ 


cludes a security device that discon¬ 
nects the winding stem when the 
mainspring is fully wound, thus pre¬ 
venting overwinding. In addition to 
the repeater, the watch features a small 
seconds display in a window or subdi¬ 
al (depending on the version) at 9 
o’clock, a large date at 6 o’clock, and 
dual-time-zone display with day-night 
indicator at 2 o’clock. The 44-mm- 
diameter case is water-resistant to 30 
meters and available in rose gold, 
white gold, and platinum. There are 
also three different dials: white gold 
with guilloche and blued hands, rhodi¬ 
um-coated anthracite gold with 
stamping, and a dial adorned with 
gemstones such as black onyx, ruby, 
or jade. Each case and dial version, all 
on alligator straps, is limited to eight 
pieces. Prices range from $285,000 
(white and rose gold) to $335,000 
(platinum). 


IMB&F 

LAST YEAR, it was a frog; this year, it’s an owl — 
and an ornately decorated one at that. MB&F, the 
horological “idea lab” headed by watch designer 
Maximillian Biisser, has released a new, haute joail- 
lerie version of its Horological Machine No. 3 (the 
previous model was nicknamed the “Frog” due to 
the bulbous, domed “eyes” that indicate the hours 
and minutes), this one called JwlryMachine, the re¬ 
sult of a collaboration between MB&F and the 
French jeweler Boucheron. The watch was conceived 
as a jeweled owl figure, with large glowing cabochon 
“eyes” set over the cones that indicate the hours and 
minutes, “wings” with pave-set stones surrounding 
the watch’s movement, and an engraved, translucent 
“breast” section sculpted from a single block of 
amethyst or rose quartz, under which the distinctive 
MB&F battle-axe rotor swings, mimicking the bird’s 
heartbeat. Two versions are available: one in white 
gold, with amethyst, diamonds and blue and violet 
sapphires, the other in rose gold, with pink tourma¬ 
line, rose quartz, diamonds and pink sapphires. Both 
are $228,000 and each one is made to order. 
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IURWERK 

THE FUTURISTIC-LOOKING UR-110 

model, nicknamed the Torpedo, is the lat¬ 
est unconventional timekeeper from Ur- 
werk. Like its predecessors, this watch 
uses a system of orbiting satellites, 
mounted on planetary gears above a cen¬ 
tral carousel, to tell the time. It also has 
the brand’s trademark “control board,” 
visible on the dial side, which includes a 


day-night indicator to keep track of 
changing time zones and the so-called 
“Oil Change” indicator that alerts the 
owner when the watch is ready for servic¬ 
ing. The difference between the UR-110 
and previous Urwerk models like the UR- 
103 and UR-203 is — despite its radical 
design — one of practicality. In this mod¬ 
el, the satellites all follow a vertical line, 
graded from zero to 60 minutes, on the 
right-hand side of the dial, making it easy 
for the wearer to see the time without 
pulling up his shirt cuff. (The watch’s 
nickname is derived from the three torpe- 
do-like arrows that point from the hour 
satellites to the minute track.) The asym¬ 
metrical case is made of grade 5 titanium 
with a stainless-steel bezel; has a large, 
panoramic sapphire crystal; and meas¬ 
ures 47 mm x 51 mm. The automatic 
movement, UR 9.01, has a unidirectional 
rotor regulated by twin turbines to re¬ 
duce wear and tear on the winding sys¬ 
tem. Its single barrel amasses a power re¬ 
serve of 39 hours. A limited edition of 50 
pieces, it sells for $95,000. 


I De Bethune 


FANS OF THE De Bethune 
brand and its patented design and 
technological innovations will 
appreciate the new DB28, which 
incorporates many of them in 
one complicated timepiece. It fea¬ 
tures a pocketwatch-inspired, j 
crown-at- 12-o’clock design; a 
moon-phase indicator with three- 
dimensional moon at 6 o’clock; a 
triangular-shaped, polished steel 
mainplate with De Bethune 
stripes; hands and chapter ring in 
blued steel; and the brand’s dis- j 
tinctively shaped floating lugs j 
that adjust to the wrist’s move¬ 
ments. The moon, made of plat¬ 
inum and blued steel, revolves on 
an axis and its indications, ac- ; 
cording to the company, are ac- j 
curate to within one day every 
122 years. The movement, hand- 


wound Calibre DB2115, con¬ 
tains De Bethune’s self-regulating 
twin barrels, designed for low 
friction and efficient transfer of 
energy; a balance wheel in silicon 
and palladium and balance 
spring with flat terminal curve; 
and the “triple pare-chute” shock 
absorbing system to minimize the 
effects of impacts on the balance. 
The barrels hold a six-day power 
reserve, which is indicated on the 
back of the hunter-style case, an¬ 
other element inspired by vintage 
pocketwatches. The case is 43 
mm in diameter and made of pol¬ 
ished titanium (there is also a 
rose gold version with blued tita¬ 
nium lugs), making it surprising¬ 
ly light on the wrist. The DB28 
sells for $84,250 ($92,250 for 
rose gold). 
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I S peake-Marin 


I Ritmo Mundo 


IF YOUR DAY isn’t complete 
without finishing the morning 
crossword or su doku, Ritmo 
Mundo’s new Puzzle Automatic 
watch just might be for you. 
The playfully designed time¬ 
piece has a two-level dial; it gets 
its name from the upper level, 
composed of nine moveable 
squares that allow different 
portions of the dial underneath, 
which shows the time with con¬ 
ventional hour and minute 
hands, to be obscured or re¬ 
vealed depending on the posi¬ 
tion of the squares. If the wear¬ 
er wishes, he can solve the puz¬ 
zle of what time it is by moving 


the squares around until he gets 
the full picture. If he is in a hur¬ 
ry, he can simply slide out the 
upper panel for a quick reveal 
of the lower dial. The watch has 
a 40-mm square case and con¬ 
tains a Swiss Sellita SW 200 
movement, visible through an 
exhibition caseback. The black 
dial has a sunray pattern, and 
the date is in a window at 4 
o’clock. Two versions are avail¬ 
able, one in stainless steel with 
black IP coating (pictured) and 
one in stainless steel with rose 
gold IP. Both are $5,500. Each 
is also available in a 34-mm 
square case for $3,500. 


NAMED FOR a primordial sea goddess 
from Greek mythology, the Marin 2 Mkl 
“Thalassa” from Swiss-based, British in¬ 
dependent watchmaker Peter Speake- 
Marin evokes a nautical theme with the 
flame-blued steel of its hands, outer dial 
and distinctively shaped seconds wheel. It 
is also, as Speake-Marin calls it, a “watch¬ 
maker’s watch,” boasting several aspects 
of classical horology. The in-house, hand- 
finished, manual-wind movement, Caliber 
SM2, is visible through the inner dial 
made of sapphire. Its mainplate and 
bridges are made of German silver. Its 146 
parts — more than in many tourbillon 
movements — include oversized jewels 
and screws, a double-ended swan’s neck 
regulator, and wheels made from a self-lu¬ 
bricating beryllium-copper alloy. The 18k 
white-gold case is in Speake-Marin’s 
trademark “Piccadilly” design, and meas¬ 
ures 42 mm in diameter. The dial’s high¬ 
lights include the hand-beveled seconds 
wheel, whose design is inspired by antique 
watchmakers’ topping tools, and the 
hands and laser-cut minute markers, 
which are hand-filled with Super-Lumi- 
Nova. The date window is at 4 o’clock. 
The Thalassa, a limited edition of 30 
pieces, costs $56,800. 
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I Ladoire 

MR. GREEN, from Ladoire’s Black Widow 
collection, offers a clever and unconven¬ 
tional way to tell the time in two time zones. 
As on a regulator dial, the hours, minutes 
and seconds are each indicated by separate 
displays. In this case, they are all on the low¬ 
er and right-hand portions of the multilay¬ 
ered, openworked dial, and indicated by ro¬ 
tating disks on ceramic micro ball bearings. 
The large center-mounted hand is the GMT 
pointer, which is easily adjusted by a push- 
piece at 2 o’clock. The collection gets its 
name from the spiderweb pattern on the 
ratchet wheels, which is visible from the 
front of the dial; the model, from the green 
accents on the dial, including the numerals 
on the outer GMT track and the pointers 
for the hour and minute disks. The huge, 
asymmetrical case measures 41.77 x 50.84 
mm and is made of titanium with black 
PVD coating. The movement, called Cal- 
vet/o2, has a microrotor for automatic 
winding and holds a 52-hour power reserve. 
The watch costs $72,500 and is limited to 
12 pieces. 




IBRM 

BRM, THE FRENCH-BASED watch company founded by 
watchmaker and auto racing enthusiast Bernard Richards, con¬ 
tinues its association with motorsports with the introduction of 
its V12-44-GU-N-AG-1 model, a limited-edition piece bearing 
the famous colors of the Gulf Oil Racing team. The dial sports 
the Gulf logo and racing stripes in the team’s trademark colors 
of light blue and orange with dark blue accents; the colors con¬ 
tinue in the stitching of the leather strap. The watch is a chrono¬ 
graph powered by a modified ETA 7753 movement, and shows 
the date at 4 o’clock. The chrono pushers are clearly labeled 
“Start/Stop” and “Back to Zero,” and a Gulf logo adorns the 
winding crown. Like all V12 models, the 44-mm-diameter case 
is milled from a single steel billet, and all case components, in¬ 
cluding lugs and screws, are made at BRM’s atelier outside Paris. 
Two hundred pieces will be made, priced at $8,450. 
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I Louis Moinet 


LOUIS MOINET’S new Astralis 

is a watch that incorporates 
Swiss haute horlogerie with 
some literally out-of-this-world 
design elements. In addition to 
its 60-second “astral” tourbillon 
and column-wheel split-seconds 
chronograph, it features a plane¬ 
tarium mechanism that makes 
one rotation every 24 hours and 
uses authentic, rare meteorites 
to represent four heavenly bod¬ 
ies. A piece of Jiddat al Harasis 
479 Martian meteorite (one of 
fewer than 75 authenticated in 
the world) symbolizes the red 
planet; a fragment of Sahara 
99555, the oldest known rock in 
the solar system at an estimated 
4 billion, 566 million years, is 
used to represent the planet 
Mercury, its possible origin; the 
solar asteroid Itqly stands for 
the sun; and a piece of Dhofar 
459, one of the fewer than 100 
lunar meteorites found on Earth, 
represents the moon. 


The movement that controls 
the planetarium and other func¬ 
tions is Louis Moinet’s manual- 
wind LM27, based on a historical 
Venus caliber and enhanced with 
gilded wheels and jewel sinks, 
blued screws and a tourbillon 
bridge with a hand-engraved 
“cosmos” motif. The chrono¬ 
graph’s column wheel is also 
made of blued steel. The tourbil¬ 
lon cage rotates above a baseplate 
made of aventurine, which visual¬ 
ly evokes a star-studded sky, and 
is connected to the planetarium by 
a vertical bar with a jewel on both 
ends. The dial is adorned with a 
wavy “cotes de Jura” pattern. The 
50-part case is made of 18k pol¬ 
ished rose gold. The watch comes 
on a hand-sewn alligator strap 
lined with crocodile leather on the 
inside and has a double-folding 
clasp that combines rose gold 
with PVD-coated titanium. A lim¬ 
ited edition of 12 pieces, it will be 
priced around $295,000. 




Laurent 

Ferrier 

INDEPENDENT watchmaker Laurent 
Lerrier, whose Galet Classic Tourbillon 
Double Spiral won the prize for Men’s 
Watch at the 2010 Geneva Grand Prix, 
unveils another innovative tourbillon 
watch this year, the Galet Secret Double 
Hairspring Tourbillon. Its notable feature 
is not the tourbillon but the case, equipped 
with two opaque sapphire crystals, that 
swivel at the touch of a push-button on the 
crown, to open a 240° aperture above the 
dial, which is decorated with a miniature 
enamel painting of the owner’s choice. 
Like the chimes on a grande sonnerie 
watch, the aperture can open and close ei¬ 
ther on demand or en passant, at a pre-de- 
termined time set by the watchmaker dur¬ 
ing assembly. It takes 60 minutes for the 
crystals to unfold the entire display under¬ 
neath. The manual-wind tourbillon move¬ 
ment that powers the watch, LBN 916.02, 
has 236 parts and holds an 80-hour pow¬ 
er reserve. It is visible through the sapphire 
caseback. The 18k white gold case has a 
classical galet (pebble) shape and a boule 
crown inspired by vintage pocketwatches. 
Prices are on request and are determined 
by the type of artwork the owner requests 
for the dial. O 
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A 


year ago, the announcement of BNB 
Concept’s collapse sent a shudder 
through the luxury-watch industry. The 
company specialized in extremely expen¬ 
sive, complicated, and sometimes out¬ 
landish mechanical movements, chiefly 
tourbillons. Just six years old, it was con¬ 
sidered a comer. In its heyday it had em¬ 
ployed 200 people and had supplied 
movements to 30 watch brands. 

But what was for some a grim sign of 
the watch industry’s financial woes was 
for one man, Hublot CEO Jean-Claude 
Biver, a glittering opportunity. Within 
weeks of the collapse, Hublot, which had 
been BNB Concept’s biggest customer, 
had bought BNB’s CNC machines — 
leased, they were the property of two 
banks — along with its stock of spare 
parts. Thanks in no small part to the sup¬ 
port of its parent company, luxury- 
goods giant LVMH, which bought 
Hublot in 2008 (for the impressive sum 
of nearly half a billion Swiss francs), the 
company had also been able to hire 29 of 
BNB’s watchmakers and its former own¬ 
er, Mathias Buttet, who is a microtech¬ 
nology engineer with 20 years’ experi¬ 
ence in the watch industry. The BNB 
watchmakers included a group of seven, 
called the Confrerie Horlogere, who at 
BNB formed an elite coterie who made 
watches under their own names. Biver in¬ 
stalled the BNB employees and machin¬ 
ery in Hublot’s new production facility in 
Nyon, near Geneva. 

The integration of BNB into Hublot, 
though sudden and unforeseen, was not 
arbitrary. It is part of what you might call 
Act Two of the brand’s development un¬ 
der Biver. Act One started in 2005, when 
Biver launched the now-famous Big Bang 


sports chronograph and, with it, the no¬ 
tion of “fusion,” or combining different, 
unusual materials, such as zirconium, ce¬ 
ramic, titanium and magnesium, in the 
same watch case. (Hublot has even used 
the latter two in movement plates and 
bridges.) 

Sales skyrocketed during Act One, 
growing from $26 million in 2004, when 
Biver was named CEO, to $300 million 
now. The number of Hublot employees 
increased from 32 to 286. But what grew 
most of all during Act One was the 
brand’s profile in the marketplace. 
Founded in 1980, Hublot was, at the 
time Biver took the helm, almost un¬ 
known outside of Spain, where it got 70 
percent of its sales. But six years of pro¬ 
motion and advertising, which intensi¬ 
fied after the LVMH acquisition, has 
made Hublot one of Switzerland’s most 
visible watch brands (see “Here, There 
and Everywhere” sidebar). 

In Act Two, still unfolding, Hublot is 
expanding beyond the modified ETA 
7750 movements contained in the Big 
Bang (although it will continue to use 
them for years to come) by introducing 
in-house movements. These include the 
Unico chronograph movement, launched 
last year, and the complicated, high- 
horology movements that the ex-BNB 
watchmakers are now making. They also 
include extremely expensive ($250,000 
and up) watches marketed under a sub¬ 
brand made by the BNB watchmakers. 

Act Two will bring more in-house 
production of cases as well. Those cases, 
with their unorthodox materials, such as 
matte ceramic, magnesium, and even a 
Hublot-developed alloy dubbed Hublo- 
nium (a combination of magnesium and 
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The Hublot 
factory in Nyon 


HUBLOTS ACT TWO 
INCLUDES IN-HOUSE 
PRODUCTION OF 
MOVEMENTS AND CASES. 


aluminum), are a key attraction for the 
brand’s fans. 

Why an Act Two, when Act One was 
going so well? Biver’s explanation is sim¬ 
ple. If he wants Hublot sales to increase 
without damaging the brand’s image, a 
result in part of its relatively small pro¬ 
duction, there is only one path for him: 
higher average prices. Hublot now 
makes about 22,000 watches per year. 
Biver does not want that figure to grow 
beyond 30,000. “We cannot grow too 
much because we must maintain a cer¬ 
tain exclusivity. So the whole game is to 
work on the average price and not on the 
number of watches,” Biver says. 

To justify higher prices, he needs to 
move as much production as he can in- 
house, and to shine a spotlight on haute 
horlogerie. ETA-based movements, even 
those embellished with, say, a rattra- 
pante function or modified with titanium 
or magnesium components, won’t do the 
trick, he believes. Nor will cases that are 
not unique to Hublot. To climb into the 
top tier, Biver knows, he must come up 
with products no one else can offer. 

HUBLOT’S TRANSITION to in-house 
production began in 2007, when Hublot 
bought the land and broke ground for its 
new factory in Nyon, not far from the 
brand’s original headquarters. To direct 


construction of the new facility, Biver 
hired as a consultant the then-retired 
movement-production guru Rene 
Maillefer. Biver had first met Maillefer in 
the Vallee de Joux in the 1980s when Biv¬ 
er owned Blancpain. (For more on Biv¬ 
er’s career, see “Why Hublot?” in the 
February 2006 issue of WatchTime.) 

By this time, the brand’s sales had 
grown to 150 million Swiss francs, and it 
could afford to build the 6,000-square- 
meter factory. Hublot was doing so well 
that Biver even acceded to Maillefer’s ad¬ 
vice to make the facility much larger than 
was then needed in order to provide 
room for future growth. In the long run, 
it will be cheaper that way, Maillefer ar¬ 
gued. 

The building now houses production 
of Hublot’s first in-house movement, un¬ 
veiled in the fall of 2009 and launched on 
the market last year, the Unico. Hublot 


made 500 Unico movements in 2010, in¬ 
corporating them in the Big Bang King 
Power model. 

The movement is interchangeable 
with the 7750 but different from it: it has 
a column wheel (on the top, not the bot¬ 
tom, like most column-wheel move¬ 
ments) and a silicon escapement. The 
beauty of the movement’s design, Biver 
says, is that if a Big Bang owner wants to 
upgrade from the 7750 to the Unico, it’s 
very simple because the casing con¬ 
straints are exactly the same. 

THE UNICO MOVEMENT had been 
planned for years: Biver knew that the 
brand’s long-term prosperity depended 
on its offering, as Biver puts it, some¬ 
thing of “substance,” meaning some¬ 
thing innovative and unusual. The addi¬ 
tion of the BNB personnel and machines 
— scene two of Act Two, you might say 
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— was, on the other hand, serendipitous. 
From his first days as CEO, Biver had in¬ 
tended that one day Hublot would be 
able to make its own high complications. 
But he never thought it would be so 
soon. “I had expected to have these as¬ 
sets [the capacity to make high complica¬ 
tions] in 2015, but not in 2010,” he says. 

Biver had been pushing the brand in¬ 
to higher prices, via complications made 
by BNB and La Joux-Perret, since he 
launched Big Bang. “We have been sell¬ 
ing 200 tourbillons per year for the last 
four years,” he says. These include the 
especially exotic minute-repeater tourbil- 
lon model (with a retail price of 
$320,000) unveiled last year. And the 
company has focused on jewelry Big 
Bangs, including the highly publicized, 


diamond-encrusted “Million Dollar” 
watches, launched in 2007. These moves 
have helped increase the average price of 
a Hublot by a factor of more than five in 
the past six years. “The average factory 
price was 2,500 Swiss francs when I 
came... Now the average price is slightly 
above 13,000 Swiss francs,” Biver says. 

The collapse of BNB is giving him an 
unexpected chance to move the brand 
higher, faster. Biver had known Buttet 
long before Hublot became a BNB cus¬ 
tomer. They had rubbed elbows in the 
1990s when Buttet was working at Nou- 
velle Lemania, and then, in 2004, at 
Franck Muller. There, Buttet was design¬ 
ing complications and Biver was acting 
as a consultant to try to help Muller, his 
friend, sort out his problems with his 


business partner, Vartan Sirmakes. 
(Muller and Sirmakes had a bitter legal 
dispute in the early 2000s but reconciled 
in 2004.) 

“I was amazed to see what he was ca¬ 
pable of doing,” Biver says of Buttet’s 
watchmaking gifts. 

In 2004, Buttet and two other Franck 
Muller employees, Michel Navas and 
Enrico Barbasini, left the company to 
found BNB Concept (the initials of their 
last names are the “BNB” of the compa¬ 
ny’s name). 

That year, Biver was named CEO of 
Hublot and started buying tourbillon 
movements from BNB, becoming one of 
the new company’s first customers (the 
other was DeWitt), and ultimately its 
largest one. In the following years, BNB 
built up its customer list, mostly with 
small brands such as Franc Vila, Jacob & 
Co., Hysek, Concord and about two 
dozen others. Then, in 2008, the finan¬ 
cial crisis struck. BNB suffered a barrage 
of cancelled orders and was unable to 
collect nearly $10 million of accounts re¬ 
ceivable. In January 2010, it went out of 
business. (Buttet had bought out his part¬ 
ners in 2007.) 

That’s when Hublot, backed by the 
considerable wherewithal of LVMH, 
stepped in, buying the machinery and in¬ 
ventory of movements and components. 
Biver says it was largely an act of self-de¬ 
fense. “I needed spare parts,” he says. “If 
[Buttet] goes bankrupt and I suddenly 
cannot repair this watch anymore, what 
do I do? I have to repair these not just for 
the next 10 years, but for the next 50 
years, or 100 years, so I need spare parts. 
That was the only objective: Buy as many 
spare parts as you can. We had already 
started to buy more movements than we 
needed in order to be safe.” 

CONTINUED ON PACE XXX 


At the 2009 ribbon-cutting for the 
new factory (l-r): Philippe Pascal, 
head of the LVMH watch and jewelry 
division; Nyon mayor Pierre Combe; 
LVMH chief Bernard Arnault and 
Jean-Claude Biver 
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Here, There and Everywhere 


Think you’ve got a busy job? Be grate¬ 
ful you don’t work in Hublot’s market¬ 
ing and promotion department. Over 
the past couple of years, the brand has 
ramped up its promotional and adver¬ 
tising schedules to a level that can only 
be described as frenetic. It has signed 
up a slew of celebrities to promote the 
brand (“ambassadors,” in watch-mar¬ 
keting lingo), been official timer for a 
bunch of events (ranging from World 
Cup soccer to, believe it or not, New 
York’s Fashion Week; see below), and 
come up with its own schedule of 
often quirky, even crazy, marketing 
spectacles. The result has been to 
make Hublot, which just a few years 
ago slumbered in obscurity, one very 
in-your-face watch brand. 

Presiding over this media blitz: 
Hublot CEO Jean-Claude Biver. For 
watch fans, he is a draw in himself, 
with his passionate speeches about 
horology, “fusion,” (his term for 
Hublot’s combining materials in un¬ 
orthodox pairings) and many other, of¬ 
ten tangentially related, matters. Biver 
is a flamboyant showman who adores 
the limelight. He is the best Hublot am¬ 
bassador of all. 

To give you a sense of Hublot’s 
high-velocity promotional schedule, 
here’s a list — incomplete, due to 
space limitations — of Hublot’s many 
attention-seeking activities just last 
year. 

Jan. 18: Hublot unveils its King Power 
Alinghi in honor of its sponsorship of 
the Swiss yachting team Alinghi, two- 
time winner of the America’s Cup. 

Feb. 1 : The company announces that, 
in addition to sponsoring Team Al¬ 
inghi, it will also be the official timer 
for the America’s Cup race itself, be¬ 
tween Alinghi and Oracle, to be held 
Feb. 8. (Oracle ultimately won the 
Cup.) 

Feb. 3: Czech model Veronica Varekova 
becomes a Hublot ambassador, as¬ 
signed with promoting its women’s 
watches. 

Feb. 5: The rock band Depeche Mode 
and Hublot launch an auction of the 



band’s albums to benefit the Teenage Can¬ 
cer Trust. 

March 2: Famed Argentine soccer coach 
and former player Diego Maradona be¬ 
comes a Hublot ambassador. 

March 4: U.S. Olympic champion skier Bode 
Miller, who is sponsored by Hublot, appears 
with Varekova at a press event in New York, 
where Hublot announces that it is renew¬ 
ing its sponsorship of Miller and launching 
a new version of a Big Bang model called 
the Bode Bang. (Event highlight: Biver’s 
comparing himself and Miller — stony- 
faced, up to that point — to a husband and 
wife who have a passion for each other, and 
out of their passion have created a baby, 
the Bode Bang.) 

March 13: Hublot is appointed the official 
watchmaker of Formula 1 racing and an¬ 
nounces that it will make a series of limit¬ 
ed-edition watches in honor of that role. 
April 15: The company stages a press con¬ 
ference featuring Biver and FIFA president 
Joseph Blatter, focused on Hublot’s being 
official timer of the 2010 World Cup soccer 
tournament. The press conference could be 
followed live on Hublot.com or on one’s 
iPhone. 

May 20: In Shanghai, Biver announces that 
Jamaican sprinting star Usain Bolt has be¬ 
come a Hublot ambassador. 

May 25: Hublot announces it will sponsor 
free access to Financial Times content for a 
limited period of time. 

June 11 to July 11: Hublot is the official 
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Top to bottom: The Alinghi; Biver and Bode 
Miller; Biver with FIFA chief Joseph Blatter; Alex 
Rodriguez with Beatrice de Quervain, head of 
Hublot U.S., and Roberto Chiappelloni (far left) 
and Joel Kopel (far right) ofManfredi Jewels 
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Right: Biver kicks off a charity event in New York. 
Below: Hublot ambassador Usain Bolt. Bottom: 
Argentine soccer star and Hublot ambassador 
Diego Maradona in Moscow 



timer of the World Cup soccer games in 
South Africa. 

July 6: Usain Bolt participates in a run for 
charity at the Hublot factory in Nyon. 

July 22: The Manchester United soccer 
team, sponsored by Hublot, takes part in 
the One Million Dollar Challenge event, 
benefiting UNICEF, at the Flatiron Building 
in New York. There, the team’s manager, Sir 
Alex Ferguson, and team players aim soccer 
balls at a target masked as a Hublot watch. 
Aug. 22: The Hublot Polo Gold Cup, spon¬ 
sored by Hublot, takes place in Gstaad. 
Sept. 9-17: Hublot is the official timer of 
Mercedes-Benz Fashion Week in New York, 
and as such keeps track of how late the 
week’s fashion shows begin. (Nicole Miller 
gets the gold medal for lateness, starting 
her show 50 minutes behind schedule. The 
average delay for all shows is 26 minutes 
and 58 seconds, according to Hublot.) 



Sept. 22: In honor of his 600th home run, 
New York Yankees star Alex Rodriguez is 
presented with a Big Bang King Power 
Black Magic at Yankee Stadium. 

Sept. 29: At a charity event at a Moscow de¬ 
partment store, Diego Maradona shoots 10 
soccer balls at 10 targets on what Hublot 
dubs a Million Dollar Wall, with each ball 
worth a different amount of money. 

Oct. 5: The company unveils a special ver¬ 
sion of the Aero Big Bang that will be auc¬ 
tioned off to benefit the National Multiple 
Sclerosis Society. 

Nov. 3: In Sao Paolo, Hublot announces two 
new Big Bang models, sales of which will 
benefit the Ayrton Senna Foundation. 

Dec. 3: At 5:30 p.m., Biver lights up the 
Vendome Column in Place Vendome in 
Paris, marking the column’s bicentenary, 
and celebrating the opening of the new 
Hublot boutique in the world-famous luxu¬ 
ry-shopping square. It is the first time the 
column has ever been illuminated. 

Dec. 8: Hublot unveils a new and controver¬ 
sial ad showing the bruised face of Formula 
1 chief Bernie Ecclestone, who on Nov. 25 
in London was mugged and had his Hublot 
stolen off his wrist. The ad’s tag line, taken 
from a note that Ecclestone wrote to Biver, 
reads, “See what people will do for a 
Hublot!” 


This ad, showing Formula 1 chief Bernie Eccle¬ 
stone after he was mugged and relieved of his 
Hublot watch, ran in the Financial Times and the 
International Herald Tribune. 
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PROFILE 

Hublot 


The new 
Tourbillon 
Vendome, with 
tourbillon 
developed and 
made in-house 


Below: A King Power All Black Big 
Bang model with Unico movement 
Bottom: At work on the Unico 



CONTINUED FROM PACE XXX 

Biver feared that if he sat by while 
the BNB assets were being sold off piece¬ 
meal, as they would have been had he 
waited longer, he would risk losing the 
precious parts. Moreover, he did intend, 
one day, to take the giant leap into mak¬ 
ing high complications. He took the 
matter to LVMH management, and the 
decision was made to buy BNB’s equip¬ 
ment, owned by UBS and the Cantonal 
Bank of Geneva, and inventory for 
SF5.6 million. “I said, ‘I will buy every¬ 
thing, everything you have,’” Biver re¬ 
calls. “Even the benches, which were 
leased.” 

The new equipment was no good 
without watchmakers, so Biver hired 
Buttet and 29 of BNB’s best and bright¬ 
est. Thanks to Maillefer’s long-term 
strategy in building the new factory, 
there was plenty of room to accommo¬ 
date everyone and everything. “We were 
able to say to all these machines, ‘Come 
in,”’ Biver says. “We were able to say to 
the 30 people, ‘Come in.’ In one month 
they were all sitting here.” 

They will have two duties at Hublot. 
One is to make complicated movements 


for the Hublot brand. The other is to 
come up with new, haute-de-gamme 
products that will make up a new, high- 
horology sub-brand. In this second role, 
they will have carte blanche to express 
their horological joie de vivre to the 
fullest. They will not be under the same 
design and price constraints as the 
Hublot brand: anything goes. The 
group’s only mandate, according to Biv¬ 
er, is to be creative. 

In this, they need no encouragement: 
the first timepiece they launched under 
the Hublot aegis, developed when they 
were at BNB Concept, was a large (5.4- 
cm-long), bullet-shaped pendant watch 
named “Liberty,” which features a tour¬ 
billon and a roller display for the hours 
and minutes. Buttet himself is a rollick¬ 
ing avant-gardist, whose concoctions at 
BNB Concept included a watch called 
the Clef du Temps that can be adjusted to 
run faster or slower depending on how 
quickly the wearer wants time to pass. 

Biver intends that some of the ideas 
used in the high-horology collection will 
make their way into Hublot-brand 
watches, with the new high-horology de¬ 
partment serving as a kind of design lab¬ 
oratory. 

He compares its role vis a vis the 
Hublot brand to that of haute couture vis 
a vis ready-to-wear. “Haute couture has 
no barriers; the universe is open. If [the 
designer] wants to make a hat that is five 
meters high, he can,” says Biver. “What 
matters is the invention and the creativi¬ 
ty. And from time to time they take some 
of this [creativity] and put it into the 
ready-to-wear. ” 

BIVER ALSO PLANS to expand 
Hublot’s case-making ability. In fact, it 
was cases, not movements, that inspired 
his push to make Hublot independent of 
outside suppliers in the first place. 

That ambition goes back to 2006, 
two years after Biver had taken the helm. 
“We realized that we had brought a sub¬ 
stantial innovation in the construction of 
the case,” Biver says. The innovation was 
a multipart structure that enables imple¬ 
mentation of the brand’s concept of “fu¬ 
sion.” Another benefit of the construc¬ 
tion, Biver says, is that the case compo- 
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A Big Bang’s multi-part 
case means several 
different materials can 
be used together. 


A Big Bang All Black Green, 
being launched this year 


Mathias Buttet, Hublofs 
chief of high horology and 
of movement-component 
production 



nents are flatter than in a standard case 
and can be made of a broader range of 
materials than the more rounded pieces 
of a typical watch case. 

Because the brand has such unusual 
cases, and those cases are a big selling 
point, Biver wants to move production of 
some of them, the more complex ones, 
in-house. Using an outside supplier 
means not only that you are dependent 
on him, and therefore at his mercy, but 
that your ideas will, quite likely, find 
their way into your competitors’ prod¬ 
ucts, Biver believes. “Even if he [the case 
supplier] wants to, he cannot keep it a se¬ 
cret, because too many people know 
about it.” 

Hublot already makes its magnesium 
cases itself. This March, the company 
will open a new, 450-square-meter de¬ 
partment where special-material cases — 
carbon, magnesium, and some ceramic 
— will be made. The equipment for mak¬ 
ing the ceramic ones alone cost some $3 
million. The new department also houses 
four gem setters, enough to at least make 
a dent in the brand’s output of 5,000 
baguette-set bezels per year. Biver is plan¬ 


ning to build a second large factory 
building, to be completed in 2015, and 
this casemaking department will be inte¬ 
grated into the new facility, Biver says. 

When Act Two wraps up, and Hublot 
is independent, or nearly independent, of 
outside suppliers, what’s next? A second 
collection, a supplement to the Big Bang, 
would be an obvious move, but Biver 
says it probably won’t happen soon. “As 
far as I can foresee, there won’t be a col¬ 
lection other than Big Bang,” he says. 
“But if the market asks us, or if we have 
to do it to survive, we will.” The advan¬ 
tage of the high-horology department is 
that the company can experiment with 
new ideas under a separate sub-brand, 
Biver says. “We’ll be able to see what 
products will work in the Hublot 
brand.” 

New collection or no, Biver intends 
to stay at Hublot for the foreseeable fu¬ 
ture, despite industry speculation that 
he would leave the company soon after 
its purchase by LVMH. “As long as I 
have pleasure here, as long as I have a 
team around me, why should I leave?” 
he asks. O 
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Hublot 


A Man and His Manufacture 


On a recent trip to Nyon, WatchTime talked 
with Hublot CEO Jean-Claude Biver about the 
whys and hows of becoming a manufacture. 

WT: Why did Hublot decide to become a 
manufacture? 

Jean-Claude Biver: When you are a brand 
and you need to be there for the long term, 
you need substance. How do you create 
substance? It can only be created through 
the excellence of your art. It means to inno¬ 
vate. And when you have your own manu¬ 
facture you can create your own products. 

If you have your own production of cases, 
for instance, you can innovate. Otherwise 
you have to buy what the casemaker offers 
you, which is what he has as a general man¬ 
ufacturer for several brands. Reason num¬ 
ber two is that when you buy, you buy the 
creativity of others. But when you give 
[your own creative input], it flies immedi¬ 
ately to the other brands... After a certain 
point, the temptation comes: after six 
months, or 12 or 18, one day [the case man¬ 
ufacturer] will suggest to another brand the 
same construction. 

WT: When you were planning the manufac¬ 
ture, what did you intend to make here? 

JCB: Everything. When I heard that Rene 
Maillefer had retired [from the Swatch 
Group], I hired him as a consultant. Under 
his influence, we made the manufacture 
bigger, and included some departments we 
would not have otherwise. Now we make 
certain cases here, for instance, the magne¬ 
sium case. When it opens in March, we will 
have a department where we make all the 
special-material cases like carbon, magne¬ 
sium, a certain number of ceramic. We will 
have an investment of 3 million Swiss francs 
for making ceramic. It is a huge process, 
with very long machines with an oven. The 
difficulty is not just to make ceramic, but to 
work it. When a ceramic case from Hublot 
comes out, we have to work on it. We have 
angles. None of the other ceramic cases you 
have seen have angles. They come out as a 
block. The angle is done by cutting. This is 
quite difficult because ceramic breaks. Not 
many people know how to engineer it. 

WT: When most companies talk about be¬ 
coming a manufacture, they mean making 
movements. But you’re talking about cases. 
JCB: It was the case that gave the impulse, 
not, like other companies, the movement. 


WT: But of course you have an in-house 
movement, too. 

JCB: We had the idea to build a unique 
movement, only for us. Unique because it 
would be a 100 percent new conception, 
not one inspired by something existing. 
Unique because it would be built in reverse, 
with the column wheel on top and not on 
the back. Unique because it would have 100 
percent the same casing constraints as the 
7750. What does that mean? It means that 
if, in 2015, you have a 7750 in your watch 
and you take it to your retailer and ask him 
to put a Unico movement into the watch 
because you want to give it to your son, he 
would only have to take out the 7750 and 
put in the Unico. The same dial, the same 
pushers: totally interchangeable. No one 
has ever made a new movement that is 100 
percent interchangeable. They have always 
made movements that were different. So 
for service, the introduction of a new move¬ 
ment was the biggest headache because 
suddenly you need two stocks, for move¬ 
ment A and movement B. New pushers, 
dials, crowns, bezels, gaskets, everything. 
This is why we call it Unico. So Hublot will 
have two movements — an interpretation 
of the 7750, but still a 7750 base, which 
can be done 100 percent by us [because the 
7750’s design 7750 is no longer protected 
by law], and the Unico movement [at a high¬ 
er price]. 

WT: Chronograph movements are notori¬ 
ously difficult to make. Did you have any 
hesitation about starting out with one? 

JCB: No, because we are a chronograph 
brand. We have only chronographs; at least 
in those days, that was all. And [Rene] 
Maillefer said, “If you can produce a chrono¬ 
graph, you can produce other [difficult 
types of movements].” He always says, “If 
you can do more, you can easily do less, so 
you should always do more.” 

WT: And now, with the BNB Concept 
employees and machinery, you have assets 
you might not have expected. 

JCB: If you think that the first Big Bang 
came out June 27, 2005 and five years later 
we are producing minute-repeater tourbil- 
lons in-house, a chronograph movement in- 
house, a tourbillon movement in-house, no¬ 
body would have expected that. Nobody 
has ever done that in five years. And with no 



outside money. It was all financed by us. We 
still have no leasing, no loan, no mortgage. 

WT: There has been talk of Hublot’s starting 

some type of watchmaking school. Are 
there any new developments on that front? 

JCB: We still want to do that. We have not 
progressed a lot, but it was not foreseen be¬ 
fore September 2011. We should take only 
people with a watchmaker certificate. We 
will train them to become a master watch¬ 
maker. In three or four years, they will learn 
to work on minute repeaters, et cetera, and 
will need to execute one masterpiece. The 
proceeds of the sale [of the masterpiece] 
will go to [the company], and that will pay 
in part for the training. Once the first is 
sold, the watchmaker must do a second one 
of the same, and that will remain at Hublot. 
It will be a memento of the watchmaker’s 
having trained there. Mathias [Buttet], 
Maillefer and a retired watchmaker will 
teach there. 

WT: What difference has the 2008 acquisi¬ 
tion by LVMH of Hublot made in Hublot’s 
operations? 

JCB: They have given us a more structured 
finance system. We can see our loss or profit 
at any given moment, and our stock level 
worldwide. It’s all integrated so we have im¬ 
mediate access. We also have a better view 
of our own stocks inside. We can see how 
much time it takes on average to produce a 
particular part. They have also given us the 
chance to open two stores we would not 
otherwise have had. We would not have 
gotten the Place Vendome boutique 
[opened in December] without them. I 
would not have had access; it would have 
gone to the Swatch Group, or to someone 
else. Same with the Ginza store [scheduled 
to open this year]. We never would have had 
it. Some retailers have changed the way 
they think about Hublot. They were a little 
doubtful about our success. They saw 
Hublot as a fashion. LVMH has given us 
strong credibility for the long term. 
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We test the latest version of Rolex’s 
classic Explorer, originally made for a 
Mount Everest expedition, now with 
a larger case and new caliber. 

BY JENS KOCH 
PHOTOS BY NIK SCHOLZEL 
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TEST 

Rolex Explorer 



he 1950s were a decade of adventure. 
Mankind strived to conquer nature, to de¬ 
scend to the depths of the ocean’s trenches 
and to climb to the peaks of the world’s 
tallest mountains. The first mountaineers 
reached the summit of Annapurna, more 
than 26,000 feet above sea level, in 1950. 
Edmund Hillary climbed Mount Everest, 
the world’s tallest peak, in 1953. Seven 
years later, the bathyscaph Trieste descend¬ 
ed to the planet’s deepest point: the bottom 
of the Marianas Trench, more than 35,000 
feet below sea level. It should come as no 
surprise, then, that the decade also saw the 
debut of two Rolex watches tailored to ad¬ 
venturous pursuits: the Submariner divers’ 
watch and the Explorer expedition watch, 
both in 1953. 

The first Explorer watches were provid¬ 
ed as tools for the successful Everest expe¬ 
dition of May 1953. Rolex released a mod¬ 
ified version of the Explorer later that year, 
with a black dial and painted-on luminous 
indices and numerals, which made it more 
legible under all lighting conditions. This 
model was designed to live up to the prom¬ 
ise implicit in its name, by satisfying all the 
requirements of expeditions and other ad¬ 
ventures. The Explorer underwent more 
improvements over the years (see “The 
Evolution of the Explorer” sidebar) and, 
beginning with the 1989 model, it was also 
designed to be more luxurious. Its indices 
and numerals have been made of gold since 
then, although there is still luminous mate¬ 
rial inlaid into the indices. 

The latest version of the Explorer, 
launched last year, has a bigger case: 39 mil¬ 
limeters, versus the previous model’s 36 
millimeters. It also has a new type of shock 
absorber, along with an in-house, 
Parachrom hairspring and a new Oyster- 
lock folding clasp. 
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ROLEX OYSTER PERPETUAL EXPLORER 


Manufacturer: Montres Rolex SA, Rue 
Frangois-Dussaud 3-7, CH-1211 Geneva, 
Switzerland 

Reference number: 214270 

Functions: Hours, minutes, seconds, stop- 
seconds function 

Movement: Manufacture Caliber 3132, 
automatic; diameter = 28,5 mm; height = 
5.37 mm; 28,800 vph; 31 jewels, Paraflex 
shock absorption; Parachrom hairspring 
with Breguet terminal curve; Glucydur 
balance with Microstella regulating 
screws; 48-hour power reserve 

Case: 904L stainless steel, fully threaded 
screw-down back, flat sapphire crystal, 
screwed Twinlock crown, water-resistant 
to 100 meters 

Bracelet and clasp: 904L stainless steel, 
Oyster band and Oysterlock safety clasp 
with Easylink extender 

Rate results: 

(Deviations in seconds per 24 hours) 


Dial up +7 

Dial down +6 

Crown up +5 

Crown down 0 

Crown left +4 

Crown right 0 

Greatest deviation of rate. 7 

Average deviation: 3.7 

Mean amplitude: 


296° 

263° 



Flat positions 
Hanging positions 

Dimensions: Diameter = 39 mm; 
height =11 mm; weight = 126 g 

Price: $5,725 


THE EXPLORER IS THE FIRST 
STEEL WATCH IN WHICH ROLEX 
DEPLOYED ITS OWN SHOCK- 
ABSORPTION SYSTEM. KNOWN 
AS “PARAFLEX, ” THE DEVICE 


ABSORBS SHOCKS MORE 


EFFECTIVELY AND SIMPLIFIES 
THE ASSEMBLY PROCESS. 


The watch’s new size is just right: the dial’s proportions look 
good in the enlarged case. But the narrow and somewhat short 
hands don’t quite fit into the otherwise pretty picture. The minute 
hand is especially problematic: the one on the previous Explorer 
extends all the way to the minute circle, but the tip of this one falls 
quite a long way from it. However, except for this flaw, the design 
is excellent and the watch’s classic look is easily recognizable. 

With gently curving lugs and a broad bezel, the case looks as 
though it had been poured into a mold and hardened into a single 
unit. All surfaces, with the sole exception of the upper side of the 
bracelet, are polished. As with nearly all Rolex watches, the flat, 
sapphire crystal rises above the plane of the bezel, but its perimeter 
is bevelled to deflect the force of a blow. Rolex’s crown-shaped lo¬ 
go is laser-etched into the crystal at the “6” as proof of the watch’s 
authenticity. Additional anti-counterfeiting details include the let¬ 
ters of the name “Rolex” engraved into the metal flange around the 
dial, the Rolex logo at 12 o’clock and a serial number at 6 o’clock. 

The crystal has no nonreflective treatment, which would have 
improved the legibility, but the rhodium-plated and slightly curved 
gold hands (with a Mercedes-logo-like circle on the hour hand) 
clearly contrast with the matte black dial. The rectangular indices 
for the hours are filled with luminous material, and a large lumi¬ 
nous triangle at 12 o’clock provides orientation for reading the 
time in the dark, although the rhodium-plated digits 3, 6 and 9 
have no luminous coating. The rhodium-plated numerals on the 
previous model were filled with white, non-luminescent paint, giv¬ 
ing the dial a more harmonious appearance and improving its legi- 


April 2011 WatchTime 107 














































When Edmund Hillary 
became the first man to 
climb to the summit of 
Mount Everest, was he wear¬ 
ing this Smiths De Luxe or 
this Rolex Reference 6098 ? 


Mount Everest Mystery 


On May 29,1953, Edmund Hillary and the 
Sherpa Tenzing Norgay became the first hu¬ 
man beings to set foot atop the summit of 
Mount Everest, the world’s tallest peak, which 
rises 29,000 feet above sea level. Opinions 
differ about which wristwatches they wore on 
this historic occasion. Rolex probably 
equipped the expedition’s Western moun¬ 
taineers (but not its Sherpas) with the Oyster 
Perpetual, References 6098 and 6150. An¬ 
tiquorum recently auctioned one of these ex¬ 
pedition watches in Geneva for the incredible 
sum of 145,300 Swiss francs. But Smiths, an 
English brand, also claimed in its post-ascent 
advertising that its watch had reached the 
summit together with Hillary, who later gave 
his Smiths watch to the Clockmakers’ Muse¬ 


um in London, 
where it is on display as the watch that was 
worn on the first successful ascent to the peak 
of Mount Everest. To date, nowhere in the 
Rolex literature is there mention of the fact 
that the Beyer Watch Museum in Zurich 
claims that its Rolex Reference 6098, with 
pale dial, was supposedly worn by Hillary on 
the first climb to the top of the world. Is this a 
contradiction? Or did Hillary wear both 
watches? Norgay is also believed to have 
worn a Rolex, which the Swiss mountaineer 
Raymond Lambert had given to him as a gift. 
This particular watch is rumored to be in 
Rolex’s possession today. The firm — with its 
characteristic discretion — neither confirms 
nor denies this. 


bility in low light. The hands and indices of the new model gleam 
brightly in the dark, thanks in part to the new Chromalight lumi¬ 
nous substance, which debuted on the Sea-Dweller Deepsea and is 
now also used on the Explorer. Unlike on that watch, however, it 
glows in the traditional, pale green hue rather than a blue one. The 
luminosity lasts a very long time: the dial remains easy to read even 
after 11 hours in total darkness. 

THE NEW EXPLORER is very user-friendly. The crown is easy to 
unscrew and has only two positions: one for winding; the other for 
setting the time. A stop-seconds mechanism stops the balance, im¬ 
mobilizing the hands for easy to-the-second setting. The line under 
the Rolex “crown” logo on the winding crown marks it as the 
Twinlock type, which helps make the watch water-resistant to a 
depth of 100 meters. 

The Explorer’s Oysterlock safety folding clasp is distin¬ 
guished by its ease of operation. A gentle tug with a fingernail 
opens the protective bow; a second tug on the front part of the 
clasp triggers a lever mechanism to unlock it. The Easylink 
lengthening system is very practical, too: concealed inside the 
clasp is one half of a link, which can be pivoted out without 
changing the appearance of the bracelet. This five-millimeter ex¬ 
tension can be a welcome addition when your wrist expands af¬ 
ter a workout or in hot weather. 


Top-quality craftsmanship is also evi¬ 
dent in the bracelet. Like the clasp, it has a 
completely satin-finished upper surface and 
polished flanks, which ensure that it per¬ 
fectly matches the case. However, com¬ 
pared to the big 39-mm-diameter case, the 
bracelet tapers to a rather narrow width at 
the point where it joins its clasp. 

The improvements aren’t confined to 
the watch’s exterior. Its movement, Rolex 
Caliber 3132, is well protected under a 
fully threaded screw-down back. This 
movement differs from Caliber 3130, 
which powered the previous Explorer, be¬ 
cause of its Parachrom hairspring and 
Paraflex shock absorbers. It’s based on 
the familiar Caliber 3135 with date dis¬ 
play, which powers the Submariner and 
the Datejust. These Rolex manufacture 
calibers are regarded as the best automat¬ 
ic movements on the market, a distinction 
they’ve earned thanks to their structure, 
which is designed for robustness, longevi¬ 
ty and very precise fine adjustment. A 
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SCORES 


ROLEX OYSTER PERPETUAL EXPLORER 


Bracelet and clasp (Maximum: 10 
points): Beautifully crafted steel bracelet 
with easy-to-operate, massive folding 
clasp and extending mechanism. 9 

Operation (5): Thanks to the stop- 
seconds function, the time can be set 
quickly, simply and precisely via the 
crown, which is convenient to unscrew 
and easy to grasp. 5 

Case (10): The well-made steel case 
has neatly polished and satin-finished 
surfaces. 9 

Design (15): Except for the unduly short 
hands, this is a successful enlargement 
of the classic design, which epitomizes 
sporty elegance. 13 

Legibility (5): Only the reflective crystal 
above the dial detracts somewhat from 
the good legibility of the high-contrast 
hands and large indices; the legibility is 
also good at night. 5 

Wearing comfort (10): Nothing pokes or 
scratches uncomfortably; the wearing 
comfort is unusually good for a watch 
with a steel bracelet. 10 

Movement (20): The construction, 
which is built for robustness and preci¬ 
sion, is quite solid, and the decorations 
are nice. Rolex has further improved the 
hairspring and the shock absorption. 18 

Rate results (10): The rate is decent, but 
one has a right to expect even better 
performance from a Rolex. 8 

Overall value (15): The price of $5,725 
is justified. 13 

TOTAL: 90 points 
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TEST 

Rolex Explorer 


The Evolution of the Explorer 


The “Pre-Explorer” (References 6098 and 
6150) debuted in 1953 with Caliber A296 
and a black dial, Arabic numerals for the 3,6 
and 9, and hands with Mercedes-logo adorn¬ 
ments. The Explorer insignia first appeared 
later that year, on the dial of the successor 
References 6298 and 6350, but pale dials 
were also used. Reference 6610 premiered in 
1959: it contained Caliber 1030, which 
enabled Rolex to use a flatter back. These 
early Explorer models used gold as the color 
for the hands and minute circle. Reference 
6610 was replaced in 1963 by Reference 
1016, which contained Caliber 1560; the 
water-resistance was increased from 50 to 
100 meters. This reference remained in 
production for a quarter of a century. Start¬ 
ing in 1975, it was equipped with Caliber 
1570, which gave it a stop-seconds function, 
and massive links were used in its bracelet. 
The Explorer underwent major revisions in 
1989: Reference 14270 had a different case, 
a crystal made of sapphire, applied white- 
gold indices with luminous material, and 
Caliber 3000 ticking inside its case. Reference 
114270, with massive lugs and containing 
Caliber 3130, replaced this model in 2001. 
This reference was later given a crown¬ 
shaped logo lasered into the glass and a 
flange with the word “Rolex” engraved all 
around it. In 1971, Rolex’s Explorer II model 
joined the traditional Explorer: it had an 
additional 24-hour display and was later 
given an hour hand that could be reset in 
hourly increments. 



The Explorer insignia first appeared 
on the dial of Reference 6350 
(above), which came out in 1953; 
Antiquorum sold this one for 
$6,600 in 2009. 



Ref 6150, the so- 
called “Pre-Explorer " 
(above) debuted in 
1953; Antiquorum 
sold this model for 
$10,200 in 2010. 


Ref. 1016 (right), 
was in production for 
25 years; Antiquorum 
sold this piece for 
$4,320 in 2010. 


sturdy balance bridge replaces a conventional cantilevered bal¬ 
ance cock. Two knurled screws are used to adjust the balance’s 
vertical clearance. The hairspring’s Breguet terminal curve con¬ 
tributes to the watch’s precision in all situations, as does Rolex’s 
decision to eliminate an index in favor of Microstella nuts along 
the balance’s hoop. Red anodized reverser gears minimize fric¬ 
tion in the self-winding device. 

The Parachrom hairspring is made of a blue niobium-zircon al¬ 
loy and is immune to the influence of magnetic fields. It is also 
claimed to be 10 times less susceptible to vibrations than a conven¬ 
tional hairspring. 

THE PARAFLEX SHOCK-ABSORPTION SYSTEM (another 
Rolex invention) provides improved protection against sharp 
blows. This is the first time that Rolex has installed the system 


in a steel watch. The Paraflex mechanism 
had previously been used only in the 
Cellini Prince and the Day-Date II, both 
of which are available only in precious- 
metal cases. In the Paraflex system, the 
spring that returns the upper bearing 
jewel to its original position is symmetri¬ 
cal and smooth on both its faces so that it 
can be inserted on both sides, which 
makes the assembly process much easier. 
The spring is also less likely to jump out 
of its anchorage when a strong blow 
strikes the watch. Its shape, which ex¬ 
tends over the center of the balance staff, 
makes it less yielding, which improves its 
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ability to resist deformation. Further¬ 
more, the spring bears two markings: 
one for the maximum oil level and one 
for the minimum. The Paraflex system is 
another example of Rolex striving to 
take what’s already good and make it 
even better. 

The movement’s construction is sol¬ 
id and its decorations are impressive, 
despite the fact that the case has no 
viewing window in its back. Rolex’s 
standard piercings adorn the rotor, and 
the self-winding bridge sports a sun¬ 
burst pattern. Other bridges are embel¬ 
lished with circular graining, a pattern 
that resembles tiny clouds. All bridges 
and plates are coated with a layer of 
rhodium and their edges are bevelled 
and polished. The polished heads of the 
screws look particularly handsome. 

Rolex is renowned for its precision, 
and the watch we tested did not disap¬ 
point in this area. It gained three sec¬ 
onds per day when tested on the wrist. 
The values measured on the timing ma¬ 
chine (a Witschi Chronoscope XI) were 
similar. Averaging the values in all posi¬ 
tions resulted in a daily gain of 3.7 sec¬ 
onds. However, the amplitude declined 
noticeably in the hanging positions. The 
greatest deviation among the various 
positions was seven seconds, which 
^ slightly exceeds the maximum al- 
^ lowable for chronometers. In fair- 
, ness, however, we must disclose 
that we tested this watch in each 
position for only a half hour on 
^ the timing machine (not for 24 
hours, as the COSC chronometer¬ 
testing authority does), and used that 
measured deviation to calculate the as¬ 
sumed variance over 24 hours. In any 
case, the results indicate that you should 
not need to bring this timepiece to a 
watchmaker for fine adjustment. 

Considering all the improvements 
Rolex made to the new Explorer, it’s not 
surprising to learn that it costs a bit more 
than its predecessor. It sells for $5,725, 
whereas the previous model was $5,150. 
Overall, the cost seems reasonable for a 
vastly updated watch that can ascend to 
the peak of a mountain and still look 
good peeking out from a shirt cuff under 
a business suit. O 
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AMERICA’S BEST 

Now entering its sixth year, Inside Basel/Geneva is the premier collectors’ 
event in the United States. It has truly developed into a full-scale "SIHH and 
Basel Come To America" in six of the most important metro areas. 


MORE BRANDS THAN EVER! 

You will see these core sponsors at each event: 

A. LANGE & SOHNE, BLANCPAIN, BREGUET, BULGARI, 

CARL F. BUCHERER, CARTIER, IWC SCHAFFHAUSEN, 
JAEGER-LECOULTRE, MONTBLANC, OFFICINE PANERAI, PIAGET, 
ROGER DUBUIS, VACHERON CONSTANTIN, AND ZENITH. 

In addition to our core sponsors you will see many more brands showing innovative 
horological masterpieces. For a list of all participating brands by location, go to 
www.watchti me.com/l ive-events/i-b-g-2011 



Event schedule and locations 


City 

Chicago 

Miami 

Philadelphia 
New York 
San Francisco 
Los Angeles 


Date 

> June 15 

> June 21 

> September 22 

> September 27 

> October 4 

> October 6 




WATCH SHOW! 



Seating will be limited. Tickets are available on 
a first come, first served basis. 

Register immediately to secure your seat: 

Toll free 1-800-596-5898 

Online at: 

www.watchtime.com 

For any questions please email our event coordinator 
Amy Bernstein, abernstein@watchtime.com. 


SHARE THE FUN OF A WATCH NIGHT 
OUT WITH FELLOW WATCH AFICIONADOS! 

At each event you will enjoy: 

• A firsthand look at the latest watches from the 
sponsoring brands. They represent the finest of 
haute horlogerie and use the occasion of the events 
to showcase not only this year’s new pieces (most 
of which have yet to hit the stores) but also some of 
their rarest timepieces, which are never seen in the 
shops. 

• A cocktail reception, with complimentary wine and 
Champagne. After seeing all the watches, there is 
ample opportunity to chat with fellow watch collec¬ 
tors and meet watch brand representatives. 

• A three-course dinner with wine. 

• Meeting WatchTime’s editor-in-chief, Joe 
Thompson. 

• Jeff Kingston’s 90-minute multimedia presentation 
featuring his expert analysis and insights on the 
latest horological innovations. Jeff searched high 
and low to bring you watches that you won't see 
anywhere else. 

• Exclusive HD video clips recorded at the Swiss 
watch exhibitions or in the workshops of exhibiting 
brands. 

• Gifts from the sponsoring brands. 














ROLAND 

MURPHY'S 

AMERICAN 

WAY 


Making a watch movement in 
Switzerland is one thing. Making 
one in the U.S.A. is quite another, 
just ask Roland Murphy. 

BY JOE THOMPSON 
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Making Geneva 
waves on 
Caliber 801 


ou might chalk it up to Millennium fever. It’s hard to know. But 
at the beginning of the last decade, Roland Murphy had a crazy 
idea. A literally crazy idea, many said. Baltimore-born Murphy, 
a WOSTEP-trained watchmaker turned watch manufacturer, 
founder and owner of RGM Watch Co. Inc., decided that he 
wanted to make a mechanical watch movement right here in the 
good ole U.S.A. 

Making an exclusive, high-grade mechanical movement is a 
major undertaking. Swiss watch executives will tell you it takes 
an investment of many years and oodles of francs. Roland Mur¬ 
phy doesn’t have oodles of francs or dollars. Watch-wise, he’s a 
small fry. Worse, he’s an American small fry. He doesn’t have the 
clout and contacts in Swiss watch circles that big-name Swiss 
brands do. He and his small team (RGM employs fewer than a 
dozen people) make 200 to 400 RGM watches a year in a for¬ 
mer bank building in little Mount Joy, PA, in horologically his¬ 
toric Lancaster County. 

What Murphy does have, though, is mega-doses of Ameri¬ 
can ingenuity, stick-to-it-iveness, street smarts and stubborn¬ 
ness. It took him about eight years but, against all odds, Mur¬ 
phy did indeed make an American movement. In 2008, he in¬ 
troduced the RGM Caliber 801, which he says is the first high- 
grade mechanical watch movement made in America in four 
decades. Murphy followed it up last summer with the RGM 
Pennsylvania Tour billon, containing RGM Caliber MM2 (for 
“manufacture movement 2”), with a tour billion mechanism 
made in Lancaster County. Next year, RGM plans to celebrate 
the firm’s 20th anniversary with a new tonneau watch contain¬ 
ing the firm’s as-yet-unnamed third movement (and first shaped 
one). All of the Pennsylvania-made movements are stamped 
“USA,” denoting the country of origin. 

Just what possessed Murphy to try and make a mechanical 
movement here and how did he do it? To find out, WatcbTime 
met with him at RGM’s workshop and headquarters at 801 
(yep, the movement is named after the workshop address) West 
Main Street in Mount Joy, situated in Pennsylvania Dutch coun¬ 
try west of Lancaster. 

THE ANSWER TO why he did it is simple. “As a watchmaker,” 
he says, “somewhere deep down is a little voice that says, ‘I have 
to make watches. I have to produce movements, and I want to 
do it here.’ To really be a watch company, you need to make 
your own watch. Otherwise, you’re a casing company. I don’t 
want to be a watch-casing company. I want to make our own 


RGM’s Caliber 
801 movement 


The 801 
proudly 
proclaims its 
county, state, 
and country 
of origin. 
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SPECS 

RCM PENNSYLVANIA SERIES 801 E 


RGM’s Pennsylvania 
Series 801 watch 


Manufacturer: RGM Watch Co., Inc., 801 
West Main Street, Mount Joy, PA, U.S.A. 

Functions: Hours, minutes, seconds 

Movement: RGM Caliber 801, American- 
made; manual winding; 18,000 vph; 

19 jewels; small seconds; seven-tooth 
winding click; optional wolfs tooth 
winding wheels 

Case: American-made, polished stainless 
steel; sapphire crystal; sapphire display 
back; keystone insignia on crown; 
diameter = 43.3 mm; height = 12.3 mm; 
weight = 2.8 ounces 

Dial: Solid silver with guilloche, blued 
steel hands 

Strap: Alligator or ostrich with signed 
RGM stainless-steel buckle, deployant 
clasp optional 

Price: $9,200 
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specs ySSSSSSESB 

RGM PENNSYLVANIATOURBILLON 


Manufacturer: RGM Watch Co., Inc., 801 
West Main Street, Mount Joy, PA, U.S.A. 

Functions: Hours, minutes 


Movement: RGM Caliber MM2, American- 
made; manual winding; 18,000 vph; 19 
jewels; one-minute tourbillon; in-house 
train wheel with shaped arms; wolfs 
tooth winding wheels; finished in German 
silver and 18k-rosegold 

Case: American-made, polished stainless 
steel; sapphire crystal; sapphire display 
back and side window; diameter = 43.5 
mm; height = 13.5 mm; weight = 2.9 
ounces 


Dial: Solid Argentium silver 

Strap: Brown or black Louisiana alligator 
with signed RGM brushed stainless-steel 
buckle 


Price: $75,000 ($95,000 in 18k-gold case) 


RGM’s 
Pennsylvania 
Tourbillon watch 



A view of the back of the 
Pennsylvania Tourbillon 


movement, our own complications, our own hand-finishing. It’s 
a love, a passion.” 

Murphy wanted to make a distinctively American move¬ 
ment. “I take my inspiration mainly from American watchmak¬ 
ing,” he says. He’s a fan of classic pocketwatches from Ameri¬ 
ca’s late 19th-century and early 20th-century heyday, like those 
from Howard, Illinois, and Hamilton. (It was Hamilton, which 
manufactured mechanical watches in Lancaster from 1892 to 
1969, that put Lancaster County on the watch map. Murphy 
worked at Hamilton early in his career; for more on Murphy’s 
career, see “Independence Day,” in the April 2006 WatcbTime.) 
The caliber of his dreams was manual-wind, lhli-ligne, nearly 
pocketwatch-sized. It would have a thick, sturdy bridge like that 
in a 1915 Edward Howard watch, a winding-wheel click like 
that on an Illinois watch from the 1920s, and traditional finish¬ 
ing throughout. 

Murphy could dream about having his own movement be¬ 
cause advances in micro-mechanical engineering transformed 
mechanical watchmaking in the last two decades of the 20th 
century. CNC (computer numerical control) machines, EDM 
(electric discharge machining) wire erosion and laser micro-ma- 
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chining made it possible for an artisanal watchmaker like him to 
try his hand at his own movement. Says Murphy, “Those tech¬ 
niques made it more affordable to someone who is creative. 

“But,” he continues, “there is a big learning curve. When 
you go to school for watchmaking here or at WOSTEP in 
Switzerland, the program is mainly aimed at training individu¬ 
als to service watches, after-sale service. It’s not aimed at manu¬ 
facturing. I went to Bowman Technical School here in Lancast¬ 
er. We learned to make a few things, but it was always aimed at 
repairing and restoring, not at manufacturing. I wanted to try 
but I wasn’t sure I could accomplish it. I had to teach myself, 
with the help of others, to understand the capabilities of the new 
technologies. I had to learn what we can do with wire erosion. 
What can CNC do for me? What kind of materials and equip¬ 
ment would I need? What’s it going to cost? So I had a disad¬ 
vantage. If you want to make a watch, and not just repair it, 
there’s a piece of the puzzle missing.” 

Originally, Murphy had hoped to find the missing piece of 
the manufacturing puzzle in the capital of mechanical watch¬ 
making, Switzerland. He took his rudimentary drawings for his 
own movement to a Swiss firm that produces machinery for 
making watch bridges and plates. “They weren’t very helpful,” 
he says. There were two problems: one, his quantities were too 
small; two, he was a foreigner. “They were interested in making 
money. If your quantities are high enough, they’ll turn the ma¬ 
chine on. But if not,” he says with a laugh, “it’s ‘Have a nice 
day.’” 

That experience made him bound and determined to make 
his movement in America. “I came back here and I hunted. I 
knew we had technology. I just had to find somebody who was 
willing.” He found a micro-manufacturing company five miles 
from Mount Joy that produces parts for applications in the 
aerospace, medical, and pharmaceutical industries. He met with 
the owners, but they, too, showed little interest. “After talking 
with them a few times, it didn’t go anywhere. If somebody is not 
eager at the beginning, you might as well just keep walking.” So 
Murphy walked. 

A while later Murphy noticed a new corporate name on the 
building. The company had changed hands. Murphy stopped in, 
met the new owners, and exchanged a few e-mails. “I could tell 
they were interested in what I was doing,” he says. “They liked 
the challenge. They said, ‘Yeah, we can do that. There’s nothing 
here size-wise or tolerances-wise that our machines can’t do.’” 

The company, 45 employees strong, has millions of dollars’ 
worth of CNC, wire-cutting, and other manufacturing equip¬ 
ment. Murphy asked them to make 10 sets of bridges and plates 
for his 801 caliber. “Just to see where we were,” he says. They 
agreed. (“Nobody in Switzerland would make 10 sets for me,” 
he notes.) “I knew the parts probably wouldn’t be good, but I 
wanted to see where I was physically. We made 10 sets and then 
I could sit down with those sets and see where there had to be 
changes. I’m used to working with things in my hands. So, work¬ 
ing with those parts, I would take notes, and saw there were nu¬ 
merous things that would have to change. I made a number of 
changes over a period of a year before we ran any more parts. 


j Components for 
\ RGM’s tourbillon 
: movement are 
i made in Lancaster 
* County, PA. 



RGM does all of its 
guilloche decoration, 
like this on the Tourbillon 
watch, in-house. 
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The Tourbillon 
watch has a 
window on the 
side to view the 
tourbillon 
mechanism. 




MURPHY PRODUCES TWO 
MECHANICAL MOVEMENTS 
IN LANCASTER COUNTY. 

A THIRD IS ON THE WAY. 


“At the beginning they were doing the 3-D models for me. I 
would go down there and sit with them for hours, doing draw¬ 
ings, making changes, because I was the only one who knew 
anything about watches. They were very patient through all 
that. Pm sure there were many hours they didn’t charge me for. 
They were really behind the project. 

“Then, about a year later, we ran 20 sets of parts to test. And 
with those, I was able to get a watch running with some modifi¬ 
cations I did here in the shop. I could go to the jig board and 
make a little change. 

“It took a lot longer for me to have the 801 the way I want¬ 
ed it because it was my first venture into manufacturing. I spent 
a lot of money on parts I couldn’t use. We realized afterwards, 
‘Hmm, no, I’ve got to change this and that’ and then we’d go 
back to the drawing board.” Nevertheless, Murphy’s Caliber 
801 was beginning to take shape with bridges, plates and other 
small components made in Lancaster County. 

Some things, though, you just can’t get in Lancaster County 
no matter how enterprising you are. “We can manufacture a 
balance wheel here,” Murphy says. “And we’re now at the 
point where we can make an escapement. But what we can’t do 
is manufacture the hairspring.” For that Murphy needs the 
Swiss. The Swiss, however, as we saw, don’t need him. Nivarox, 
the primary supplier of Swiss watch escapements, won’t sell to 
Murphy so he is forced to buy what the Swiss call the assort¬ 
ment (escape wheel, pallet and balance with the hairspring) 
“sideways,” as he puts it. “I get a small quantity through a third 
party. There are a few roadblocks here and there. Sometimes I 
have to pay a little more. The important thing is that we get the 
parts.” 

The hairspring roadblock he expected. It was the Geneva 
wave roadblock that caught him by surprise. 

MURPHY’S TASTES in watch and watch movement design are 
decidedly classic and he was determined to have his 801 move¬ 
ment decorated with classic Geneva waves (Murphy favors the 
French expression for them, cotes de Geneve). So he went to 
Switzerland to find a machine for producing Geneva waves. 
Due to budget constraints, he hoped to buy a used one. To his 
chagrin, he learned that the mechanical-watch boom has driven 
demand for pre-owned Geneva-wave-makers through the roof. 
“I’ve got a list of 30 people looking for one of those machines,” 
one Swiss tool company exec told him. “I’ll never have one for 









Omega 

A Journey Through Time 



At over 800 pages, with more than 6,600 illustrations, this is 
one of the most comprehensive works ever published about a 
watch brand. Devoted entirely to the evolution of Omega’s 
watches, from the late 19th century to the present day, its 
pages come to life with reproductions of numerous watch ad¬ 
vertisements that echo the color, feel and flavor of their time. 

The book is ideal for collectors, who will find info on all 
their favorite Omega models. Prefaced by Nicolas G. Hayek 
and written and designed by Marco Richon, curator of the 
Omega Museum, it is organized like a structured catalogue: 
divided into 12 chapters, preceded by a brief history of the 
company and followed by a complete list of calibers. 




TABLE OF CONTENTS 

Omega Saga in Summary 

1. Sister Brands 

2. Pocket Watches 

3. Wristwatches 

4. High Precision 

5. Official watches 

6. Automatic 

7. Seamaster and Divers’ 
watches 






j 




Omega - A Journey Through Time 

832 pages, 10” x 12”, 6,625 illustrations (70% in 
full color and most never before published), 
cloth binding with a laminated dust jacket. 
US $380 (incl. shipping + handling) 



All Orders: Toll-free in the U.S. and Canada: 

1 - 888 - 289-0038 


International Orders: +1-973-627-5162 

Fax: +1-973-627-5872 

email: custsvc watch@fulcoinc.com 
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“TO REALLY BE A WATCH 
COMPANY, YOU HAVE TO 
MAKE YOUR OWN WATCH 
OTHERWISE, YO U ARE 
A CASING COMPANY” 

- ROLAND MURPHY 


you.” Stymied, he looked at new machines. The cheapest one, a 
semi-automatic, was $15,000. Murphy was aghast. When he 
discovered a small manual one, his heart leapt. “I was thinking, 
‘It’s manual; it’s got to be less, right?’” Wrong. It cost $20,000. 
“With all the other things we had to do, it was cost-prohibi¬ 
tive,” he says. He came home empty-handed. 

He mentioned his problem to a friend in nearby Manheim, 
PA, a machinist who works for a medical equipment company. 
“He’s their machine guy,” Murphy says. “He fixes machines, re¬ 
stores them, sets them up. He’s a machining wizard. He said ‘Let 
me think about this.’” The friend mulled it over and came up 
with a solution: a made-in-America Servo drill press that he had 
at home. The machine wizard attached the press to a sliding sled 
that moves backwards and forwards. Then he hooked com¬ 
pressed air to it, which helps regulate the speed and consistency 
of the motion. Murphy supplied the proper 3M abrasive paper 
(he’s since switched to a brand that Swiss watch firms use) and, 
voila, a home-made cotes de Geneve maker. It worked so well 
that Murphy bought his own Servo drill press on eBay for 
$2,000. “Nice little thing,” Murphy says, “made of a mill base, 
so it’s really solid.” His friend converted that drill press into a 
Geneva-wave machine, too. “Instead of spending $15,000 or 
$20,000,1 have $3,600 in this machine and it works awesome,” 
Murphy says. “But it took time to figure all of that out.” He’s al¬ 
so proud of his Nikon optical comparator, used to inspect and 
measure components. “It’s probably 25 years old, but it’s in 
beautiful shape. I got it for $1,700; a new one is probably 15 
grand. It works great. ” 

Murphy’s team does their own perlage, or circular graining, 
on the movements. “Perlage is easier because you can use basi¬ 
cally any drill press,” Murphy says. “It’s a fairly simple process. 
It’s just a matter of doing it precisely for it to look good. So we 
made a little table for turning and moving it around, so it can do 
nice, precise circles. We’re having equipment made to do a spe¬ 
cific job. We’ve been able to build good equipment reasonably. 
We’re a little company, so we have to be practical.” 

IN 2008, Murphy says, “I made the final tweaks and changes 
and we ran 100 sets of parts.” He and his team decorated and 
finished the movements by hand and assembled the watch. 

The first series of RGM Caliber 801 watches, with a seconds 
subdial at 6 o’clock, debuted later that year in steel cases with a 
42-mm diameter and 10.5-mm thickness. They proudly pro¬ 
claimed their origins inside and out: “Lancaster, Penna” is print¬ 
ed at the bottom of the seconds subdial and “Lancaster, Penna, 
U.S.A.” is engraved prominently on the movement’s bridge. 
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It’s worth noting that all of the guilloche work on Caliber 
801 watches — and all RGM watches — is done in-house. Mur¬ 
phy is something of a guilloche freak. His shop has five guil¬ 
loche machines, unheard of in the watch world: three antique 
rose engine machines and two straight line machines. It was a 
major investment; the machines cost between $12,000 and 
$25,000 each. He stocked up on guilloche machines a few years 
ago, when his Swiss supplier of hand-made guilloche dials sud¬ 
denly refused to sell to him anymore. With the help of a master 
engine-turner in Switzerland, who agreed to teach him, Murphy 
mastered the art and has passed it on to his colleagues. 

In January, Murphy unveiled a second series of Caliber 801 
watches with a larger stainless-steel case (43.3 x 12.3 mm) made 
in Lancaster County. All RGM watches with this case are desig¬ 
nated as the Pennsylvania Series. Today Caliber 801 watches 
come in seven versions, priced from $6,400 to $9,500. 

Last year Murphy realized another dream: he produced an 
American-made tourbillon. “There are a lot of tourbillons out 
there but no one is building one in the United States,” he says. 
The new MM2 caliber in the RGM Pennsylvania Series Tourbil¬ 
lon uses a Swiss balance, “but we build the entire tourbillon 


part: the fourth wheel, the carriage, all of the tourbillion parts 
are built here in Lancaster or Mount Joy,” Murphy says. Mur¬ 
phy is producing the watch in a small numbered series, as either 
a standard model or customized, in stainless steel ($75,000) or 
18k gold ($95,000). 

Like the Caliber 801, Caliber MM2 proclaims its Pennsylva¬ 
nia origins. The movement is engraved with an emblem Murphy 
created for the piece: a “T” (for tourbillon) inside a keystone, 
the symbol of Pennsylvania, the Keystone State. “U.S.A.” is al¬ 
so engraved on a bridge. Other distinctive features of the watch 
include a small window on the side of the case with a view of the 
tourbillon mechanism, a seven-tooth winding click and wolf- 
teeth wheels. 

Murphy, who turns 50 this year, looks back on his American 
movement adventure with some satisfaction. “Getting through 
that seven-year learning curve has paid dividends,” he says with 
a laugh. “The biggest dividend is seeing the watch come to life. 
The first day you see that new creation and it’s working in your 
hand, that’s the biggest day, it really is. That’s the biggest excite¬ 
ment that I have. I say, ‘Wow. There it is. It works. It’s ours. We 
built it.’” O 
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Pros 

+ Pushers are easy to operate 
+ Good rate results 
+ Beautiful movement 

Cons 

- Limited legibility 








The latest version of TAG Heuer’s 
racing-inspired Carrera has a brand- 
new movement. We take the Carrera 
1887 Chronograph for a spin. 
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TEST 


TAG Heuer Carrera 1887 Chronograph 


AG Heuer celebrated its 150th anniversary in 
2010. Its most important model, the Carrera 
chronograph, was introduced less than 50 years ago, in 
1964, but has become a recognized classic. The watch 
is the brainchild of Jack W. Heuer, then managing di¬ 
rector at Heuer (which became TAG Heuer after it 
changed hands in 1985), who designed a simple dial 
and then used the tension ring that presses the Plexiglas 
against the case from the inside as a design element by 
printing on it the graduations for the chronograph. 

Thus, a classic watch with excellent legibility was born. 
Heuer, a fan of automobile racing, named the watch after the 
Carrera Panamericana, or “Pan Am,” of the 1950s. The Pan 
Am was a challenging road race through Mexico over 3,000 
kilometers of the newly finished Mexican section of the Pan 
American Highway. (Porsche’s Carrera cars are also named for 
this race.) 

The Carrera watch was initially equipped with the manually 
wound Venus Caliber 72 but this was later replaced by the now- 
famous Caliber 11, developed by Heuer in 1969, in collabora¬ 
tion with Breitling, Biiren and Dubois Depraz, as one of the first 
automatic chronograph movements. In the 1970s, the design of 
the Carrera underwent a series of changes until the quartz crisis 
caused the model to fall by the wayside. 

Since its re-introduction in 1996, the Carrera has become 
TAG Heuer’s most successful model. The first watches were 
very similar to the original, but in 2004 their design was updat¬ 
ed with a wide, black tachymeter track. In 2008, a new line ex¬ 
tension, called Grand Carrera, was added. 

The newest Carrera has returned to a simpler form. Its de¬ 
signers have omitted the tachymeter track and placed the sec¬ 
onds markers on the inner flange, where they were on the origi¬ 
nal Carrera. The hands, markers and understated ripple pattern 
on the chronograph counters also recall the original. The silver 
rings for the minute and hour counters, first seen on the black- 
dialed 2002 model, have become a characteristic feature of the 
Carrera. One change: the date is now placed within the hour 
counter at 6 o’clock. The design is not as distinctive as one 
would like for a watch of this status; it probably won’t turn 
heads from far away. The small-seconds subdial at 9 o’clock has 
four cross-hair markers with the horizontal lines replaced by the 
words, “Cal. 1887.” 

TAG Heuer has accomplished a great deal with this exclu¬ 
sive movement, which has an interesting back-story. The brand 
obtained the rights to a complete and finished movement from 
Seiko and now produces it with a few minor technical changes 
and several design modifications. (TAG Heuer’s initial claim 
that it was a manufacture movement initially drew some criti¬ 
cism from watch industry insiders.) 



SPECS 

TAG HEUER CARRERA 1887 
CHRONOGRAPH 


Manufacturer: TAG Heuer, Rue L.-J.- 
Chevrolet 6a, CH-2300 La Chaux-de- 
Fonds, Switzerland 


Reference number: CAR2110 


Functions: Hours, minutes, seconds, date, 
chronograph with 12-hour, 30-minute 
and seconds counters 


Movement: Caliber 1887, automatic; 
28,800 vph; 39 jewels; Glucydur balance; 
fine regulator with eccentric; 50-hour 
power reserve; diameter = 29.3 mm; 
height = 7.13 mm 

Case: Stainless steel, curved sapphire 
crystal with double-sided nonreflective 
coating, fully threaded caseback with 
sapphire crystal, water-resistant to 100 
meters 


Bracelet and clasp: Stainless steel with 
stainless-steel safety folding clasp 

Rate results: 

(deviation in seconds per 24 hours, 
without/with chronograph switched on) 


Dial up 

+4 

+4 

Dial down 

+4 

+4 

Crown up 

+1 

0 

Crown down 

+2 

+3 

Crown left 

-1 

-4 

Crown right 

+2 

+4 

Greatest deviation: 

5 

8 

Average deviation: 

+2 

+1.8 

Average amplitude: 

flat positions 

313° 

284° 


hanging positions 279° 250° 


Dimensions: Diameter = 41 mm, 
height = 15.7 mm, weight = 160 grams 

Variations: With brown dial and brown 
crocodile strap ($4,800) 

Price: $4,300 
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Caliber 1887, 
with column 
wheel and TAG 
Heuer rocking 
pinion 


CALIBER 1887 is based on Seiko’s Caliber 6S78, introduced in 
1998, which has been used mostly in the Japanese company’s 
high-end Credor mechanical watches, available only in Japan. 

When TAG Heuer set out to develop its own chronograph 
movement, it determined that this Seiko movement met many of 
its requirements: it is thinner than the Valjoux 7750, has a col¬ 
umn wheel and, most importantly, uses a rocking pinion. This 
type of chronograph clutch is an excellent fit for TAG Heuer, 
since it was company founder Edouard Heuer who invented and 
patented it in 1887 (hence, the caliber’s name). 

TAG Heuer and Seiko came to an agreement that the Swiss 
brand would be permitted to use the movement design, which 
allowed TAG Heuer to bypass at least two years’ worth of de¬ 
velopment work, even though the movement still had to be re¬ 
worked for mass production in order to meet the brand’s goal of 
making 50,000 pieces annually. 

From a design point of view, TAG Heuer left most things un¬ 
changed, though it added a few new details, like an eccentric set¬ 
ting screw for adjusting the rocking pinion. The entire escape¬ 
ment, with its balance, hairspring fine regulator and shock ab¬ 


sorber, was replaced with components from Swiss manufactur¬ 
ers. Even the shapes of the mainplate, bridges and rotor were 
changed. TAG Heuer manufactures these parts in the town of 
Cornol at its subsidiary, Cortech. Milling machines from anoth¬ 
er company, Fleury, use a rather uncommon process to dry-ma¬ 
chine brass parts like mainplates and bridges. The omission of 
oil as a coolant in the process means that the parts do not need 
to be cleaned between the various processing stages, thus saving 
time. Cortech uses a robot that places the 39 jewels in the main- 
plate and bridges. Final assembly takes place in a new TAG 
Heuer facility in La Chaux-de-Fonds on a semi-automatic as¬ 
sembly line with both manual and fully automated stations. 
Seiko is the only non-Swiss company among the 22 suppliers of 
parts for the movement. Seiko also supplies stamped parts, 
which it makes sure meet the Swiss standards for the “Swiss 
made” designation. 

Another aspect of the Seiko movement that TAG found ad¬ 
vantageous was its reliable, quick automatic winding. This is 
due to Seiko’s “Magic Lever” system, or double pawl, where the 
pawl lever is attached eccentrically to a wheel. One pawl pulls 
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TEST 

TAG Heuer Carrera 1887 Chronograph 


The safety folding clasp 
is practical, sturdy and 
easy to use. 


and the other pawl pushes the winding gear. This winding mech¬ 
anism is said to be 30 percent more efficient than a convention¬ 
al automatic winding system. 


THE MOVEMENT’S highly visible column wheel, blued in- 
house by TAG Heuer, is another highlight. It ensures an ex¬ 
tremely smooth-operating start-stop pusher, as in the old Venus 
column-wheel movements. Plus, the reset pusher requires rela¬ 
tively little pressure. 

The rocking pinion was also important. This chronograph 
clutch, developed by Heuer, has a shaft, or pinion, with a 
toothed gear at the top and bottom for starting and stopping the 
chrono seconds hand. While the lower gear is always engaged 
with the second wheel (which means that the shaft is always 
turning), the upper gear is engaged with the chrono-runner on¬ 
ly when a lever starts the chronograph. This rocking pinion sim¬ 
plifies the chronograph clutch and has proven to be very reli¬ 
able. A traditional, horizontal clutch is viewed as more elegant, 
and a modern vertical clutch as technically superior, with the 
lowest initial jump of the chrono seconds hand during start-up. 
Still, the rocking pinion in the Caliber 1887 is intended to en¬ 
sure a quicker start to the chronograph thanks to a larger up¬ 
per gear with more teeth and a modified tooth profile. 

The watch’s hack mechanism and quick-date ad¬ 
juster make it easy to synchronize the seconds hand 
with a radio-controlled clock and to set the date 
quickly. The push-in crown is easy to pull and 
turn. It takes slightly more than an hour for the 
date to advance; the process begins just be¬ 
fore 11 o’clock and ends just before 
12 o’clock. 

THE MOVEMENT consists 
of 320 parts and is nice¬ 
ly decorated. The view 
through the crystal 
caseback shows 
Geneva stripes 
and perlage on 
the bridges and 
rotor, polished 


The slanted bezel 
camouflages the 
thickness of the case. 








screws, and the multi-part rotor with its T-shaped inner section 
and curved oscillating weight. Only under a loupe can one see 
processing marks on some polished surfaces. All in all, however, 
the movement is much more attractive than the Valjoux 7750. 

The rate results are also easy on the eye. On the wrist the 
watch showed only a slight gain of 0.5 seconds per day. On the 
timing machine — a Witschi Chronoscope XI — it showed an 
average gain of two seconds per day. The greatest deviation be¬ 
tween the various positions was only five seconds, a good value. 
When the chronograph was engaged, the variation averaged on¬ 
ly +1.8 seconds per day. The greatest deviation between the po¬ 
sitions was somewhat high, at eight seconds. The drop in am¬ 
plitude from horizontal to vertical positions was the same 
whether the chrono was running or not: 34 degrees. 

Good rate results are important, but so is good legibility. 
The new Carrera 1887, unfortunately, is not as well designed in 
this area as its historical predecessor. Because the hands are ex¬ 
actly as wide as the rings around the subdials and also the same 
silver color, you need to look carefully to read the time. In the 
dark, the small amount of luminous material also makes it diffi¬ 
cult. Although the hands are easy to discern, the dots of lumi¬ 
nous material on the markers are hard to find and the 12 o’clock 
marker does not stand out in any way. Reading the elapsed time 
on the chronograph is simpler. Though not visible at night, the 
silver hands against the black dial are easy to see during 
the day. The minute hand does not run continuously 
but jumps ahead every minute. 

The large dial and crystal increase legibility. 

They make the case, at 41 mm in diameter, 
a seem even larger than it is. In contrast, its 

height is an impressive 16 mm, but the ex¬ 
tended lugs and the slanted edge on the 
caseback and curved bezel camouflage the 
height very well. Both pushers and the 
standard, unthreaded crown are stur¬ 
dy and do not have a lot of play 
within the case. 

The clasp is also very sturdy, 
as well as solid and easy to open 
with the two deploy ant buttons. 
Unlike a double-folding clasp, 


▼ 


V 






VL> 


Carrera models from 
(l-r) 2010 (earlier ver¬ 
sion of the 1887 with 
tachymeter bezel), 
2004, 2002 and 1964 
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TEST 

TAG Heuer Carrera 1887 Chronograph 


TAG HEUER’S CALIBER 1887 HAS A COLUMN- 
WHEEL CONTROL FOR SMOOTHLY 
OPERATING PUSHERS, A RELIABLE ROCK¬ 
ING-PINION CLUTCH AND EFFICIENT PAWL 
WINDING MECHANISM. 


SCORES | 

TAG HEUER CARRERA 1887 
CHRONOGRAPH 


Bracelet and clasp (max. 10 points): 

Good finishing. The steel bracelet is 
rather simple but the clasp is superb. 7 

Operation (5): The pushers and crown 
are very easy to operate and the hack 
mechanism and quick date adjuster 
make setting the watch simple. 5 

Case (10): Nicely finished and polished 
with sturdy pushers and crown 8 

Design (15): This attractive watch’s dial 
could have been given a more distinctive 
design. 12 

Legibility (5): Not easily legible: confus¬ 
ing subdial rings and insufficient lumi¬ 
nous material. 3 

Wearing comfort (10): Comfortable to 
wear, though the bracelet pulls fine hairs 
on the wrist. 8 


Movement (20): The well-designed 
chronograph movement with column 
wheel and quick pawl winding mecha¬ 
nism has appealing decorations. 16 


Rate results (10): The rate shows minimal 
gain and the greatest deviation between 
different positions is quite small. 8 


Overall value (15): The price is reason¬ 
able for a watch with these attributes. 13 


TOTAL: 


80 POINTS 



column 

wheel 


rocking pinion 


Exploded view of the 320 
components that make up 
Caliber 1887 


double pawl for 

automatic 

winding 


this one has only one hinge, which makes it easier to close. Al¬ 
though the clasp may not be particularly striking in its design, it 
is still quite nicely finished. The bracelet is also well finished but 
is attached with simple pins rather than screws. The five-part 
links have alternating satin and polished surfaces, a pattern that 
is not echoed on the case. And, unfortunately, the bracelet tends 
to pull the fine hairs on the wrist. Otherwise, wearing comfort is 
fine, and the few sharp edges on the bracelet and case are not 
problematic. 

The Carrera 1887 Chronograph costs $4,300 on a steel 
bracelet. This is appropriate for the quality it offers, and, for a 
watch containing an exclusive chronograph movement with a 
column wheel, could even be considered a bargain. Overall, fit¬ 
ting this racing-inspired watch with a new engine has been a 
successful endeavor. O 
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Omega's Seamaster Aqua 
Terra is the latest watch to 
be upgraded to the brand's 
in-house Caliber 8500. 
How does the new time¬ 
piece fare under 
WatchTime’s exacting 
scrutiny? 

BY ALEXANDER KRUPP 
PHOTOS BY NIK SCHOLZEL 


mega’s in-house base Caliber 8500 debuted 
in the De Ville Hour Vision at the beginning of 2007, and has 
since served in many Omega watches. Among these is the Sea- 
master Aqua Terra, which was outfitted with the automatic 
movement in 2008. Omega has also refined the watch’s exteri¬ 
or. The formerly smooth dial now sports vertical, parallel ridges, 
and the frame around the date display has been raised higher 
above the plane of the dial. The frame’s faceting is a good match 
for the distinctively three-dimensional hour indices, which are 
now coated with luminous material. Two-digit numerals at five- 
minute intervals have replaced the small, luminous dots around 
the periphery of the old Aqua Terra’s dial. The hands are dou¬ 
ble-faceted along their longitudinal axes, matching the faceting 
on the indices, and a welcome replacement for the simple fold 
that defines the long axes of the older hands. 

The dial makes a high-quality impression, as does the 41.5- 
millimeter-diameter case, whose shape has remained the same. 
Credit for the visual panache is mostly due to the middle piece, 
which has organically curving lugs and very precisely alternat¬ 
ing polished and satin-finished surfaces. On the watch we test¬ 
ed, only the transition to the lugs, where the polishing disk 
couldn’t reach into the narrow angles, is less than meticulously 
executed. Otherwise, the craftsmanship of the case is excellent. 
The case has sapphire crystals in the front and back, with non- 
ref lective treatment on both surfaces of the front crystal. The 
crown can be screwed shut and the back is threaded around its 
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TEST 

Omega Seamaster Aqua Terra 


THE CASE AND BRACELET 
ARE WELL CRAFTED 
AND , EXCEPT FOR THE 
SHARP ANGLES OVER THE 
STRAP LUGS 3 PERFECTLY 
POLISHED. 


periphery. These details guarantee that 
the case can resist 150 meters’ worth of 
water pressure. 

The attention to quality is also evi¬ 
dent in the stainless-steel bracelet, al¬ 
though the styling here has fewer details 
than that of the dial and case. The 
bracelet is massive but not too thick, and 
its links are solidly screwed. Its upper sur¬ 
face is satin-finished and its flanks are 
polished. 

The double-folding clasp has its pluses 
and minuses. All components, including 
the two safety buttons, have been milled 
from a solid block of steel, and the lack of 
a closure bow gives the clasp a very ele¬ 
gant appearance on the wrist. But the 
bracelet’s length cannot be adjusted by 
means of spring bars, so the only way to 
do so is to use a screwdriver to remove ei¬ 
ther half a link or an entire link until the 
bracelet fits perfectly. This means that the 
wearer cannot adjust the bracelet for mi¬ 
nor variations in the size of his wrist with¬ 
out using a tool. Furthermore, the safety 
buttons open only one wing of the double¬ 
folding clasp, so the wearer must then flip 
open the other side by giving it a little tug. 

THIS WATCH is very easy to operate. Its 
crown is constructed in such a way that it 
is firmly screwed, but has a large and 
easy-to-grip surface and snaps smartly in¬ 
to its various positions. After the crown 
has been unscrewed, the watch offers lit¬ 
tle resistance and clicks almost inaudibly 
when its mainspring is manually wound 
— although manual winding won’t be 
necessary very often, because this self¬ 
winding watch amasses a 60-hour power 
reserve. You’d have to leave it motionless 


throughout an entire weekend before 
you’d need to reset and rewind it. 

When the crown has been pulled out 
to its first position, the hour hand can be 
reset in hourly increments, either forward 
or backward and without affecting the 
other hands, which continue to move in 
their usual orbits. The date display jumps 
forward or backward with the hour hand 
— a welcome detail that makes this 
watch eminently well-suited for frequent 
travelers who don’t want to lose track of 
the correct minute and second when they 
reset the hour in a new time zone. This 
kind of reset mechanism for the date dis¬ 
play also prevents it from confusing noon 
and midnight, which would cause the 
date disk to jump ahead at the wrong 12 
o’clock hour. These advantages some¬ 
what offset the absence of a quick-reset 
mechanism for the date, especially since, 
more often than not, resetting is required 
only in the forward direction. It is a pity, 
however, that the date disk switches so 
slowly in ordinary operation: the disk on 
our test watch began its advance at 10:45 
p.m. and didn’t reach the next day’s date 
until three minutes before midnight. 
Pulling the crown out to its second posi¬ 
tion stops the second hand while the 
wearer readjusts the time on the other 
two hands. 

Reading the time on this watch is not 
quite as easy as operating it. Although the 
hands are clearly different from one an¬ 
other, the tip of the minute hand is far 
away from the minute circle. Further¬ 
more, the date disk spends much of its 
time in the shadow cast by the thick met¬ 
al frame surrounding the window at 3 
o’clock. Fortunately, however, the digits 


SPECS 


OMEGA SEAMASTER AQUA TERRA 

Manufacturer: Omega S.A., Rue Stampfli 
96, CH-2500, Bienne, Switzerland 
Reference number: 231.10.39.21.02.001 

Functions Hours, minutes, seconds; date 
display can be reset via the hour hand, 
which moves in hourly increments; stop- 
seconds function 


Movement: Omega Caliber 8500, auto¬ 
matic; chronometer; 25,200 vph; 39 jew¬ 
els; co-axial escapement, fine adjustment 
via four white-gold screws on the freely 
oscillating balance; two serially arranged 
barrels; Nivachoc shock absorption; 60- 
hour power reserve; diameter = 29 mm; 
height = 5.5 mm 

Case: Stainless steel; curved sapphire 
crystal with nonreflective treatment on 
both its surfaces; fully threaded, screw- 
down back with sapphire viewing win¬ 
dow; water-resistant to 150 meters 


Bracelet and clasp: Stainless steel; safety 
folding clasp without outer bow 

Rate results: 

(Deviations in seconds per 24 hours) 


Dial up 

+3 

Dial down 

+5 

Crown up 

+2 

Crown down 

+1 

Crown left 

+3 

Crown right 

0 

Greatest deviation of rate: 

5 

Average deviation 

+2.3 

Mean amplitude 

Flat positions 

253° 

Hanging positions 

239° 

Dimensions Diameter = 41.5 mm, 
height= 13 mm, weight = 150 g 



Variation! With alligator leather strap 
($4,750); with black dial and stainless 
steel bracelet ($4,850) or alligator leather 
strap ($4,750); in rose gold with dark gray 
dial and rose-gold bracelet ($27,100) or 
alligator leather strap ($15,600); steel and 
gold, with dark gray dial ($7,850) 


Price: $4,850 
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+ Beautiful, well-constructed movement 
+ Regular rate 

+ All components are well-crafted 


Cons 

- A shadow obscures the date disk 

- Clasp construction is not ideal 


Cailber 8500 has a 
co-axial escapement, a 
height-adjustable balance 
bridge and a gear train that 
runs with low friction. 
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TEST 

Omega Seamaster Aqua Terra 



SCORES 


OMEGA SEAMASTER AQUA TERRA 

Bracelet (Maximum: 10 points): The 

bracelet isn’t as elaborately designed as 
the rest of the components, but it is 
equally well made; the safety folding 
clasp could be more user-friendly. 8 

Operation (5): The crown is somewhat 
stiff, but once you’ve unscrewed it, 
everything else is simple. Resetting the 
date via the hour hand makes life easier 
when traveling from one time zone to 
another. 4 

Case (10): The case, with two sapphire 
crystals and a screwed crown, boasts 
many-faceted styling and is water-resis¬ 
tant to 150 meters. Except for the not- 
quite-cleanly polished angles over the 
strap lugs, everything else is very well 
crafted. 8 

Design (15): The many elegant details 
are best appreciated close up, but this 
watch loses individuality when viewed 
from a distance. 12 

Legibility (5): The hands differ very sig¬ 
nificantly from one another and they 
contrast strongly with the background 
of the dial, but the minute hand is too 
short. The frame around the date display 
casts a shadow on the date disk. The lu¬ 
minous tip of the minute hand is diffi¬ 
cult to find at night. 3 

Wearing comfort (10): The feeling on the 
wrist is basically good, but if the wearer’s 
wrist swells, the bracelet’s length cannot 
be altered without a tool. 8 

Movement (20): Caliber 8500 boasts 
modern construction, good function¬ 
ality, and distinctive embellishments. 18 

Rate results (10): All values were in the 
“plus” column and yielded a slight gain 
overall, but points were subtracted for 
five seconds of maximum difference 
among the positions. 8 

Overall value (15): Considering the 
good craftsmanship and the impressive 
movement, $4,850 is a good price. 13 

TOTAL: 82 points 


open easily and has no 
spring bars to lengthen 
the bracelet. 
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THE DATE JUMPS FOR¬ 


WARD OR BACKWARD 
WITH THE HOUR HAND, 
MAKING IT EASY FOR 
FREQUENT TRAVELERS 
TO CHANGE TIME 
ZONES. 


The case's middle 
piece has ergonomic, 
curving lugs and 
alternating polished 
and satin-finished 
surfaces. 


remain legible enough because the font used on the date disk is 
very bold. The luminous material gleams with a bluish color and 
with moderate brightness at night, but unless the watch has 
been held under a light source beforehand, it can be difficult to 
find the luminous tip of the minute hand in the dark. 

ALTHOUGH THE WATCH’S EXTERIOR is attractive, the real fire¬ 
works are inside: its movement ranks among the best that con¬ 
temporary watchmaking has to offer. Caliber 8500 is an ideal 
base movement — well-constructed, efficient, beautifully deco¬ 
rated and ready to accept added modules. 

Omega treads new ground here in many respects. A coating 
of DLC (diamond-like carbon) ensures that the two serially 
arranged barrels function almost without wear. The rotor trans¬ 
fers winding energy in both its directions of rotation. The self¬ 
winding mechanism works silently and with a high degree of ef¬ 
ficiency thanks to its newly designed train of reverser gears and 
its ceramic bearings. Innovative teeth and special lubricants 
minimize friction throughout the gear train. Omega’s own co¬ 
axial escapement functions with extraordinary precision in Cal¬ 
iber 8500. It consists of a new escape wheel with three func¬ 
tional levels, a black balance made from a special alloy that’s un¬ 
affected by variations in temperature, and a freely oscillating 
hairspring. The space usually occupied by a balance cock is 
home to a massive bridge on which the balance is borne with the 
utmost stability. This bridge also makes it easy to precisely ad¬ 
just the vertical play. 

Last but not least, Omega devised an innovative treatment 
for the movement’s flat surfaces: the rotor and the bridges on 


both sides are plated with rhodium and 
embellished with a new decorative pat¬ 
tern known as “cotes de Geneve en 
arabesque.” The bridges —which have 
bevelled and polished edges — are held in 
place by blackened screws. The screws’ 
dark color is a good match for the bal¬ 
ance and the two barrels, which are visi¬ 
ble along the periphery of the movement. 
The bridges, the rotor and the spokes of 
the balance are engraved. Circular grain¬ 
ing adorns the base plate. 

THE MANY TECHNICAL innovations in¬ 
corporated into Caliber 8500 give it 
greater resistance against wear and in¬ 
crease the longevity of its components. 
But that’s only half the story: the move¬ 
ment’s well-thought-out construction al¬ 
so contributes to the regularity of its rate. 
Our ultramodern timing machine (a 
Witschi Chronoscope XI) differs from 
conventional models because it can cor¬ 
rectly interpret the ticking of a co-axial 
escapement. Using this apparatus, we 
measured a very slight daily gain of 2.3 
seconds and an acceptable maximum de¬ 
viation among the various positions of 
five seconds. All values were in the “plus” 
column, exactly where they should be. 
The watch ran best while on the wrist, 
where it kept nearly perfect time, gaining 
not quite one second per day. 

The Omega Seamaster Aqua Terra’s 
price of $4,850, in our opinion, is rea¬ 
sonable for a watch that is both attrac¬ 
tively styled and user-friendly and 
boasts a very well designed manufacture 
movement. O 
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BY JAN LEHMHAUS 



A Swiss chronometer isn’t 
a Swiss chronometer until 
the official Swiss testing institute, says 
it is. We examine the organization’s 
stringent testing process. 



he administrative offices of the Controle 
Officiel Suisse des Chronometres, or 
COSC, which tests watch movements for 
precision and certifies them as chronome¬ 
ters, is in the town of La Chaux-de-Fonds 
in the Jura watchmaking region. There, 
director Andreas Wyss coordinates the 
activities of COSC’s three testing centers 
in Le Locle, Bienne and Geneva. 

Despite its official-sounding name, 
COSC is not a government agency, but a 
non-subsidized, not-for-profit associa¬ 
tion that adheres to a series of organiza¬ 
tional rules and regulations established 
over the course of its history. It was 
founded in 1973, as a means of support¬ 
ing the Swiss mechanical-watch industry, 
which was starting to feel the effects of 
competition from the makers of cheaper, 
quartz-driven timepieces from the Far 
East. The watchmaking cantons of Bern, 
Geneva, Neuchatel, Solothurn and Vaud, 
as well as the Federation of the Swiss 
Watch Industry (FH) came together to 
jointly administer and award the presti¬ 
gious title, “chronometer.” 

As a non-profit, COSC is financed en¬ 
tirely by income generated from the fees it 
charges watch manufacturers for testing 
their movements. It is governed by a gen¬ 
eral assembly, with representatives from 
the cantons, watch manufacturers and 
their professional association. It has two 
basic functions. As an instrument of qual¬ 
ity control, it tests movements, which 
have been voluntarily submitted, and de¬ 
termines which ones are precise enough 
to bear the “chronometer” label. It also 
has a commercial objective, to promote 
Swiss chronometers. As of last summer, it 
began certifying only those movements 
that will be cased in watches made by 
Swiss manufacturers (see sidebar). 


PROFILE 

cosc 


The New Face at COSC 



COSC director 
Andreas Wyss 


In the beginning, COSC consisted of 
seven laboratories that had been founded 
independently in the 19th century, but 
which proved difficult to oversee and ad¬ 
minister collectively. Logistics, as well as 
Switzerland’s federally minded character, 
determined that consolidation into a sin¬ 
gle, centralized testing office would not 
work. Instead, COSC opted to keep three 
testing centers, all in important watch¬ 
making towns. 

The director of COSC is chosen by 
the general assembly. This person coordi¬ 
nates the work performed by the three of¬ 
fices — though not as a traditional super¬ 
visor, since the 20 or so employees are not 
part of COSC but are employed by the lo¬ 
cal governments. The central office in La 
Chaux-de-Fonds supplies the technical 
equipment needed for measuring and as¬ 
sessing the results and arranges for the 
regular certification of the operations as 
SCS (Swiss Calibration Service) laborato¬ 
ries through the Swiss office for measure¬ 
ment and accreditation, or METAS. 

THE COURSE OF TESTING has both 
technical and legal specifications. One of 
these is that the customer (i.e., the watch 
company) is solely responsible for trans¬ 
porting the movements to and from 
COSC. (The last accident that occurred 
in-house — in which several hundred 
movements fell to the floor — happened 
many years ago.) The movements must 
be delivered in clear, plastic capsules that 


Andreas Wyss has been director of COSC 
since July 1. The 48-year-old engineer 
previously held positions in the metal 
fabrication and precision-machine indus¬ 
tries. He spoke with 1/1/7" a bout the latest 
developments at the testing agency and 
his plans for its future. 

WT: You’ve been the director of COSC 
for several months now. Tell us about 
the projects you’re tackling first. 

AW: Naturally, we are trying to make the 
work we perform at COSC more readily 
known and more easily accessible. An 
important aspect of this is providing a 
Web site that is more appealing and 
informative. It’s my opinion that even 
more manufacturers should have their 
watches certified as chronometers, and 
so it’s important to provide them with 
information about what we do. Logistics 
throughout the testing processes are 
also being improved. We have made 
arrangements with manufacturers to 
notify us of the number of movements 
they will be submitting a few days in 
advance. This was not the usual 
procedure in the past. 

WT: Will you increase the testing crite¬ 
ria, and possibly test complete watches, 
as the Germans are doing in Glashutte? 
AW: We follow the testing criteria set 
out in the international ISO 3159 
standard and it would be very difficult 
for us to change that. Also, we already 
test cased watches for customers at 
their request. 

WT: A dramatic change was enacted be¬ 
fore you took this position — as of this 
past summer, COSC is certifying move¬ 
ments for “Swiss made” watches only, 
which means only watches that are 
cased in Switzerland. Several German 
brands were caught by surprise by this 
change. What is the thinking behind it? 
AW: The general assembly at COSC came 
to this decision after much debate. It 
was their intention to strengthen the 
Swiss watch industry with an exclusive 
chronometer certification. It’s unfortu¬ 
nate that several foreign companies 
were unaware of the change and 


couldn’t amass sufficient stores of certi¬ 
fied movements in time. 

WT: But won’t COSC become less signifi¬ 
cant as a strictly national or regional 
organization, and won’t this also open 
the way for other testing facilities? 

AW: Financially speaking, the loss of a 
few hundred movements to other test¬ 
ing facilities abroad is rather insignifi¬ 
cant. And, of course, it’s impossible for 
me to say now whether this new 
arrangement will damage our image. 
Still, this decision isn’t set in stone. It’s a 
remedy for the current situation, just as 
in the past COSC sometimes tested only 
Swiss movements or [at other times] 
included foreign ones. It seems certain 
to me that this measure will not play 
into the hands of other testing institu¬ 
tions. The facilities in Besangon [France] 
and Glashutte don’t have anywhere near 
the capacity needed to play a much 
larger role. 

WT: Is COSC collaborating with other 
Swiss quality ratings? 

AW: In general we are open to coopera¬ 
tion that is reasonable and productive. It 
is necessary to ensure, of course, that 
COSC remains independent, as it is with 
the Fondation Qualite Fleurier [a quality 
seal developed by four watch companies 
with facilities in Fleurier: Parmigiani, 
Chopard, Bovet and Vaucher]. There, our 
chronometer test is not a part of the 
process but rather a prerequisite. 

WT: In June an alliance between COSC 
and the Geneva Seal was announced 
under the name “Timelab.” 

AW: Yes, but it wasn’t made clear exactly 
what that meant. Nothing has changed 
from an organizational point of view. 
Poingon de Geneve and the COSC office 
in Geneva share the same address but 
function independently. The Seal and 
the newly established organization 
Timelab were created to show the high 
level of quality that Genevan watches 
can attain, but have no influence on 
COSC. For COSC to be linked to watches 
from a particular canton would also vio¬ 
late our principle of neutrality. 
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may not be opened at any time during 
testing, and they must have standardized 
plastic crowns. They must have an en¬ 
graved number and a plain, white dial 
with two markers and no brand logo, 
though not all brands adhere to this last 
requirement. 

When it reaches the testing laborato¬ 
ry, each movement receives a unique, ma¬ 
chine-readable label and is wound me¬ 
chanically for the first time according to 
the manufacturer’s specifications. Auto¬ 
matic rotors must be disassembled for 
these tests, so both the manually wound 
and automatic movements are wound 
each day. 

Movements are checked for accuracy 
in five positions and at three different 
temperatures for a period of 15 days. 
The movements are clamped onto small 
trays and suspended at room tempera¬ 
ture (23° C, or about 73° F) for two-day 
periods in three different vertical posi¬ 
tions (with 3 o’clock at the top first, fol¬ 
lowed by 6 o’clock and 9 o’clock). This is 
followed by two days in which the dial is 
face-down, and five additional days 
when it is face-up. This last period in¬ 
cludes one day in which additional mech¬ 
anisms, such as chronographs, are en¬ 
gaged. Then there are two periods of 24 
hours each wherein the movements re¬ 
main in special climate-controlled cham¬ 
bers at temperatures of 8° C (46° F) and 
38° C (100° F). The cooled and heated 
chambers have foyers where the move¬ 
ments are stored temporarily in order to 
prevent condensation and temperature 
shock. Finally, the test pieces spend two 
days at 23° C with 9 o’clock at the top 
position. The time display of each move¬ 
ment is measured precisely every day. 




Movements are stacked 
on small pallets and 
prepared for testing. 


Below: the deviation of the 
second hand from standard 
time is registered by a 
camera system. 
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COSC uses serially arranged industrial 
camera systems that determine the posi¬ 
tion of the second hand above the dial 
precisely in relation to the two markings. 
The testing offices use two reference 
clocks built by COSC and regulated by 
an atomic clock to determine the move¬ 
ments’ variances. Computers record the 
results and assess whether the move¬ 
ments meet the requirements set out by 
the seven testing criteria of the ISO 3159 
standard, which specifies the internation¬ 
al requirements for the designation 
“chronometer.” 


ALMOST 95 PERCENT of movements 
submitted to COSC pass the tests. The 
percentage of rejects is extremely low, es¬ 
pecially for long-term customers. New 
submitters receive extensive advice from 
the COSC offices on how to achieve 
good results. Upon request from the 
manufacturer, COSC will issue printed 
certificates that provide different levels 
of detail about the results. The full cer¬ 
tificate lists all the test results of a tested 
watch; the simpler summary certificate 
states only that the watch passed the 
COSC tests. The type of certificate im- 


Movements arrive at COSC 
in clear plastic capsules with 

simple white dials. The f ul1 COSC certificate (above) 

shows all individual values; 

the summary certificate 
(above, left) is much simpler. 
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COSC Test Requirements 

(Mechanical Watches) 


Tolerances in seconds per day 

Movements 
> 20 mm in diameter 

Movements 
< 20 mm in diameter 

5 

Average daily rate 

-4 to +6 

-5 to +8 


Average rate deviation 

2 

3.4 

i ~n 

Greatest rate deviation 

5 

7 

f— l —** t; ~ 1 * 

Rate difference - horizontal and vertical 

-6 to +8 

-8 to +10 

■J it - 

Greatest difference between average 
daily rate and one of the rates in the 
five positions 

10 

15 

J ** f* j «• 

i **% 

1 * - 

Temperature-related deviations 

+/- 0.6 

+/- 0.7 

_ L -—■ 

Resumption of rate 
(average of 1 st and 2nd day 
compared with final day) 

+ /-5 

+ l- 6 

1 ~ *►« 

9 ^ ^ 
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plies nothing about the quality of the 
movement or the rigor of the tests: all 
movements undergo the same testing 
process. 

COSC stores all of the results for five 
years. Watch owners who want more in¬ 
formation on the test results of a 
chronometer must contact the manufac¬ 
turer; COSC does not provide informa¬ 
tion to the end customer. The same ap¬ 
plies to any request to have the accuracy 
of an older watch re-tested (after servic¬ 
ing, for example): these pieces must also 
be submitted by the manufacturer. 

ROLEX HAS BEEN COSC’s largest cus¬ 
tomer for many years. In 2009, the num¬ 
ber of movements it submitted (607,512 
pieces) made up almost half of all those 
tested by COSC that year. In second place 
was Omega (187,558 pieces), followed 





by Breitling (108,220 pieces, 40,000 of 
which were quartz) and TAG Heuer 
(70,195 pieces). 

The economic crisis that hit in late 
2008 has, inevitably, affected COSC’s 
numbers. In 2009, the number of move¬ 
ments submitted fell 27 percent com¬ 
pared to the previous year and, despite 
the rapid recovery of the sector, has not 
yet achieved previous levels. 

Despite these numbers, COSC is 
preparing for brighter days. A new, 
modern laboratory is under construction 
in Le Lode. In this facility, many steps in 
the testing process that are now done 
manually, including the turning of the 
trays to the correct positions and their 
transport to the winding machine and 
climate-controlled chamber, will be au¬ 
tomated, ensuring greater precision and 
better control. O 
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MUNCHEN 


1 . 877 . 887.0123 
www.utswatches.com 


1000m Diver 


UTS Watches are individually made out of 
solid stainless steel in our workshop 
located in Munich Germany. Our new 
1000M Diver GMT features an automatic 
winding Swiss movement displaying a 
second time zone and is limited to 200 
pieces. To order this watch or learn more 
about our 11 years in business, visit 







It’s time for cake: 

Rolex fans 
celebrate Donna 
Dunaway’s (left) 
new 2011 Rolex 
two-tone 
Datejust; along 
for the 
festivities are 
Mark Mnich 
(1984 Rolex 
stainless-steel 
Datejust) and 
Annamaria Cua 
(2001 Rolex two- 
tone Datejust). 


Journe Supremacy: Friends 
(left to right) Pierre Olivier 
Gremaud, Andy Miles, and David 
Harris model their F.P. Journe 
Chronometre Bleu watches. 




A visit to Moorea, French Polynesia, 
is a time of relaxation for 
Dan Lachaga, who is sporting 
his Panerai Luminor Marina PAM 240. 




Dr. Mathew Marcus 
wears his Bell & 

Ross BR 01-96 
while posing with 
his favorite ladies (left 
to right): three-year- 
old daughter Lyvia, 
wife Hillary and two- 
month-old Ava. 
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Cari and Scott Larsen renew 
their wedding vows during 
a Caribbean cruise; Cari 
sports her Chopard Happy 
Sport and Scott models his 
Baume & Mercier Hampton 
Square XL. 


Larry Seiden sports 
his IWC Cousteau 
Divers Aquatimer 
while enjoyng the sites 
ofPositano, Italy. 
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Co-workers show off their watches at a recent 
holiday dinner. From left to right: Mike 
Howard, Rolex Cosmograph Daytona; Chuck 
Randolph, Doxa Sub 1000T Professional; 
Brian Tuskan, Omega Seamaster; Grant 
Rauzi, Rolex Oyster Perpetual Datejust; Jason 
Oden, Citizen World Perpetual A-T. 


Father, son and grandson 
ting in the New Year (left to 
right): Gennadiy Bukhtiyaroff, 
Breguet Classique 5910 Date 
Self-winding; Eugene Bukhti¬ 
yaroff, Patek Philippe Gondolo 
5111 J;Evan Bukhtiyaroff, 
Ulysse Nardin Marine Diver 
Chrono 1846. 


To submit a photo, please 
send your image to 
photo@watchtime.com 
with a short description 
identifying each person in 
the photo and the watch 
each one is wearing. Please 
give the first and last name 
of the wearer and the 
brand and model of the 
watch. If the photo was tak¬ 
en at an event, please speci¬ 
fy when and where it was 
held. Only clear images in 
which both the face of the 
watch and the wearer are 
visible will be considered 
for publication. Images 
must be in JPEG format and 
no smaller than 1 MB. Only 
the best-quality and most 
interesting photos will be 
considered. 
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By Joe Thompson 



porter’s notebook. 


• We expect horological triumphs from 
brands in Richemont’s Specialized 
Watchmakers division. What’s surprising 
are the watch advances by Richemont’s 
other maisons, as Richemont calls them. 
Montblanc is not part of the Specialized 
Watchmakers division. As a legendary 
pen producer, it is a division unto itself, 
the Writing Instrument Maison. But, 
more and more, Montblanc watches are 
sharing the spotlight with pens, as Mont¬ 
blanc makes waves with pieces like the 
new Villeret Tourbillon Bi-cylindric 
watch. The watch is the first wristwatch 
with both a tourbillon and a cylindrical 
double balance spring. The cylindrical 
balance springs are positioned concentri¬ 
cally inside each other and move in tan¬ 
dem (one expands while the other con¬ 
tracts) for better isochronism. Montblanc 
developed the escapement at its manufac¬ 
ture, the former Minerva workshop in 
Villeret. In the course of the next decade, 
CEO Lutz Bethge says, Montblanc’s 
watch business will surpass its pen busi¬ 
ness. It could happen in as soon as five 
years, Montblanc execs say. 

Meanwhile, Richemont’s Jewelry 
Maison star, Cartier, continues to rev up 
its high-mech engines. It introduced three 
new in-house movements at SIHH. The 
one in the Rotonde de Cartier Astroregu- 
lateur took five years to develop, has four 

MONTBLANC WATCH 
REVENUE wTlL SURPASS 

PENiS^NUEBY . 

THE END OF THE^ ~ ~~~ 

DECA 

EXECSSAY 
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patents and offers an alternative to the 
tourbillon for dealing with the problem 
of gravity. That’s eight movements in 
three years made entirely in Manufacture 
I Cartier in La Chaux-de-Londs. The 

i 

movement development department 
there has grown to 30 people, up from 20 
last year. 

• Is the Asian watch boom having an im¬ 
pact on watch styling? Are smaller Asian 
wrists behind the trend toward thinner, 
somewhat smaller men’s watches? It’s 

; 

doubtful. The jumbo watch trend had 
reached its peak before the boom, in my 
view. The (short-lived) austerity brought 
on by the recession encouraged more sen- 
j sible styling and sizing. What the Asian 
boom has done, observers say, is kill yel¬ 
low-gold watches. Yellow gold is out be- 
i cause Asians consider it gauche. As one 
j CEO told me, “We do more pink because 

they like pink. ” 

I 

• What’s with all the weird anniversary 
years? Jaeger-LeCoultre is celebrating the 
80th anniversary of the Reverso this year. 
Didn’t they have a giant Reverso bash a I 
mere five years ago for the 75th? Girard- 
Perregaux is celebrating the 220th an¬ 
niversary of the GP brand. Will this re- 

j place a GP 225th anniversary blast five 
years from now? Not bloody likely. 
Montblanc’s new Rieussec Anniversary 
Edition watch marks the 190th anniver¬ 
sary of the invention of the chronograph, j 
Last year A. Lange & Sohne celebrated 
the 165th anniversary of the founding of 
the original Lange firm. Note to watch 
company marketers: Not every year di¬ 
visible by five merits an anniversary cele¬ 
bration. All the oddball-year “anniver- I 
sary” hype is unseemly. 

| 

• IWC CEO Georges Kern has emerged 
as Richemont’s Mr. Lixit. Two years ago, 
the Richemont brain trust gave Kern 
oversight of the group’s two loss-making 
watch brands, Baume & Mercier and 
Roger Dubuis. New B&M CEO Alain 


Zimmermann, a Kern protege (they 
worked together at IWC), is taking a 
page out of the Kern marketing book to 
revive his brand. Baume & Mercier threw 
a Hamptons-themed dinner party for 
nearly 1,000 people during SIHH, with a 
special on-stage appearance by new 
B&M celebrity endorser, Gwyneth Pal¬ 
trow. The next night Kern threw his own 
Portofino-themed dinner party for IWC 
with Kevin Spacey leading a parade of 
celebrities on-stage to banter with Kern. 
The big question is what Kern will do to 
revive Roger Dubuis. He has named him¬ 
self interim CEO of the brand. In a pri¬ 
vate, background briefing with some 
journalists at SIHH on Roger Dubuis’s 
new direction, he previewed a plan that 
will cut any lingering association the 
brand has with founder Carlos Dias, but 
will take another year to implement. Stay 
tuned for more details. 

• Talk around SIHH is that show man¬ 
agement is unhappy with the prolifera¬ 
tion of watch companies exhibiting else¬ 
where in Geneva during SIHH week. It’s 
true that a newcomer show, Geneva Time 
Exhibition (GTE), cropped up for the 
first time last year and grew to 60 ex¬ 
hibitors this year. But are the “Goliath” 
brands at SIHH really bothered by com¬ 
petition from the “David” brands at 
GTE? Maybe. But my hunch is that it’s 
the presence of the big three LVMH 
watch brands in rented hotel suites in 
Geneva that sticks in SIHH’s craw. On 
the Sunday evening before SIHH opens, 
Le Locle-based Zenith holds a large cock¬ 
tail reception for buyers and press in a 
Geneva hotel. After it, LVMH sister 
Hublot, based in nearby Nyon, throws a 
grand dinner. (CEO Jean-Claude Biver 
says it would be downright rude of 
Hublot to have so many dear friends in 
Geneva and not feed them.) And this year, 
La Chaux-de-Fonds-based TAG Heuer 
held receptions each night during the 
show. All three brands met with buyers 
during the day. O 
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Moonstruck 


Astronomical wristwatch. Self-winding, 


Moon phases. 18 ct rose gold case. Water-resistant 


to 100 m. Leather strap with folding buckle, 


Limited Edition of 500 pieces 


WWW.ULYSSE-NARDIN.COM 


FOR A CATALOG, CALL 561-988-8600 OR EMAIL: USA3@ULYSSE-NARDIN.C0M 




MANUFACTURE DE HAUTE HORLOGERIE 


Villeret Moon Phase 

Under-lug correctors 
Secured movement 
Back hunter 


BOUTIQUE 


781 MADISON AVE • BETWEEN 66TH & 67TH ST 
NEW YORK NY 10065 • TEL. 212 396 1735 


www.blancpain.com 








